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1.0 Glossary of terms 

The media services and receiving devices for broadcasting covered by the research can 

be categorised in the following way: 

Services or content 

� television 

� radio 

� audio visual content   

delivered by  

� satellite 

� cable 

� over the air 

� broadband 

and received on receiving devices including 

� television 

� radio 

� personal computer 

� MP3 including iPod 

� PDA (personal digital assistant) 

� mobile phone 

� games console 

� PVR and other time-shifting, recording devices 

 

Broadcasting is used in the traditional sense of transmission of audio and audiovisual 

content to an audience on a one-to-many basis for watching or listening at scheduled 

times.  In this research, ‘broadcasting’ encompasses ‘broadcasting-like content’ which is 

audiovisual content (including web-based audio-visual content) available for use on 

television, radio, personal computer, MP3, PDA, mobile phone, games console, or time-

shifting recording device. 

 

Broadcasting-like content online includes that provided by broadcasters, content 

producers, aggregators (such as Google Video) and video communities (such as 

YouTube).  
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e-media (electronic media, often called ‘new media’) is covered by the phrase ‘media 

services and receiving devices to access broadcasting or broadcasting-like content’. 

 

Television is a service or device for delivering audio visual content via closed terrestrial 

(analogue and digital), satellite, cable and fixed platforms to a television set. 

 

Radio is content broadcast to radio receiving devices. 

 

STB (set top box) is a digital signal decoder. 

 

PVR (personal video recorder), Hard drive/MySky, DVR (digital video recorder), and other 

time-shifting devices record to the hard drive or other medium.  A PVR or a DVR is 

normally part of an enhanced set top box. 

 

Video recorder, often referred to as a video cassette recorder (or VCR) or a video tape 

recorder, is a non-digital time-shifting device which records television programmes onto a 

video tape. 

 

DVD player plays DVDs.  Some DVD players will play material recorded in other formats. 

 
Freeview is a digital platform for free-to-air (i.e. no subscription) digital television and 
radio including TVNZ, TVWorks (owners of TV3 and C4), Maori Television Service, and 
Radio New Zealand.   
 
PDA (personal digital assistant) is a small, handheld computer. 

 

MP3 refers to any portable digital music player (regardless of brand, model or maker).  It 

includes iPods and portable video or media players. 

 

Māori language and culture content refers to broadcasting and broadcast-like content on 

all receiving devices.  In terms of the internet, it also refers to text about the Māori 

language and culture, but excludes online newspaper stories. 

 

Te Reo Māori is the Māori language. 

 

Proficient Māori language speakers refers to those who said they were personally able to 

speak Māori in day-to-day conversation ‘fairly well’, ‘well’, or ‘very well’.  

 

Ethnicity refers to results which were examined by Māori vs. non-Māori respondents. 

 

Urban refers to those who said they lived in a large town or city (with a population of 

30,000 or more) 

 

Provincial refers to those who said they live in a medium-sized town (population between 

10,000 and 29,999). 
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2.0 Executive summary 

This Executive summary summarises the results of a telephone survey that was 

conducted for the Ministry for Culture and Heritage and Te Puni Kōkiri, to establish a 

snapshot of New Zealanders’ use of media, both conventional programming and ‘new 

media’.  

2.1 Rationale for the research 

The survey was commissioned to inform future broadcasting policy development, such as 

the management of broadcasting funding, and the appropriateness of the regulatory 

regime for broadcasting, telecommunications and content standards. 

In addition, Te Puni Kōkiri commissioned this survey to inform the prioritisation of policies 

and programmes aimed at protecting and promoting the Māori language and culture in 

the broadcasting and e-media environment. 

The survey was undertaken between 10 July and 23 August 2008, with a national sample 

of n=1,827 New Zealanders, 15 years of age or more. Māori and youth (aged 15-24 

years) were over-sampled for analysis and reporting purposes, with results weighted at 

the analysis stage to ensure they were representative of the total population of people 

aged 15+.  
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2.2 A snapshot of current use and trends in the 

consumption of media 

2.2.1 Key findings 

1. Most New Zealanders own or have regular access to a wide range of media-

related devices, including newer or emerging devices 

On average, respondents own or have access to 7 of the 11 devices covered in the 

survey. Almost all respondents own or have regular access to a television (98 

percent) and a radio (95 percent). Many also own or have regular access to a number 

of newer devices including: a DVD/hard drive recorder, including MySky (51 percent), 

Sky/TelstraClear pay TV (55 percent) and a Freeview decoder (eight percent). 

