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Overview of the report structure

This report is presented in four key sections as follows:

Background – This provides project background, research objectives and approach.

Sample Profile – This provides a profile of survey respondents.

Key Findings – This presents a high level summary of key research findings.  

Detailed Findings – This section presents key survey data, initially reviewing the
General Public’s high level perceptions of Public Broadcasting across key outcome
areas and then at a specific attribute and sub-group level. This section includes the 
following key chapters:

1. Awareness of and engagement with Public Broadcasting.

This section details general public’s awareness and frequency of watching each 
public broadcaster. (This section relates to survey questions 1 and 2).
• Significant differences for these questions are detailed in appendix 1.
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Overview of the report structure (cont’d)

2. Perceptions of the overall contribution and importance of public broadcasting. 

This section provides high level measures of how the general public perceive the 
contribution and importance of public broadcasting overall.  The section also 
provides insights into the relative contribution and impacts within the areas of social, 
democratic and cultural outcomes. (This section relates to survey questions 6, 7, 11, 
12, 16, 17, 18 & 19).
• Significant differences, where apparent, are included in the charts displaying the 

data.

3. Most important value outcomes from household and whole of New Zealand 
perspective.  

This section details the most important outcomes and identifies differences as 
apparent across ethnic groups.  As an addition to the stated contribution of individual 
outcomes, this section also shows how the contribution of individual outcomes is 
associated with the overall contribution of public broadcasting (using correlation 
analysis)*. (This section relates to questions 3, 4, 8, 9, 13, and 14).  
• Detailed percentage scores and significant differences are detailed in    

appendix 2.

* Note: This is termed “derived importance” in statistical terms.



5

July 2007 P24520

Overview of the report structure (cont’d)

4. Highest contributing Public Broadcasting outcomes.

The outcomes that are perceived to contribute the most are detailed, from the 
perspective of the general public overall and by the different ethnic groups. (This 
section relates to questions 5, 10, and 15).  

• Percentage scores, means (averages) and significant differences are 
documented in appendix 2.

5. Relative importance and contribution of the outcomes.

These are taken from the general public’s wider New Zealand perspective and are 
presented in a priority matrix.  A second matrix displays the outcomes that are most 
highly correlated with the perceived collective contribution of public broadcasting.  
The matrices provide a visual framework that can assist in prioritising public 
broadcasting policy and strategy development.  In future additional matrices could 
be developed for sub-groups based on, for example, ethnicity or regional location.  
(This section relates to questions 4, 5, 9, 10, 14, and 15).  

• Full results (including percentages and means) for each matrix attribute along 
with significant differences within population groups are detailed in appendix 2.



Background
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Background

• In May 2007 the Ministry for Culture and Heritage commissioned Synovate to develop 
a survey instrument to measure the importance and contribution of public 
broadcasting.  

• The intent of the study was to provide benchmark measures as well as to enable 
future tracking of collective public broadcasting outcomes.

Outcomes

• Broadcasting by New Zealand radio and television broadcasters can be 
conceptualised as ranging from broad public value outcomes (i.e. cultural, democratic 
and social value) to outcomes which are tied more directly to specific organisations
(such as effectively implementing public broadcasting charters or functioning well as 
organisations). 

• In this study the Ministry for Culture and Heritage sought information on the broad 
public value outcomes it had identified.   
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Background (cont’d)

• The broad public value outcomes measured in the research are listed below:

� increased cultural value 

� promotes to New Zealanders our culture and way of life 

� reflects the range of people that make up New Zealand

� reflects Maori interests, culture and language 

� reflects International cultures, ways of life and topics of interest

� presents creative New Zealanders eg. In music, performing arts, drama, film, etc 

� increased democratic value

� provides informative news and current affairs 

� includes different viewpoints 

� encourages informed discussion and debate, on issues of public interest

� increased social value

� records and presents important New Zealand  and overseas events as they happen

� entertains a range of people 

� connects people and provides shared experiences and talking points

� educates a range of people 
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Background (cont’d)

Public Broadcasters

• The definition of public broadcasters (for the purposes of the survey) is: 
�“broadcasters set up by the Government to provide a range of free, independent, 
and quality services for people who live in New Zealand.”

• While private broadcasters, including community broadcasters such as Access Radio, 
also contribute to increased cultural, democratic and social value, the purpose of the 
research project was to measure the collective contribution from the public 
broadcasters which have public broadcasting charters or similar.  

• The public broadcasters are:
�TVNZ which has a charter (Television New Zealand Act 2003, section 12 (2)); 
�Radio New Zealand which has a charter (Radio New Zealand Act 1995, section 7); 
�NiuFM which has a trust deed stipulating its public broadcasting functions to 
Pacific peoples in New Zealand (NiuFM includes 531pi which broadcasts in 
Auckland); and

�Maori Television which is required by the Maori Television (Te Aratuku Whakaata
Irirangi Maori) Service Act 2003 to promote Maori language and culture (te reo 
Maori me nga tikanga Maori) to a broad viewing audience through its 
programming. 



Objectives
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Objectives

The objectives of the research were to identify New Zealanders’ views on the extent to 
which public broadcasting contributes to public value, including:   

• the public broadcasting outcomes that are considered most important;

• the relative importance and contribution of public broadcasting outcomes; and  

• the collective contribution of public broadcasting to cultural, democratic and social 
value. 

Considerations

In meeting the research objectives, the Ministry also required that the following 
considerations were taken into account:

1. Collective contribution

� The Ministry’s interest was in the collective contribution or impact of the public 
broadcasters not in the contribution of any one individual broadcaster.  
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Objectives (cont’d)

2. Two perspectives

� The Ministry wished to gather two-fold information from New Zealanders 
regarding the collective impact of public broadcasting on public value: 

� their personal views as individual households (“household perspective”), 
and 

� their “public” views as members of New Zealand society and culture ie. the 
extent to which they wish public broadcasting to produce specific 
outcomes taking into account the interests of all people who live in New 
Zealand, irrespective of whether their households would watch or listen 
(“wider New Zealand perspective”). 

3. Impact measures only

� The public value outcomes typically represent the impact of broadcasting on 
individual households and the wider society.  

� ‘Impact measurement’ can be distinguished from ‘Output measurement’ which 
describes the programming range and quality, multimedia and digital 
developments, and organisational capacity, leadership and value for money.  

� ‘Impact measurement’ can also be distinguished from ‘Reach measurement’
which describes the audience and their access to broadcasting.  

� Information on Output and Reach was not the subject of this     
research project.



Approach
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Approach: methodology and sample

• Reid Research conducted a telephone survey of 500 members of the general public 
between 11 June and 1 July 2007.

• A sample size of n=500 provides a margin of error of ±4.4% on estimates of 50% at 
the 95% confidence level.  For example, this means that if 50% of the sample agreed 
with a particular concept, we can be 95% confident that between 45.6% and 54.4% of 
the general public population would agree with the concept. 

• The collected sample is representative of the New Zealand population, based on 
placing sample quotas on the following population groups:

� Region (16 regions as defined by Statistics NZ);

� Age (6 age brackets as defined by Statistics NZ);

� Gender (male and female);

� Maori and Pacific Peoples (respondents were given up to three options for their 
ethnic group, consistent with Statistics NZ recommendations).
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Approach: survey instrument

The survey questions fell into 3 sections as follows: 

1. Respondents’ awareness of individual public broadcaster and listening/viewing time 
for these broadcasters (2 questions).

2. Separately under cultural, democratic and social value, respondents were asked 
about the importance and contribution of the relevant outcomes to public 
broadcasting (15 questions), including:

� how important it is that public broadcasting achieves each outcome from both a 
household and whole of New Zealand perspective.  For the whole of New 
Zealand perspective, respondents were primed to consider the importance of the 
outcome irrespective of whether their household would watch or listen to 
programming related to that outcome.