Ownership or access of the newer devices was particularly high amongst those aged 

15-24, Māori, and those with higher incomes (i.e. exceeding $80,000 p.a.). 

Figure 1: Devices owned or able to be regularly accessed (base: total sample of respondents) 
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Footnote: Cell phone/PDA (for example, a Blackberry, Palm, iMate, iPaq).  
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2. Newer or emerging technologies were among the devices most likely to be 

purchased in the last 12 months 

Over half (61 percent) of all respondents had purchased at least one device in the 

last 12 months, although this decreased with age – those aged 15-24 were more 

likely than those aged 25-39, 40-54 and particularly those aged 55+ to report this (75 

percent, 66 percent, 62 percent, and 45 percent, respectively). Māori aged 15-24 and 

25-39 were more likely than all older Māori respondents to have purchased at least 

one device in the last 12 months. 

The devices most frequently purchased included newer or emerging technologies 

such as iPods/MP3 players, computers with Internet access, and cell phones/PDAs 

(Figure 2). 

Figure 2: Devices purchased in the last 12 months (base: total sample of respondents) 
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Footnote: Cell phone/PDA (for example, a Blackberry, Palm, iMate, iPaq).  

 

Given their higher overall rate of purchasing, 15-24 year olds were more likely than all 

other respondents to purchase the newer devices in particular including cell phones 

(33 percent cf. 15 percent of all respondents), iPods/MP3 players (29 percent cf. 17 

percent of all respondents), computers with Internet access (27 percent cf. 17 percent 

of all respondents), and Playstations/X-Boxes (13 percent cf. 6 percent of all 

respondents). 



 

 

 

Research New Zealand   |   30 March 2009 10 

 

3. Not only do respondents own a range of devices, they use most of them on a 

regular basis 

As shown in Figure 3, most respondents had used many of their devices in the last 

two weeks. In fact, during this period over half had listened to the radio, used their 

cell phone, connected to the Internet, and/or watched TV on a daily basis. In contrast, 

respondents used their iPod/MP3 players or recorded from television less frequently. 

Use of specific devices varied mostly by age and ethnicity, with younger respondents 

and Maori respondents generally more likely to use emerging technology and 

devices, and for a wider range of purposes. Further details are provided in the 

individual device sections which follow. 

Figure 3: Proportion of respondents using specific devices in the last two weeks, and daily (base: 

sub-sample of respondents who own or have access to each device) 
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4. Although New Zealanders are making increasing use of newer technology, the 

more traditional receiving devices (television in particular) still have a very 

prominent role in most households 

Televisions were generally identified by respondents as their main device for a range 

of purposes - to watch or listen to sport (79 percent), to find out about the news and 

weather (68 percent), for entertainment (65 percent) and to check local news and 

information (41 percent) (Figure 4):  

Figure 4: Devices identified as main device for particular purposes (base: total sample of 

respondents) 
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Other devices were identified as the main device on a more selective basis. For 

example, 75 percent of all respondents identified a computer with Internet access as 

their main device for research and information, and 43 percent identified a radio as 

their main device for music.  

There were significant differences in this regard by age. For example, those aged 15-

24 and 25-39 were more likely than those in the older age groups to identify a 

computer with Internet access as their main device for research and information, local 

news and information, entertainment, and to check the news and weather.  

In contrast, those aged 55+ were more likely to identify a radio as their main device 

for music, local news and information, and the news and weather. 
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5. Most New Zealanders watch live television every day of the week 

Almost everyone had watched live television in the last two weeks - 72 percent on a 

daily basis. Of all the age groups, those aged 55+ were the most likely to watch 

television every day (86 percent). 

Of those who had watched television in the last two weeks, just under half (44 

percent) were watching the same amount of live television as they were six months 

ago. Although 23 percent were now watching more live television, one third were 

watching less. Those aged 15-24 were most likely to have cut back on the time they 

spend watching television, in part reflecting the importance of other devices for this 

age group, (52 percent are watching less television compared to six months ago). 