� whether public broadcasting as a whole actually does achieve each outcome 
from a whole of New Zealand perspective. 

� summary information from a whole of New Zealand perspective on whether 
public broadcasting contributes to each category of cultural, democratic or social 
value.
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Approach: survey instrument

� summary information from a whole of New Zealand perspective on whether  
each category of cultural, democratic or social value would decrease,             
stay the same or increase without public broadcasting.

3. Summary information from respondents’ perceptions of how important it is that 
public broadcasting (from a New Zealand perspective) provides cultural, democratic 
and social value to New Zealand (5 point scale) and whether it does actually 
contribute to the overall cultural, democratic and social value of New Zealand (7 
point scale) (2 questions).

A description of public broadcasting and the public broadcasters was provided to 
respondents during the interview to ensure consistent understanding.

Note: For further reference, please see the questionnaire in appendix 3.
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Approach: questionnaire testing

Developing a survey instrument that provided a robust and repeatable measure of public 
perceptions required a process of discussion, testing and evaluation.  The sometimes 
abstract nature of cultural and social constructs required the Synovate research team to 
review draft statements with the Ministry for Culture and Heritage project team, to ensure 
these were aligned to the wording and intent of their conceptualisation of public 
broadcasting outcomes, and then to test these with members of the general public to 
ensure comprehension.

To ensure the outcomes could be communicated simply and effectively the questionnaire 
was tested via a three stage process.

Stage 1 Internal pilot interviews - This tested comprehension, scales, timing and flow. 
The main revisions were: 

� To ensure comprehension: we expanded the wording of four of the outcomes, 
added in extra instructions/reminders and added some additional definitions.

� To provide improved distribution of responses on the importance scale: we 
changed the importance scale from a seven point balanced scale to a five point 
scale skewed towards ‘important’.
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Approach: questionnaire testing (cont’d)

Stage 2 Question testing interviews – this tested general public comprehension of 
specific terms, scales, statements and questions.  The key revisions made following this 
stage were:

• Revising the term ‘wider NZ community’, as most respondents were either not 
sure what to include or felt it referred to their local community.

• Simplifying the language used in the majority of the outcome statements, as 
there were still terms used that the general public did not completely understand.

• Adding more reminders of what public broadcasting is and which broadcasters 
they are.
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Approach: questionnaire testing (cont’d)

Stage 3 External pilot interviews – this tested timing and general comprehension. 
Minor revisions were made following this stage, including: 

• Further tweaking of the wording of three outcomes.

• Allowing up to three responses for the ethnicity question (qc), to be consistent 
with census data and to allow all ethnic groups to be recorded.

• Adding further response options to some questions e.g. an option for people who 
are not able to receive some broadcasts for question two.

The result was the development of a succinct questionnaire that resulted in high levels of 
comprehension and respondent engagement as well as delivering measures that align 
closely to the public broadcasting outcomes listed in the Ministry's Request for 
Proposals.
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Approach: analysis

Significant differences

• Significant differences were tested for each question (from q1 to q19) for the following 
groups:

� Gender: male, female;

� Age: 18-24, 25-35, 45-54, 55-64, 65+ years;

� Ethnicity: New Zealander/European, Maori, Pacific People, other ; 

� Household income: $0-30k, $30-50k, $50-70k, $70-100k, over $100k;

� Locality: city, town, rural;

� Household: no children, oldest child under 13 years, oldest child under 18 years.

• All differences documented in this report are significant at the 95% confidence level.

• If a difference is not documented in this report, it means that there was no difference 
between the groups at the 95% confidence level.
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Approach: analysis (cont’d)

Correlation analysis

Correlation analysis was used in the analysis to identify the drivers of public 
broadcasting’s contribution to the cultural, democratic and social value of New Zealand.

� Correlation provides a ‘derived importance’ measure of the outcomes and should be 
used in conjunction with ‘stated importance’ (i.e. directly stated by respondents) to 
gain a thorough understanding of the importance of the outcomes.

� Correlation (often referred to as ‘r’) represents the strength of a relationship 
between two items, that is in this case, the relationship between the stated 
contribution of each individual outcome and the overall contribution of public 
broadcasting.  

� A correlation of 1 would indicate a perfect relationship between two parameters 
while a correlation of 0 would indicate no relationship exists at all.

� While there are no hard and fast rules, a correlation of 0.6 or higher indicates a very 
strong relationship while a correlation between 0.4 and 0.6 indicates a moderate to 
strong relationship.  A correlation between 0.2 and 0.4 indicates an identifiable but 
weak relationship between the two parameters being tested.

� Please note that correlation does not necessarily indicate causation.



Sample profile
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The sample is representative of the New Zealand population in terms of gender, age group and ethnic group (based 
on the 2006 census). The sample household income distribution is similar to the population, with the sample having 

slightly less (4%) with incomes under $20k and slightly more between $30-70k.

Sample profile

Gender Age group

Ethnic group* Household income

* Note: Percentages do not add up to 100, because respondents could identify with more than one ethnic group.
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The distribution of regions in the sample is representative of the New Zealand population. Compared to the 2006 
census, the sample has slightly less households with no children (difference of ~6%, based on the 2006 census), 

and slightly more rural dwellers (difference of ~9%, based on the 2001 census).

Sample profile (cont’d)

Locality* Region*

Household

* Note: As defined by Statistics NZ classifications.



Key findings
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Key findings

Objective 1: To measure the general public’s perception of the collective contribution of 
public broadcasting to cultural, democratic and social value.

• Key Finding:

� A total of 89% of the general public agree* (from their wider New Zealand 
perspective) that public broadcasting does contribute to the overall cultural, 
democratic and social value of New Zealand.

� A total of 31% of the general public ‘strongly agree’ that public broadcasting does 
contribute to the overall cultural, democratic and social value of New Zealand 
(from their wider New Zealand perspective).

� Between 84% and 90% of the general public believe that the overall cultural, 
democratic and social value of New Zealand would decline without the existence 
of public broadcasting (from their wider New Zealand perspective).

•Note: Based on a 7-point balanced scale where agree includes 'somewhat agree', 'agree' and 'strongly agree'.
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Key findings

Objective 2: To identify the public broadcasting outcomes that are considered most 
important.

• Key Finding: The two most important outcomes, as explicitly stated by respondents, 
are also the outcomes that they consider to contribute the most (from a wider New 
Zealand perspective).  These are:

� Public broadcasting ‘records and presents important New Zealand and overseas 
events as they happen' (a social outcome). 

� 99% of the general public believe this outcome is important (i.e. 90% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 9% state it is ‘somewhat’ important)* 

� 91% of the general public agree that public broadcasting contributes to this outcome (i.e. 

70% ‘agree’ or ‘strongly agree’, and 21% ‘somewhat agree)#

� Public broadcasting ‘provides informative news and current affairs' (democratic).

� 99% of the general public believe this outcome is important (i.e. 90% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 9% state it is ‘somewhat’ important)* 

� 89% of the general public agree that public broadcasting contributes to this outcome (i.e. 

69% ‘agree’ or ‘strongly agree’, and 20% ‘somewhat agree)#

Conclusion: If the current perceptions of public broadcasting’s contribution to New 
Zealand are to be sustained, public broadcasters should at least maintain the 

contribution to these outcomes.

* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

Objective 3: To identify the relative importance and contribution of the public 
broadcasting outcomes. 

• Key Finding: Next in order after the top 2 outcomes respondents consider to be 
important, are the 4 outcomes below.  Respondents consider, however, that public 
broadcasting contributes less to these 4 outcomes than to the top 2 outcomes (from 
the wider New Zealand perspective).  They are:

� ‘Includes different viewpoints’ (a democratic outcome).

� 100% of the general public believe this outcome is important (i.e. 87% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 13% state it is ‘somewhat’ important)* 

� 85% of the general public agree that public broadcasting contributes to this outcome (i.e. 

53% ‘agree’ or ‘strongly agree’, and 32% ‘somewhat agree)#

� ‘Encourages informed discussion and debate, on issues of public interest’ (a 
democratic outcome).

� 99% of the general public believe this outcome is important (i.e. 84% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 15% state it is ‘somewhat’ important)* 

� 85% of the general public agree that public broadcasting contributes to this outcome (i.e. 

57% ‘agree’ or ‘strongly agree’, and 28% ‘somewhat agree)#

* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

� ‘Educates a range of people’ (a social outcome).

� 98% of the general public believe this outcome is important (i.e. 82% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 16% state it is ‘somewhat’ important)* 

� 84% of the general public agree that public broadcasting contributes to this outcome (i.e. 

54% ‘agree’ or ‘strongly agree’, and 30% ‘somewhat agree)#

� ‘Promotes our culture and way of life' (a cultural outcome).

� 98% of the general public believe this outcome is important (i.e. 82% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 16% state it is ‘somewhat’ important)* 

� 82% of the general public agree that public broadcasting contributes to this outcome (i.e. 

53% ‘agree’ or ‘strongly agree’, and 29% ‘somewhat agree)#

Conclusion: If the perceptions of public broadcasting’s contribution to New Zealand are 
to be improved, government policy and the public broadcasters should focus on public 

broadcasting’s contribution to the outcomes above as a priority.  
* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

Objective 3 (continued)

• Key Finding: While not as important as the previous outcomes the following should 
also be the focus of improvement as they have lower contribution scores and the 
majority of the general public still believe they are important (from their wider New 
Zealand perspective).  They are:

� ‘Reflects the range of people who make up New Zealand' (a cultural outcome).

� 97% of the general public believe this outcome is important (i.e. 80% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 17% state it is ‘somewhat’ important)* 

� 72% of the general public agree that public broadcasting contributes to this outcome 

(i.e. 48% ‘agree’ or ‘strongly agree’, and 24% ‘somewhat agree)#

� ‘Reflects international cultures’ (a cultural outcome).

� 98% of the general public believe this outcome is important (i.e. 71% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 27% state it is ‘somewhat’ important)* 

� 75% of the general public agree that public broadcasting contributes to this outcome 

(i.e. 41% ‘agree’ or ‘strongly agree’, and 34% ‘somewhat agree)#

* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

� ‘Presents creative New Zealanders’ (a cultural outcome).

� 99% of the general public believe this outcome is important (i.e. 76% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 23% state it is ‘somewhat’ important)* 

� 82% of the general public agree that public broadcasting contributes to this outcome 

(i.e. 53% ‘agree’ or ‘strongly agree’, and 29% ‘somewhat agree)#

� ‘Reflects Maori interests, culture and language' (a cultural outcome).

� 96% of the general public believe this outcome is important (i.e. 70% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 26% state it is ‘somewhat’ important)* 

� 82% of the general public agree that public broadcasting contributes to this outcome 

(i.e. 54% ‘agree’ or ‘strongly agree’, and 28% ‘somewhat agree)#

Conclusion: If the perceptions of public broadcasting’s contribution to New Zealand are 
to be improved, government policy and the public broadcasters should also focus on 

improving the public broadcasting’s contribution to the outcomes above.  
* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

Objective 3 (continued)

• Key Finding:  The outcomes that are relatively less important but are areas where 
public broadcasting is seen to be contributing relatively more to (from the wider New 
Zealand perspective) include:

� 'Entertains New Zealanders' (a social outcome)

� 97% of the general public believe this outcome is important (i.e. 79% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 18% state it is ‘somewhat’ important)* 

� 89% of the general public agree that public broadcasting contributes to this outcome (i.e. 

65% ‘agree’ or ‘strongly agree’, and 24% ‘somewhat agree)#

� 'Connects people and provides shared experiences and talking points' (a social 
outcome).

� 98% of the general public believe this outcome is important (i.e. 78% state this outcome 

is ‘very’, ‘extremely’ or ‘critically’ important and 20% state it is ‘somewhat’ important)* 

� 88% of the general public agree that public broadcasting contributes to this outcome (i.e. 

62% ‘agree’ or ‘strongly agree’, and 26% ‘somewhat agree)#

Conclusion: If current perceptions of public broadcasting’s contribution to New Zealand 
are to be improved, the Ministry could leverage the value of public broadcasting’s 

contribution to the above outcomes.
* Based on the 5-point scale: ‘not at all important’, ‘somewhat important’, ‘very important’, ‘extremely important’, ‘critically important’.
# Based on the 7-point scale: ‘strongly disagree’, ‘disagree’, ‘ somewhat disagree’, ‘neither agree nor disagree’, ‘somewhat agree’, ‘agree’, ‘strongly agree’.
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Key findings

Implications of derived importance

• The findings within this report provide a unique insight into the role specific outcomes 
play in driving perceptions of the overall contribution of public broadcasting to 
increased cultural, democratic and social value. It is important to note that some 
outcomes are likely to have a greater impact on perceptions of the overall contribution 
(using ‘derived importance’ scores which are based on the correlation between the 
contribution of an individual outcome to the overall contribution of public broadcasting), 
than other outcomes which received higher levels of ‘stated importance’. 

• In particular, attributes relating to:
� cultural and social connectedness and 
� reflecting the range of people within New Zealand 

are highly correlated to perceptions of the overall contribution of public broadcasting. 
Importantly these are largely driven by perceptions of Maori and Pacific People.

• These attributes above, along with the democratic outcomes of ‘providing informative 
news’ and ‘encouraging informed discussion and debate’ and the cultural outcome of 
‘reflecting the range of people who make up NZ’ (which were highly correlated with 
overall perceptions and also had higher levels of stated importance), should be 
considered as being highly important along with those directly nominated as being 
important by respondents (as noted on pages 27 to 29).



Detailed findings



1. Awareness and engagement of public broadcasters

This section details the general public’s awareness and frequency of watching each public 
broadcaster. 
- This section relates to survey questions 1 and 2.
- Significant differences for these questions are detailed in appendix 1.
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How engaged are New Zealanders with 
public broadcasting?

100

94

82

35

0 50 100

TVNZ

Maori TV

Radio NZ

NiuFM

(inc

531pi)

% of general public

Q1: [Definition of public broadcasters] Are you aware of…?
Q2: On average, how often does your household watch or listen to…?

Everyone in the sample was aware of TVNZ, the large majority were aware of Maori TV (94%) and Radio NZ (82%), with much less (one 
third) being aware of NiuFM (including 531pi). Most people ‘often’ watched TVNZ (72%), with Radio NZ being the next public broadcaster 

listened to ‘often’ (27%), followed by Maori TV (9%) and NiuFM (6%). 
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2. Overall importance and contribution of public 
broadcasting

This section provides high level measures of how the general public perceive the contribution and 
importance of public broadcasting overall.  The section also provides insights into the relative 
contribution and impacts within the areas of social, democratic and cultural outcomes. 
- This section relates to survey questions 6, 7, 11, 12, 16, 17, 18 & 19.
- Significant differences are included in the charts displaying the data.
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Q18: How important is it that public broadcasting, as a whole, provides cultural, democratic and social value to New 
Zealand?