Māori respondents were also more likely than non-Māori to be watching less 

television now than six months ago (44 percent cf. 35 percent). 

Figure 5: Watching more, less or about the same amount of TELEVISION as in the last 6 months 

(base: sub-sample of respondents who have watched television in the last 2 weeks) 
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Those who are now watching less television, said this was mainly because they were 

either too busy/working, or because there was nothing worth watching. 

For those watching more live television, the main reasons for this included the (cold) 

weather, the sport on television and having more free time.  
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6. Watching television is a social activity for most New Zealanders, while many 

are also multi-tasking while they watch 

Watching live television is, for most people, a social activity. The last time they 

watched television almost three-quarters (71 percent) watched it with other people. 

One-in-two respondents also use other media devices while watching television, such 

as cell phones (35 percent) and/or the Internet (26 percent). Multi-tasking was 

particularly high among those aged 15-24. For example, the last time they watched 

television, two-thirds of this age group were also using their cell phone. 

Figure 6: Activities undertaken while watching television (base: sub-sample of respondents who 

have watched television in the last 2 weeks) 
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7. Many New Zealanders are not only using their television to watch live 

broadcasts, they are also using it to watch video and DVDs, to record, and to 

play games or listen to digital radio 

Figure 7: Use of television in the last 2 weeks (base: sub-sample of respondents who own or have 

regular access to a television 
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Many (particularly those in the younger age groups) are regularly using their 

television to watch videos or DVDs 

Two-thirds (64 percent) had used their television in the last two weeks to watch a 

video or DVD. This was more likely for respondents aged 15-24 and 25-39 than for 

those aged 40-54 and 55+ (73 percent, 77 percent, 62 percent, and 50 percent, 

respectively). 

One-in-two are recording from television on a regular basis, and many are 

using a DVD/hard drive recorder to do this 

Of the 82 percent with a video recorder and/or DVD/hard-drive recorder (including 

MySky), approximately half had recorded something from television in the last two 

weeks. While respondents were more likely to have a video recorder than a 

DVD/hard-drive recorder (76 percent cf. 51 percent), usage rates were similar for 

both (52 percent used a video recorder the last time they recorded, while 42 percent 

used a DVD/hard-drive recorder). 

Most were doing about the same amount of recording from television now as they 

were six months ago (61 percent). Of the remainder, 21 percent were now doing less 

recording, and 18 percent were doing more. Māori (39 percent), and those aged 15-

24 (37 percent), were more likely than other respondents to say that they were now 

recording less than they used to.  
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Among those who were now recording less, the main reason for this was that there 

was nothing (on television) worth recording (49 percent), which is similar to one of the 

main reasons given for watching less live television. The main reasons for recording 

more often were; being too busy (33 percent) (also the main reason given for 

watching live television less often); it’s easy to record using a DVD/Hard drive 

recorder (including MySky) (29 percent); and better content, or programme clashes 

(25 percent). 

One-in-four use their television to play games or listen to digital radio 

Compared to the proportion who had watched a video or DVD, fewer respondents (21 

percent) had used a television in the last two weeks to play games or listen to digital 

radio. This type of activity decreased with age, being significantly more likely for 

those aged 15-24 than for those aged 25-39, 40-54, or 55+ (43 percent, 26 percent, 

16 percent, and 7 percent, respectively). Using the television to play games or listen 

to digital radio was also more common amongst Māori than it was for non-Māori. 

Less than half (44 percent) of those who had used a television to play games or listen 

to digital radio were doing this about as much now as they were six months ago.  

However, as for other television related activities, many were now doing this less 

often rather than more often (32 percent cf. 24 percent).  

8. Almost half of all New Zealanders have an iPod/MP3 player, although relatively 

few use it to do anything other than listen to music  

Forty three percent of respondents owned or had regular access to an iPod/MP3 

player. Many of these respondents (75 percent) had used their iPod/MP3 player in 

the last two weeks, with 36 percent using it on a daily basis or nearly every day. 