Public Broadcasting’s role in providing cultural, democratic and social value is very to critically important to 84% of 
New Zealanders. Furthermore, the large majority (89%) of New Zealanders believe public broadcasting does 

contribute to the cultural, democratic and social value of New Zealand.

n=500

Somewhat important (2)Not at all important (1) Very important (3) Extremely important (4) Critically important (5)

What is the collective contribution and importance of 
public broadcasting to NZ?

Q19: Do you agree or disagree that public broadcasting, as a whole, does contribute to the overall cultural, democratic 
and social value of New Zealand?

5.71%

3.50%

Mean#
Don't 
know

32 23 35 31 8924

100 50 0 50 100

Collective Contribution

Medium income households (30-
70k) agree more strongly that 
public broadcasting does 

contribute, as opposed to higher 
income households (100k+).  
Likewise, 35-44 year olds are 
more likely to agree than 55-64 

year olds.

Strongly 
disagree (1) Disagree (2)

Somewhat 
disagree (3) Neither (4)

Somewhat 
agree (5) Agree (6) Strongly agree (7)

Population differences*: 

35-54 year olds believe public 
broadcasting is more important 

than 65+ year olds.          
Likewise Maori feel that public 
broadcasting is more important 

than ‘other’ ethnicities. 

* Based on means that are significantly different at the 95% confidence level. # Based on the mean of the scales displayed in the legend above each chart.
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4

3

2

6

5

4

4

2

2

2

2

2

26

23

23

34

35

35

24

30

32

84

88

90

100 50 0 50 100

Cultural value

Democratic value

Social value

% of general public

Q6,11,16: In summary, taking all these ____ areas into account, do you agree or disagree that public broadcasting as 
a whole contributes to NZ’s ___ value? That is, [further explanation].

Most New Zealanders (84-90%) believe that public broadcasting does contribute to New Zealand’s 
cultural, democratic or social value. However, public broadcasting is seen to contribute significantly 

more to democratic and social value than to New Zealand’s cultural value.

n=500

What is the collective contribution to NZ’s cultural, 
democratic and social value?

Mean#

5.7

5.7

5.4

Those with medium household incomes 
(30-70k) more likely to agree (mean 
=5.9), compared to higher household 

incomes (100k+) (mean= 5.4).

Maori more likely to agree (5.8) than 
‘other’ ethnic groups (5.4).

Also low-medium income 
households($0-100k) more likely to 

agree (5.9) than high income households 
($100k) (5.2).

35-54 year olds more likely to agree 
(5.6) than 55-64 year olds (5.0).

Also medium income households ($30-
$100) more likely to agree (5.7) than top 

income households ($100k+) (5.1).

Disagree (2)
Somewhat 
disagree (3) Neither (4)

Somewhat 
agree (5) Agree (6) Strongly agree (7)

Strongly 
disagree (1)

# Based on the mean of the 7-point scale displayed in the legend above.



40

P24520July 2007

Q7,12,17: If you can imagine NZ without public broadcasting, that is without the government funding of TVONE, TV2, 
Maori TV, Radio NZ, NiuFM or 531PI, do you think the ____ value of NZ would decrease, stay the same or 
increase?

18

20

21

5

4

6

75

75

72

100 50 0 50 100

The cultural value of NZ

would…

The democratic value of NZ

would…

The social value of NZ

would…

% of general public

Increase (3) Stay the same (2) Decrease (1)

Approximately three quarters (72-75%) of New Zealanders believe that the cultural, democratic or 
social value of New Zealand would decrease without public broadcasting. This suggests that the 

general public see public broadcasting as fulfilling a role that would not easily be replaced. 

n=500

Would NZ be different without Public Broadcasting?

1.31%

1.31%

1.31%

Mean#
Don't 
know

Higher income households 
($50k+) more likely to state NZ’s
cultural value would be worse 

without public broadcasting (1.3), 
compared to lower income 
households ($0-30k) (1.5).

25-34 year olds more likely to say 
democratic value would be worse 
(1.2), compared to 55-64 year 

olds (1.4).

Mid-high income households 
($30k+) more likely to say would 
be worse (1.3), than lower income 

households ($0-30k) (1.5).

City households more likely to say 
social value would be worse (1.3) 
than households in towns (1.4). 

Middle income households ($30-
100k) more likely to say social 
value would be worse (1.3), than 

low income (0-30k) (1.5).

# Based on the mean of the 3-point scale displayed in the legend above.



3. Most important public broadcasting outcomes

This section details the most important outcomes and identifies differences as apparent across ethnic 
groups. As an addition to the stated contribution of individual outcomes, this section also shows how 
the contribution of individual outcomes is associated with the overall contribution of public 
broadcasting (using correlation analysis). 
- This section relates to questions 3, 4, 8, 9, 13, and 14.  
- Percentages and significant differences are detailed in appendix 2.
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3.3

3.2

3.1

3.4

3.4

Mean#

3.5

3.4

3.4

3.5

3.6

Mean#

What do they say is most important (top 5*)?

45

47

47

42

41

25

22

20

21

21

17

16

16

14

9

87

85

77

71

83

0 50 100

Records & presents important NZ &
overseas events as they happen (s)

(q13/14d)

Provides informative news & current affairs
(d) (q8/9a)

Includes different viewpoints (d) (q8/9b)

Encourages informed discussion & debate,
on issues of public interest (d) (q8/9c)

Educates a range of people (s) (q13/14b)

% of general public

Q3, 4, 8, 9, 13, 14: How important is it to [your household] / [New Zealand in general] that public broadcasting…

The most important outcomes include: ‘recording and presenting important NZ and overseas events as they 
happen’, ‘providing information news and current affairs’, and ‘including different viewpoints’. These outcomes are 

perceived to be more important when viewed from a whole of New Zealand perspective. 

n=500

Household perspective

39

45

42

42

39

28

25

23

23

25

23

20

21

19

18

90

90

86

84

82

0 50 100

* Based on mean scores.

Very 
Important (3)

Extremely 
Important (4)

Critically 
Important (5)

Whole of New Zealand  
perspective

# Based on the mean of the 5-point importance scale.Demonstrates significantly different mean scores i.e. in blue 3.4 is sig different from 3.2 and 3.1.
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5th. Educates a range 
of people (s)

4th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

3rd. Includes different 
viewpoints (d)

2nd. Provides 
informative news & 
current affairs (d)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Overall 
(n=500)

5th. Entertains a range 
of people (s)

3rd. Educates a range 
of people (s)

2nd. Educates a range 
of people (s)

5th. Educates a range 
of people (s)

4th. Reflects the range 
of people that make 
up New Zealand (c)

5th. Entertains a range 
of people (s)

5th. Reflects Maori 
interests, culture 
and language (c)

4th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

1st=. Includes different 
viewpoints (d)

4th. Includes different 
viewpoints (d)

1st. Includes different 
viewpoints (d)

3rd. Includes different 
viewpoints (d)

1st=. Provides 
informative news & 
current affairs (d)

2nd. Provides 
informative news & 
current affairs (d)

3rd=. Provides 
informative news & 
current affairs (d)

2nd. Provides 
informative news & 
current affairs (d)

3rd. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

3rd=. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Other 
(n=37)

Pacific People 
(n=34)

Maori 
(n=68)

New Zealander / 

European (n=361)

What do they say is most important for New Zealand? 
- Top 5* by ethnic group 

* Note: Based on mean scores.

In contrast to the New Zealander / European perspectives the outcome of ‘Reflecting Maori interests, culture and 
language’ is one of the top five outcomes for Maori. For Pacific Peoples and ‘other ethnicities’, ‘entertains a range of 
people’ is one of the top five most important outcomes. Also for ‘other ethnicities’ ‘reflects the range of people that 

make up New Zealand’ is in the top five.