Almost all (98 percent) of these respondents had used their iPod/MP3 player to listen 

to music. Substantially fewer had used them to look at photos, listen to the radio, 

watch videos, or listen to other audio such as podcasts or audio books (Figure 8). 
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Figure 8: Use of iPod/Mp3 player in the last 2 weeks (base: sub-sample of respondents who own or 

have regular access to an iPod/MP3 player and used it in the last 2 weeks) 
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Ownership and use of MP3 players generally decreased with age, and was highest 

for respondents aged 15-24. Seventy eight percent of those aged 15-24 had an 

iPod/MP3 player (cf. 59 of those aged 25-39, 37 percent of those aged 40-54, and 12 

percent of those aged 55+), most of whom had used their MP3 player in the last two 

weeks, 39 percent on a daily basis (Figure 9). Those aged 15-24 had also used more 

functions on average than older users, such as using their MP3 players to view 

photos or watch videos. 

Figure 9: Frequency of iPod/Mp3 player use in the last 2 weeks – by age (base: sub-sample of 

respondents who own or have regular access to an iPod/MP3 player) 
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Māori were more likely than non-Māori to have used an MP3 player every day in the 

last two weeks (31 percent cf. 20 percent), and to have used it to view photos and to 

watch videos. This was especially the case for Māori aged 15-24. 
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Compared to six months ago, one third of all respondents were now listening to more 

music on their MP3 players. A similar proportion were now using their MP3 players 

less often to watch videos, listen to other audio (such as podcasts and audio books), 

or to listen to radio. This was generally because they were either too busy now, or 

because the novelty had worn off. 

Ownership of MP3 players has apparently affected the purchase of CDs, with half (51 

percent) of respondents who had used an MP3 player in the last two weeks reporting 

that they were buying fewer CDs since acquiring their MP3 player. This was 

particularly likely amongst those aged 15-24 and 25-39.  

9. Many New Zealanders have a cell phone, but few currently use it to do anything 

other than to call or text 

A large majority of respondents owned or had ready access to a cell phone (86 

percent), most of whom had used it in the last two weeks (93 percent), many on a 

daily or almost daily basis (74 percent). 

Only 26 percent of those who had used their cell phone in the last two weeks had 

used it for purposes other than phone calls or texting. These respondents had 

typically used their phone to take photos (77 percent), while approximately one third 

of them had used it to listen to music or watch a video clip, play games, and/or take 

videos. These additional features were most likely to be used by Māori and those 

aged 15-24 (Figure 10) and to a lesser extent, those aged 25-39.  
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Figure 10: Use of cell phone by 15-24 year olds (base: sub-sample of respondents aged 15-24 who own 

or have regular access to a cell phone, used it in the last 2 weeks for something other than to send or 

receive calls or to text) 
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Overall, approximately half (48 percent) of all respondents were using at least one of 

the additional cell phone features more often now than six months ago, although a 

similar proportion (43 percent) were using at least one feature less. 

Although those aged 15-24 used more cell phone features (and did so more often) 

than anyone else, they were also the most likely to be using at least one function less 

now than they were six months ago (such as playing games, and downloading and 

listening to music/video clips). This was generally because use of these functions 

was too expensive, or the novelty had worn off. Thirty percent also said that they 

were now only using their phone for specific tasks.  

In contrast, the most common reason for using a particular feature more often now 

than six months ago, was convenience, or because the phone was new.  
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10. Most New Zealanders own or have regular access to Internet-enabled 

computers and are making extensive and growing use of them 

The majority (85 percent) of respondents own or use computers with access to the 

Internet, although ownership/access is lower among respondents aged 55+ (68 

percent). Almost all had connected to the Internet for personal reasons in the last two 

weeks, and of these, 82 percent had used it for something other than emailing. Again, 

this was less likely for those aged 55+ (67 percent). 

Figure 11: Use of Internet in the last 2 weeks (base: sub-sample of respondents who own or have 

regular access to computer with Internet access, and used it in the last 2 weeks for something 

other than emailing) 
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Respondents most frequently used the Internet for conducting research or getting 

information (93 percent), checking the news or weather (61 percent), entertainment 

(48 percent), and/or buying/selling something (46 percent). Those aged 15-24 were 

more likely than users overall to have used the Internet for social networking, 

entertainment, downloading/streaming music and videos, and playing games. This 

reflects their greater propensity to identify a computer with Internet access as their 

main device for entertainment (30 percent cf. 13 percent of all respondents) and for 

music (19 percent cf. 11 percent). This behaviour also helps to explain why many 

younger people were also connected to the Internet when watching live television.  