44

P24520July 2007

5th. Educates a range 
of people (s)

4th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

3rd. Includes different 
viewpoints (d)

2nd. Provides 
informative news & 
current affairs (d)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Overall 
(n=500)

4th=. Connects people 
and provides shared 
experiences and 
talking points (s)

5th. Promotes to New 
Zealanders our 
culture and way of 
life (c)

5th. Connects people 
and provides shared 
experiences and 
talking points (s)

5th. Educates a range 
of people (s)

4th=. Reflects the 
range of people that 
make up New 
Zealand (c)

2nd. Reflects the 
range of people that 
make up New 
Zealand (c)

1st=. Reflects Maori 
interests, culture 
and language (c)

4th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

3rd. Includes different 
viewpoints (d)

3rd. Includes different 
viewpoints (d)

4th. Includes different 
viewpoints (d)

3rd. Includes different 
viewpoints (d)

2nd. Provides 
informative news & 
current affairs (d)

1st. Provides 
informative news & 
current affairs (d)

3rd. Provides 
informative news & 
current affairs (d)

2nd. Provides 
informative news & 
current affairs (d)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

4th. Presents creative 
New Zealanders 
e.g. in music, 
performing arts, 
drama, film, etc. (c)

1st=. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Other 
(n=37)

Pacific People 
(n=34)

Maori 
(n=68)

New Zealander / 

European (n=361)

What do they say is most important to their household? 
- Top 5* by ethnic group 

* Note: Based on mean scores.

When Maori, Pacific Peoples and ‘Other ethnicities’ comment from their household perspective, there are more 
differences from the general population. ‘Connecting people and providing shared experiences & talking points’

makes it to the top five for Maori and ‘Other ethnicities’. Also some of the cultural outcomes become more important, 
especially for Pacific Peoples.



45

P24520July 2007

0.46

0.45

0.45

0.41

0.40

0 0.5 1

Encourage informed

discussion and debate, on

issues of public interest (d)

Promote to New Zealanders

our culture and way of life (c)

Connect people and provide

shared experiences and

talking points (s)

Reflect the range of people

that make up New Zealand (c)

Provide informative news and

current affairs (d)

Correlations with the collective contribution of public broadcasting (r2) (Q19)

Q: Correlation of Q19 (data on page 38) with Q5 (p62), Q10 (p71), and Q15 (p80).

At present, changes in the public broadcasting’s ability to ‘encourage informed discussion & debate, on issues of 
public interest’, ‘promote to NZ’ers our culture & way of life’, and ‘connect people & providing shared experiences & 

talking points’ are most likely to correlate with changes in the public broadcasting’s contribution.

n=496

Which ‘outcomes’ are likely to have the greatest impact 
on perceptions of ‘contribution’ (top 5)

To further understand the ‘importance’ of the ‘outcomes’, correlation analysis identifies which ‘outcomes’ are most 
likely to impact on perceptions of public broadcasting’s collective contribution.

This outcome is 
‘stated’ as one of the 
most important by the 

general public.

This outcome is 
‘stated’ as one of the 
most important by the 

general public.

This outcome is ‘stated’ as 
one of the most important 
by Maori and ‘Other 
ethnicity’ households.

This outcome is ‘stated’ as 
one of the most important 
by Pacific People and 

‘Other ethnicity’
households.

This outcome is ‘stated’ as 
one of the most important 

by Pacific Island
households.



4. Highest contributing public broadcasting outcomes

This sections details the outcomes that public broadcasting is perceived to contribute most to, from 
the perspective of the general public overall and by the different ethnic groups.  The top five for each 
group is ranked from first to fifth.
- This section relates to questions 5, 10, and 15.  
- Percentage scores, means and significant differences are in appendix 2.
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5th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

4th. Connects people 
& provides shared 
experiences & 
talking points (s)

3rd. Entertains a range 
of people (s)

2nd. Provides 
informative news & 
current affairs (d)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Overall 
(n=500)

3rd. Presents creative 
N.Z e.g. in music, 
performing arts, 
drama, film, etc. (c)

3rd. Presents creative 
N.Z e.g. in music, 
performing arts, 
drama, film, etc. (c)

5th=. Encourages informed 
discussion & debate, on 
issues of public interest (d)

5th= Includes different 
viewpoints (d)

5th. Encourages 
informed discussion 
& debate, on issues 
of public interest (d)

5th= Educates a range of 
people (s)

5th= Promotes to NZers our 
culture & way of life (c)

5th. Educates a range 
of people (s)

3rd. Connects people 
& provides shared 
experiences & 
talking points (s)

4th. Connects people 
& provides shared 
experiences & 
talking points (s)

2nd. Entertains a 
range of people (s)

4th. Entertains a range 
of people (s)

2nd. Entertains a 
range of people (s)

3rd. Entertains a range 
of people (s)

1st. Provides 
informative news & 
current affairs (d)

2nd. Provides 
informative news & 
current affairs (d)

1st. Provides 
informative news & 
current affairs (d)

2nd. Provides 
informative news & 
current affairs (d)

4th. Reflects Maori 
interests, culture & 
language (c)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

4th. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

1st. Records & 
presents important 
NZ & overseas 
events as they 
happen (s)

Other 
(n=37)

Pacific People 
(n=34)

Maori 
(n=68)

New Zealander / 

European (n=361)

What outcomes contribute most to New Zealand? 
- Top 5* by ethnic group 

* Note: Based on mean scores.

The general public perceive the outcomes that public broadcasting contribute most to are: ‘records and presents 
important NZ and overseas events are they happen’, ‘provides informative news and current affairs’, and ‘entertains 
a range of people’.  The ‘top five’ varies for Pacific People and other ethnic groups, with these groups seeing public 

broadcasting contributing more to some of the cultural and social outcomes. 



5. Relative importance and contribution of the 
outcomes

In this section the relative importance and contribution of the outcomes from the general public’s wider 
New Zealand perspective are presented in a priority matrix.  A second matrix displays the outcomes 
that are most highly correlated with the perceived collective contribution of public broadcasting.  The 
matrices provide a visual framework that can assist in prioritising public broadcasting policy and 
strategy development. 
- This section relates to questions 4, 5, 9, 10, 14, and 15.  
- Full data and significant differences are detailed in appendix 2.
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LeverageImprove

MaintainPriority
Events as happen 

(70,90)

Connects people 

(62,78)

Educates (54,82)

Entertains (65,79)

Encourages d&d 

(57,84)

Different viewpoints 

(53,87)

Provides news & CA 

(69,90)

Reflects Maori (54,70)

Promotes NZ life 

(53,82)

Reflects people in NZ 

(48,80)

Reflects international 

(41,71)

Presents creative NZ 

(53,76)

68

80

92

40 60 80

Current contribution

S
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d
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m
p
o
rt
a
n
c
e

What is the relative importance and contribution of public 
broadcasting outcomes? 

% of general public who ‘agreed’ or ‘strongly agreed’ that PB contributes…

%
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f 
g
e
n
e
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u
b
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h
o
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s
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e
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p
e
c
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From the wider NZ viewpoint, ~70% of the general public ‘agree’ or ‘strongly agree’ that public broadcasting is contributing to 
the two most important outcomes (see top/right box). However, significantly less (53-57%) ‘agree’ or ‘strongly agree’ that 

public broadcasting is contributing to the next most important outcomes (see top/left box) – these outcomes should be the key 
priority for improvement.

Legend
• Cultural value outcomes
• Democratic value outcomes
• Social value outcomes
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Events as happen 

(70,90)

Connects people 

(62,78)

Educates (54,82)

Entertains (65,79)

Encourages d&d 

(57,84)

Different viewpoints 

(53,87)

Provides news & CA 

(69,90)

Reflects Maori (54,70)

Promotes NZ life 

(53,82)

Reflects people in NZ 

(48,80)

Reflects international 

(41,71)

Presents creative NZ 

(53,76)
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Current contribution
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e

LeverageImprove

MaintainPriority

What is the relative importance and contribution of public 
broadcasting outcomes? (continued)

% of general public who ‘agreed’ or ‘strongly agreed’ that PB contributes…

%
 o
f 
g
e
n
e
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u
b
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o
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e
c
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e
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As a further tool to understand which outcomes to focus on to improve perceptions of public broadcasting’s contribution, the 
outcomes circled above are most highly correlated with collective contribution. This confirms/suggests that changes in these 

outcomes are most likely to see a change in perceptions of public broadcasting’s contribution.

Legend
• Cultural value outcomes
• Democratic value outcomes
• Social value outcomes
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Closing statement

• This report provides clear and robust measures of the New Zealand public’s 
perception of the importance and contribution of public broadcasting overall as well as 
the range of outcomes detailed in the public broadcasting outcomes model.

• The measures contained within this report provide a robust benchmark and will 
enable future tracking of public broadcasting outcomes.

• The directors and staff at Synovate would like to thank the Ministry for Culture and 
Heritage for the opportunity to work on this project. 

• We look forward to discussing the findings and further implications of this research.

Penny Turner Matt Benson

Account Director Managing Director

penny.turner@synovate.com matt.benson@synovate.com



Appendix 1 – Differences in awareness and 
engagement of public broadcasters
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Who is more likely to be aware of each broadcaster?
- Significant differences* within the general public

� Maori TV (94%)

� Younger people are more likely to be aware of Maori TV

�25-44 years (96%) more aware than 55-64 years (88%)

� Radio NZ (82%)

� Older people are more likely to be aware of Radio NZ 

� 25+ years (74-93%) more aware than 18-24 years (54%)

� 35+ years (88-93%) more aware than 25-35 years (74%)

� NZ/European are also more likely to be aware of Radio NZ (90%)

� NiuFM (35%)

�Younger people are more likely to be aware of NiuFM (18-24 years = 65%)

�Pacific Peoples are also more likely to be aware of NiuFM (97%)

�But Maori (62%) more likely to be aware than NZ/European (25%) and other ethnic 
groups (32%)

Q1: [Definition of public broadcasters]  Are you aware of…?  
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Who is more likely to watch/listen ‘often’?
- Significant differences* within the general public

� TVNZ (72%) 

� Females are more likely to watch TVNZ often (77%)

� Maori TV (9%)
� Maori are more likely to watch Maori TV often (28%) 

� Radio NZ (27%)

� Older people are more likely to listen to Radio NZ often
� 65+ years (46%) more likely to listen ‘often’ than 18-44 years (15-20%)

� 45-64 years (33%) more likely to listen ‘often’ than 25-34 years (13%)

� NZ/European are also more likely to listen to Radio NZ often (32%)

� NiuFM (16%)
�Younger people are more likely to listen to NiuFM (18-24 years = 23%)

�Pacific Peoples are more likely to listen to NiuFM (44%)
�But Maori (16%) more likely to watch/listen ‘often’ than NZ/European (1%) 

Q2: On average., how often does your household watch or listen to…?



Appendix 2 – Importance and contribution 
scores for each outcome
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31

16

27

17

31

26

32

27

26

23

5

1

5

2

14

4

6

2

5

2

41

47

42

41

35

37

44

41

42

42

15

22

15

24

11

18

11

18

18

19

8

13

10

15

9

14

7

12

9

13

100 50 0 50 100

Household

New Zealand

Household

New Zealand

Household

New Zealand

Household

New Zealand

Household

New Zealand

% of general public

Not at all 
important

Somewhat 
important Very important

Extremely 
important

Critically 
important

Q3&4: Please tell me how important each of the following aspects of public broadcasting are to your household? 
To New Zealand in general?

n=500

Importance of cultural value outcomes 
– NZ versus the household 

Presents creative New 
Zealanders e.g. in music, 
performing arts, drama, 

film, etc

Reflects international 
cultures, ways of life & 

topics of interest

Reflects Maori interests, 
culture & language

Reflects the range of 
people that make up New 

Zealand

Promotes to New 
Zealanders our culture & 

way of life

3.191%

3.00-

3.10-

2.82-

3.121%

2.71-

3.341%

2.991%

3.291%

2.90-

Mean#
Don't 
know

# Based on the mean of the 5-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Importance of cultural value outcomes  
- Significant differences* within the general public

• Promotes to New Zealanders our culture and way of life

� Household perspective (mean = 2.9)

�Females (3.4) feel this outcome is more important, compared to males (3.2).

�45-54 year olds state that this outcome is more important (3.0), compared to 
65+ (2.7).

�Maori (3.2) and Pacific Peoples (3.2) believe this outcome is more important, 
compared to Europeans (2.8) and ‘other ethnicities’ (2.7).

�Households with incomes between $50-70k (3.0) state this outcome is more 
important, compared to households with incomes between $30-50k (2.7).

�City dwellers (3.0) state that this outcome is more important, compared to 
rural households (2.8).

� NZ perspective (mean = 3.3)

�Females (3.0) believe this outcome is more important than males (2.8).

�25-54 year olds state this outcome is more important (3.4) than 55+ (3.1).

�Maori (3.6) believe this outcome is more important, compared to Europeans 
(3.3) and ‘other ethnicities’ (3.1).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of cultural value outcomes  
- Significant differences* within the general public

• Reflects the range of people that make up New Zealand

� Household perspective (mean = 3.0)

�Females (3.1) believe this outcome is more important, compared to males 
(2.8).

�45-54 year olds state that this outcome is more important (3.1), compared to 
65+ year olds (2.8).

�Pacific Peoples (3.3) believe this outcome is more important, compared to 
Europeans (2.9).

� NZ perspective (mean = 3.3)

�Females (3.5) believe this outcome is more important, compared to males 
(3.2).

�18-54 year olds state this outcome is more important (3.4) than 65+ (3.0).

�Pacific Peoples (3.3) believe this is more important, compared to Europeans 
(2.9).

�City dwellers (3.4) state this is more important than rural households (3.2).

�Households with children under 13 years (3.6) state that this outcome is more 
important, compared to households with no children (3.3).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of cultural value outcomes  
- Significant differences* within the general public

• Reflects Maori interests, culture and language

� Household perspective (mean = 2.7)

�Females (2.9) believe that this outcome is more important, compared to 
males (2.6).

�18-64 year olds state this outcome is more important (2.8), compared to 65+ 
(2.3).

�Maori (3.5) believe this is more important, compared to Europeans (2.6), 
Pacific Peoples (2.9) and ‘other ethnicities’ (2.4).

�Pacific Peoples (2.9) believe this outcome is more important than ‘other 
ethnicities’ (2.4).

� NZ perspective (mean = 3.1)

�Females (3.3) believe this outcome is more important than males do (2.9).

�18-54 year olds state this outcome is more important (3.3) than 55+ year olds 
(2.8).

�Maori (3.6) believe this is more important, compared to Europeans (3.0) and 
‘other ethnicities’ (3.0).

�Households with teenagers (3.3) state this outcome is more important than 
households with no children (3.0).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of cultural value outcomes  
- Significant differences* within the general public

• Reflects international cultures, ways of life and topics of interest

� Household perspective (mean = 2.8)

�Females (3.0) believe this outcome is more important, compared to males 
(2.7).

�Maori (3.1) and Pacific Peoples (3.2) believe this outcome is more important, 
compared to Europeans (2.8).

�City dwellers (2.9) state this is more important than rural households do (2.7).

� NZ perspective (mean = 3.1)

�Females (3.2) believe this is more important, compared to males (3.0).