Māori respondents also use the Internet for a wider range of activities than non-

Māori, specifically for social networking (54 percent cf. 35 percent), 

downloading/streaming music and videos (48 percent cf. 37 percent), and playing 

games (33 percent cf. 25 percent). 
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Although 61 percent of respondents were doing at least one Internet activity more 

now than they were six months ago, almost half (43 percent) were now doing at least 

one activity less.  

Those who were now doing more on the Internet, said this was because they are 

generally using their computer more now than they used to, for convenience and 

because they want to keep in touch with friends and family. 

Those who were now doing at least one activity less on the Internet than they did six 

months ago, generally said this was because they were too busy or they had lost 

interest. This latter reason was significantly more relevant for those aged 15-24 

compared to those aged 55+. 

These reasons for using the Internet less were relatively common themes throughout 

the survey, particularly with regard to use of newer technologies and devices, and 

especially amongst those aged 15-24. 

11. Just as younger New Zealanders use their cell phones and iPods/MP3 players 

for specific purposes, older New Zealanders have a special relationship with 

the radio 

Almost all respondents (95 percent) owned or had regular access to a radio, most (96 

percent) of whom had listened to it in the last two weeks. Those aged 55+ were more 

likely to have done so on a daily basis (Figure 12), and to listen for a wider range of 

purposes. 

Figure 12: Frequency of listening to the radio in the last 2 weeks – by age (base: sub-sample of 

respondents who own or have regular access to a radio) 
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Older respondents (those aged 55+) were more likely to identify the radio as their 

main device not only for music (53 percent cf. 43 percent of all respondents), but also 

for local news and information (35 percent cf. 21 percent).  

When asked why in the last two weeks they had listened to the radio, most said it 

was for the music (Figure 13). Compared to the younger age groups, those aged 55+ 

were more likely to have also used the radio to check the news and weather (79 

percent), listen to talkback shows (45 percent), and listen to current affairs and 

documentary programmes (45 percent). However, they were less likely than radio 

listeners overall to listen specifically for the radio hosts/DJs (24 percent). 

Māori respondents were less likely than non-Māori to have listened to the radio every 

day in the last two weeks (47 percent cf. 60 percent). Among those who had listened 

in this period, 43 percent of Māori respondents had listened to a Māori radio station 

(significantly more than 5 percent of non-Mäori). Age differences among Māori 

reflected those for the population overall.  

Figure 13: Reasons for listening to the radio in the last 2 weeks (base: sub-sample of respondents 

who own or have regular access to a radio, and have listened to radio in the last two weeks) 
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The majority (75 percent of respondents) were listening to the same amount of radio 

now compared to six months ago.  

12. One in every two respondents were regularly watching, listening to or reading 

something in Māori or about the Māori language or culture  

Fifty five percent of all respondents had accessed Māori language or cultural content 

in the last two weeks. This was the case for the majority of Māori respondents (88 

percent), but was also fairly common amongst non-Māori (51 percent). Māori were 

more likely to do this on a daily or almost daily basis, particularly those who are 

proficient Māori language speakers. 
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The most common device used to access Māori language or cultural content was the 

television (59 percent), which was much higher than the proportion who had listened 

to a Māori radio station (six percent), listened to Māori music (five percent), or visited 

a Māori-related website (four percent).  

Māori were more likely to have accessed this type of information/content for a wider 

range of reasons (e.g. for entertainment, to listen to music, for research purposes or 

to get local news and information), and for a longer period of time (on the last 

occasion, 66 percent of Māori accessed this content for more than 30 minutes cf. 46 

percent of non-Māori. They were also more likely than non-Māori to have watched a 

Māori television programme on the last occasion (74 percent of Maori who had ever 

accessed Māori language/culture content cf. 57 percent of non-Māori). 

13. One in every eight New Zealanders can be described as a Gadgeteer of media 

devices. 

On a demographic basis, the results of this survey indicate that New Zealanders’ 

ownership and usage of media-related devices differ on the basis of age and ethnicity 

more so than other variables (e.g. personal income and household type). 

In addition to the demographic differences, it has also been possible to accurately 

group or segment respondents on the basis of their device purchasing and media-

related behaviour, and the extent to which they had reported using these devices and 

their functions more often than they did six months ago. The survey data was 

analysed to identify the questions that most highly correlated with each other. A 

number of segmentation solutions were trialled in order to identify which set of 

questions was best at discriminating between respondents and predicting whether 

any particular respondent could be classified as being a high, moderate, or low media 

user.  

The most discriminating segmentation was based on the number of devices 

purchased in the last 12 months; the number of different devices used every day; the 

number of iPod/MP3 player functions used in the last two weeks, and the number of 

iPod/MP3 player functions that were being used more frequently than in the past; the 

number of cell phone functions used in the last two weeks, and the number of cell 

phone functions that were being used more frequently than in the past; the number of 

activities undertaken in the last two weeks using a computer that could access the 

Internet, and the number of Internet activities that were being undertaken more 

frequently. 

This process has resulted in the identification of three distinct and independent 

segments of varying sizes: Gadgeteers (13 percent of all respondents), Pragmatists 

(41 percent), and Traditionalists (46 percent). 

Gadgeteers own and have purchased the most devices and the widest range of 

devices in the last 12 months, compared to other respondents. They have also used 
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the most devices on a daily basis and made the most extensive use of device 

functions. In addition, they are more likely than other respondents to use non-

traditional devices (particularly computers with Internet access) as their main device 

for a range of activities and purposes (e.g. for checking news and weather, local 

news and information, doing research/finding information, for entertainment, and 

music). Compared to other respondents, they are also more likely to state that they 

are making more use of devices and functions than they were six months ago. 

At the other extreme, Traditionalists are the most conservative of respondents in 

terms of their ownership and purchasing of devices, and their use of them. In fact, 

most of their media behaviour is based on their use of their radios and televisions 

(except for playing games or listening to digital radio). Where Traditionalists use less 

traditional media or devices (such as MP3 players, cell phones, and the Internet), 

they typically use fewer functions or for fewer activities than do other segments, and 

are less likely than other respondents to report using these devices and functions 

more than six months ago. 

Pragmatists own and purchase fewer devices than other respondents, particularly in 

relation to newer devices including cell phones, computers with Internet access, and 

MP3 players. However, whilst they have fewer devices overall, they tend to use them 

for a greater number and wider range of functions than do Traditionalists. 

To an extent, each of these segments is also distinguishable in terms of its 

demographic characteristics. For example, confirming the results of the 

demographically-based analysis of the survey results, younger respondents and 

respondents who identify as Māori are more likely to be Gadgeteers, whereas older 

respondents and respondents who do not identify as Māori are more likely to be 

Traditionalists. While Pragmatists are comparable to the overall population in terms of 

ethnicity, they are more likely than other segments to be male, and have an older age 

profile than Gadgeteers in particular. 

2.2.2 Conclusions 

Based on the key findings presented above, the main conclusions that can be drawn are 

as follows: 

1. Television continues to be the main device that New Zealanders use for a wide 

range of purposes, from entertainment and music, to obtaining information such as 

the news and weather. Television is also the main device used by the significant 

number of people wanting to access Māori language and cultural content.   

2. However, newer and emerging technologies (particularly cell phones and computers 

with Internet access) are used by a large proportion of people and on a regular 

basis. Computers with access to the Internet are increasingly being used and 

recognised as the main device for a wide range of purposes, by all population 
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groups, irrespective of age, ethnicity, household type, personal income and 

geographic location. In contrast, while cell phones are used just as frequently, they 

are seldom used (long-term) to do anything other than receive and make calls, or to 

text. 

3. Young people aged 15-24 report the greatest rates of ownership and purchasing of 

computers with access to the Internet, as well as using the Internet for the widest 

range of purposes. Because Māori have a younger age profile than the population 

at large, they also make extensive use of computers with Internet access. 

4. Young people in particular, also own, purchase and make extensive use of other 

devices such as cell phones and iPods/MP3 players. However, whilst they are more 

likely to try the full range of functionalities available to them through these devices 

(particularly when the device is a recent purchase), their patterns of use are not 

consistent - they may become distracted or pre-occupied with something else, the 

novelty wears off, and cost can also be a (prohibitive) factor.  