�18-24 year olds (3.5) believe this outcome is more important, compared to 35-
65 year olds (2.9). 

�25-34 year olds (3.2) believe this outcome is more important, compared to 
65+ year olds (2.9). 

�Pacific Peoples (3.5) believe this outcome is more important, compared to 
Europeans (3.1) and ‘other ethnicities’ (2.9). 

�City dwellers (3.2) state this is more important than rural households (3.0).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of cultural value outcomes  
- Significant differences* within the general public

• Presents creative New Zealanders e.g. in music, performing arts, drama, film, etc.

� Household perspective (mean = 3.0)

�Females (3.1) believe this outcome is more important, compared to males 
(2.9).

�18-64 year olds state this outcome is more important (3.1), compared to 65+ 
year olds (2.7).

�Maori (3.3) believe this outcome is more important, compared to Europeans 
(2.9) and ‘other ethnicities’ (2.8).

�City dwellers (3.1) state this outcome is more important than rural households 
(2.8).

� NZ perspective (mean = 3.2)

�Females (3.3) believe this outcome is more important, compared to males 
(3.1).

�18-54 year olds state is more important (3.3), compared to 65+ (2.8).

�City dwellers (3.2) state this is more important than rural households (3.0).

�Households with children under 13 (3.3) state this outcome is more important 
than households with teenagers (3.1).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Q5: Do you agree or disagree that public broadcasting as a whole actually does:

n=500

Contribution of cultural value outcomes 

4.961%

5.041%

5.341%

5.351%

5.391%

Mean#
Don't 
know

Reflect international 
cultures, ways of life & 

topics of interest

Reflect the range of 
people that make up New 

Zealand

Present creative New 
Zealanders e.g. in music, 
performing arts, drama, 

film, etc.

Promote to New 
Zealanders our culture & 

way of life

Reflect Maori interests, 
culture & language

Strongly 
disagree Disagree

Somewhat 
disagree

Neither agree 
nor disagree Somewhat agree Agree Strongly agree

% of general public

# Based on the mean of the 7-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Contribution of cultural value outcomes  
- Significant differences* within the general public

• Promotes to New Zealanders our culture and way of life

� 25-54 year olds feel that public broadcasting contributes more to this outcome 
(5.5), compared to 55-64 year olds (4.9).

� 35-44 year olds feel that public broadcasting contributes more to this outcome 
(5.6), compared to 18-24 year olds (5.6).

� Households with incomes between $50-70k (5.8) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes under 
$30k (5.2).

� Households with incomes between $50-100k (5.6) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes over 
$100k (5.0).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Contribution of cultural value outcomes  
- Significant differences* within the general public

• Reflects the range of people that make up New Zealand

� 35-44 year olds feel that public broadcasting contributes more to this outcome 
(5.7), compared to people aged 55+ (5.1).

� Households with incomes between $30-100k (5.2) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes over 
$100k (4.6).

• Reflects Maori interests, culture and language

� Households with incomes between $50-70k (5.7) feel that public broadcasting 
contributes more, compared to households with incomes over $100k (5.2) or 
under $30k (5.3).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Contribution of cultural value outcomes  
- Significant differences* within the general public

• Reflects international cultures, ways of life and topics of interest

� 45-54 year olds feel that public broadcasting contributes more to this outcome 
(5.2), compared to people aged 25-34 years (4.7) and 55-64 years (4.6).

� Pacific Peoples feel that public broadcasting contributes more to this outcome 
(5.4) compared to ‘other’ ethnicities (4.6).

� Households with incomes between $0-100k (5.1) feel that public broadcasting 
contributes more, compared to households with incomes over $100k (4.4). 

� Households in rural areas (5.3) feel that public broadcasting contributes more to 
this outcome, compared to city households (4.8).

� Households with children under 13 years (5.2) feel that public broadcasting 
contributes more to this outcome, compared to households with no children 
(4.8).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Contribution of cultural value outcomes  
- Significant differences* within the general public

• Presents create New Zealanders e.g. in music, performing arts, drama, film, etc.

� 18-24 year olds feel that public broadcasting contributes more to this outcome
(5.7), compared to people aged 55-64 years (5.0).

� Pacific Peoples feel that public broadcasting contributes more to this outcome 
(5.9) compared to Europeans (5.3).

� Households with incomes between $50-70k (5.5) feel that public broadcasting 
contributes more, compared to households with incomes over $100k (5.1). 

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Q8&9:  Please tell me how important each of the following aspects of public broadcasting are to your household? To 
New Zealand in general?

n=500

Importance of democratic value outcomes 
– NZ versus the household

Encourages informed 
discussion & debate, on 
issues of public interest

Includes different 
viewpoints

Provides informative news 
& current affairs

3.44-

3.20-

3.51-

3.32-

3.54-

3.36-

Mean#
Don't 
know

% of general public

# Based on the mean of the 5-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Importance of democratic value outcomes  
- Significant differences* within the general public

• Provides informative news and current affairs

� Household perspective (mean = 3.4)

�There are no significant differences by gender, age or ethnicity.

�Households in towns (3.5) state this outcome is more important than rural 
households (3.3).

�Households with children under 13 (3.5) state this outcome is more important 
than households with teenagers (3.2).

� NZ perspective (mean = 3.5)

�18-34 year olds state this outcome is more important (3.7), compared to 55+ 
(3.3).

�35-54 year olds state that this outcome is more important (3.6), compared to 
65+ (3.2).

�Households with incomes between $70-100 (3.8) state this outcome is more 
important than households with incomes between $0-50k (3.4).

�Households in cities (3.6) state this outcome is more important than rural 
households (3.4).

�Households with children under 13 (3.8) state this outcome is more important 
than households with teenagers (3.3) and those with no children (3.5).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of democratic value outcomes  
- Significant differences* within the general public

• Includes different viewpoints

� Household perspective (mean = 3.3)

�Females (3.4) believe this outcome is more important than males (3.2).

�45-64 year olds state that this outcome is more important (3.5), compared to 
65+ years old (3.1).

�Households with children under 13 (3.5) state this outcome is more important 
than households with teenagers (3.2).

� NZ perspective (mean = 3.5)

�18-34 year olds state that this outcome is more important (3.7), compared to 
55+ (3.2).

�35-54 year olds state that this outcome is more important (3.6), compared to 
65+ (3.2).

�Households with incomes between $70-100 (3.8) state this outcome is more 
important than households with incomes between $0-50k (3.4).

�Households in cities (3.6) state this is more important than rural households 
(3.3).

�Households with children under 13 (3.8) state this outcome is more important 
than households with teenagers (3.4) and those with no children (3.4).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of democratic value outcomes  
- Significant differences* within the general public

• Encourages informed discussion and debate, on issues of public interest

� Household perspective (mean = 3.2)

�45-54 year olds state this outcome is more important (3.4), compared to 18-
24 year olds (3.0) and 65+ year olds (3.1).

�55-64 year olds state this outcome is more important (3.4) than those 65+ (3).

�Maori (3.2) and Europeans (3.3) believe this is more important, compared to 
‘other ethnicities’ (2.7).

� NZ perspective (mean = 3.4)

�25-44 year olds state this outcome is more important (3.5), compared to 65+ 
(3.2).

�Maori (3.5) and Europeans (3.5) believe this is more important, compared to 
‘other ethnicities’ (3.1).

�Households with incomes over $100 (3.6) state this outcome is more 
important than households with incomes between $0-30k (3.3).

�City households (3.5) state this is more important than rural households (3.3).

�Households with children under 13 (3.7) state this outcome is more important 
than households with teenagers (3.2) and those with no children (3.4).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Q10: Do you agree or disagree that public broadcasting as a whole actually does:

n=500

Contribution of democratic value outcomes 

5.38-

5.43-

5.75-

Mean#
Don't 
know 

Strongly 
disagree Disagree

Somewhat 
disagree

Neither agree 
nor disagree Somewhat agree Agree Strongly agree

Include different 
viewpoints

Encourage informed 
discussion & debate, on 
issues of public interest

Provide informative news 
& current affairs

% of general public

# Based on the mean of the 7-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Contribution of democratic value outcomes  
- Significant differences* within the general public

• Provides informative news and current affairs

� 18-24 year olds feel that public broadcasting contributes more to this outcome 
(6.1), compared to people aged 25-34 years (5.6) and 55-64 years (5.5).

� Maori feel that public broadcasting contributes more to this outcome (6.1) 
compared to Europeans (5.7) and ‘other’ ethnicities (5.7).

� Households with incomes between $0-100k (5.9) feel that public broadcasting 
contributes more, compared to households with incomes over $100k (5.3).

� Households with children under 13 years (6.0) feel that public broadcasting 
contributes more, compared to household with no children (5.6).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.



73

P24520July 2007

Contribution of democratic value outcomes  
- Significant differences* within the general public

• Includes different viewpoints

� European (5.4) and Maori (5.6) state that public broadcasting contributes more 
to this outcome, compared to ‘other’ ethnicities (4.9).

� Households with incomes between $0-70k (5.5) feel that public broadcasting 
contributes more, compared to households with incomes over $100k (5.0).

� Rural households (5.6) feel that public broadcasting contributes more to this 
outcome, compared to city households (5.3).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Contribution of democratic value outcomes  
- Significant differences* within the general public

• Encourages informed discussion and debate, on issues of public interest

� Females (5.6) feel that public broadcasting contributes more to this outcome, 
compared to males (5.3).

� European (5.5) and Maori (5.6) believe that public broadcasting contributes more 
to this outcome compared to ‘other’ ethnicities (4.8).

� Households with incomes between $0-50k (5.6) feel that public broadcasting 
contributes more, compared to households with incomes over $70k (5.0).

� Households with incomes between $50-70k (5.7) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes over 
$70k (5.0).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Q13&14:  Please tell me how important each of the following aspects of public broadcasting are to your household? To 
New Zealand in general?

n=500

Importance of social value outcomes 
– NZ versus the household

Entertains a range of 
people

Connects people & 
provides shared 

experiences & talking 
points

Educates a range of 
people

Records & presents 
important New Zealand & 
overseas events as they 

happen

3.27-

2.90-

3.251%

2.91-

3.41-

3.05-

3.64-

3.44-

Mean#
Don't 
know

% of general public

# Based on the mean of the 5-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Importance of social value outcomes  
- Significant differences* within the general public

• Entertains a range of people

� Household perspective (mean = 2.9)

�Females (3.0) believe this outcome is more important, compared to males 
(2.8).

�Maori state this outcome is more important (3.1), compared to Europeans 
(2.9).

�Households with children under 13 (3.1) state this outcome is more important 
than households with teenagers (2.8) and those with no children (2.9).

� NZ perspective (mean = 3.3)

�There are no significant differences by gender, age or ethnicity.

�Households in towns (3.4) state that this outcome is more important than 
those who live in rural areas (3.1).

�Households with children under 13 (3.5) state this outcome is more important 
than households with teenagers (3.2) and those with no children (3.2).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of social value outcomes  
- Significant differences* within the general public

• Educates a range of people

� Household perspective (mean = 3.1)

�25-34 year olds state this outcome is more important (3.5), compared to 45-
54 year olds (3.0) and 65+ years (2.8).

�35-44 year olds state this outcome is more important (3.2), compared to 65+ 
years (2.8).

�Maori state this outcome is more important (3.3), compared to ‘other 
ethnicities’ (2.9).

�Households with children under 13 (3.3) state this outcome is more important 
than households with teenagers (2.8) and those with no children (3.0).

� NZ perspective (mean = 3.4)

�There are no significant differences by gender, age or ethnicity.

�Households with children under 13 (3.7) state this outcome is more important 
than households with teenagers (3.4) and those with no children (3.3).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of social value outcomes  
- Significant differences* within the general public

• Connects people and provides shared experiences and talking points

� Household perspective (mean = 2.9)

�Females state this outcome is more important (3.0), compared to male (2.8).

�25-54 year olds state this outcome is more important (3.0), compared to 65+ 
years (2.7).

�Maori state this outcome is more important (3.3), compared to Europeans 
(2.9), Pacific Peoples (2.8) and ‘other ethnicities’ (2.7).

�Households with incomes between $0-100k (3.0) believe this outcome is 
more important than households with incomes over $100k (2.7).

�Households in towns (3.1) state this outcome is more important, compared to 
households in cities (2.9) or rural areas (2.8).

�Households with children under 13 (3.1) state this outcome is more important 
than households with teenagers (2.8) and those with no children (2.9).

� NZ perspective (mean = 3.3)

�There are no significant differences by gender, age or ethnicity.

�Households with children under 13 (3.5) state this outcome is more important 
than households with teenagers (3.2) and those with no children (3.2).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Importance of social value outcomes  
- Significant differences* within the general public

• Records and presents importance New Zealand and overseas events as they happen

� Household perspective (mean = 3.4)

�25-44 year olds state this outcome is more important (3.6), compared to 55+ 
years (3.3).

�45-54 year olds state this outcome is more important (3.5), compared to 65+ 
years (3.2).

� Europeans state this outcome is more important (3.5), compared to Pacific 
Peoples (3.2).

�Households with incomes between $50-100k (3.6) state this outcome is more 
important than those with incomes under $30k (3.2).

�Households with children under 13 (3.6) state this outcome is more important 
than households with teenagers (3.3).

� NZ perspective (mean = 3.6)

�There are no significant differences by gender, age or ethnicity.

�Households with children under 13 (3.9) state this outcome is more important 
than households with no children (3.6).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Q15: Do you agree or disagree that public broadcasting as a whole actually does:

n=500

Contribution of social value outcomes 

5.39-

5.581%

5.671%

5.87-

Mean#
Don't 
know

Strongly 
disagree Disagree

Somewhat 
disagree

Neither agree 
nor disagree Somewhat agree Agree Strongly agree

Educate a range of 
people

Connect people & 
provides shared 

experiences & talking 
points

Entertain a range of 
people

Record & present 
important New Zealand & 
overseas events as they 

happen

% of general public

# Based on the mean of the 7-point scale displayed in the legend above.
Note: The figures in this chart are rounded to total 100%. For this reason 
some figures may differ by 1-2 points from the figures in the main report.
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Contribution of social value outcomes  
- Significant differences* within the general public

• Entertains a range of people

� There are no significant differences for this outcome.

• Educates a range of people

� Households with incomes between $50-100k (5.5) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes over 
$100k (5.0).

� Households with children under 13 years (5.7) feel that public broadcasting 
contributes more to this outcome, compared to households with no children 
(5.3).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.
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Contribution of social value outcomes  
- Significant differences* within the general public

• Connects people and provides shared experiences and talking points

� European (5.6) and Maori (5.8) believe that public broadcasting contributes more 
to this outcome compared to ‘other’ ethnicities (5.0).

• Records and presents important New Zealand and overseas events as they happen

� European (6.0) and Pacific Peoples (6.1) believe that public broadcasting 
contributes more to this outcome compared to ‘other’ ethnicities (5.1).

� Households with incomes between $30-100k (6.0) feel that public broadcasting 
contributes more to this outcome, compared to households with incomes over 
$100k (5.5).

* Note: Based on mean scores that are significantly 
different at the 95% confidence level.



Appendix 3 – The questionnaire