5. Young people and Māori are two population groups that are over-represented 

amongst a group of New Zealanders who are heavy and extensive users of the 

devices covered by this survey. These Gadgeteers currently represent 13 percent of 

the New Zealand population aged 15 or older. 

6. Whilst New Zealanders are turning more and more towards the newer technologies 

and receiving devices for entertainment, education and convenience, they are not 

necessarily replacing the old with the new. The traditional devices such as television 

and radio continue to be important devices for New Zealanders overall. Television 

for all audiences, and radio for older adults aged 55+ in particular. 
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3.0 Introduction 

3.1 Background  

In the last five to 10 years, New Zealanders have experienced unprecedented change in 

communications technology that is reflected in use of different media. There is a 

substantially wider and constantly growing range of media options, with significantly 

improved access and choice.  Lifestyle changes have also impacted on use of media.   

Key trends include: 

� Increased media choice. 

� This has lead to increased audience fragmentation. 

� Leading to increased media customisation on a personal level. 

Against this background, the Ministry for Culture and Heritage and Te Puni Kōkiri 

commissioned a nationally representative survey of resident New Zealanders aged 15 

years or more to establish a snapshot of New Zealanders’ use and consumption of media 

– both conventional scheduled programming and new media. 

In order to report the results for Māori with confidence there was a requirement to over-

sample Māori, including Māori who identified themselves as proficient speakers of the 

Māori language.  Young people aged 15-24 years were also over-sampled. 

The survey has been designed so that it can be repeated at regular intervals in the future. 

Particular information sought from the survey included: 

� Information about current usage patterns 

� Which devices are owned or available and which have been recently acquired 

� The purposes for which particular devices are being used 

� Which devices are the main ones used for particular purposes 

� The frequency and duration of use of devices for particular purposes 

� Whether multiple devices are being used concurrently 

� Where and when devices are being used for particular purposes 

� Trends in terms of use of devices for particular purposes 
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� Information relating to users’ attitudes and beliefs 

� The reasons why users are using particular devices more or less than they have 

in the past 

� Information relating to the access and use of Māori language and cultural content on 

devices 

� How frequently Māori language and cultural content is being accessed, from 

where and for what reasons. 

3.2 Methodology 

3.2.1 Sampling frame, respondent definition, sample 

size and structure 

The sampling frame for the survey comprised all resident New Zealanders, 15 years of 

age and over. A total sample of n=1,827 people was interviewed. Māori were over-

sampled so that they represented 57 percent of this sample (n=1,044), with non-Māori 

representing 43 percent (n=783). 

In addition to the over-sampling of Māori, youth aged 15-24 years were also over-

sampled. Table 1 (following) shows the composition of the total sample of n=1,827 

respondents. 

Table 1: Final total sample for survey 

 
Population group 

Target number of 
interviews 

Achieved number 
of interviews 

Māori – Proficient speakers:   

15-24 years 125 127 

25-39 years 145 147 

40-54 years 130 130 

55+ 100 101 

Māori – Non proficient:   

15-24 years 125 125 

25-39 years 155 162 

40-54 years 150 152 

55+ 100 100 

Total Māori 1,030 1,044 
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Non-Māori:   

15-24 years 200 201 

25-39 years 200 200 

40-54 years 200 202 

55+ 180 180 

Total Non-Māori 780 783 

Total 1,810 1,827 

 

3.2.2 Survey design 

The survey questionnaire was pre-tested and piloted, and the final survey questionnaire 

took 17.4 minutes to complete, on average. A copy of the questionnaire is included in this 

report in Appendix A. 

In addition to the research requirements as outlined in section 3.1, the survey was 

designed so that it could be repeated in the future.  

3.2.3 Interviewing methodology 

Interviewing for the survey was completed by telephone, from Research New Zealand’s 

CATI-enabled call centre, between 10 July and 23 August 2008. An additional 150 

interviews were completed early in June as part of a piloting phase. 

Prospective respondents were sampled from the General and Māori Electoral Rolls and 

sent a pre-notification letter from the Ministry for Culture and Heritage and Te Puni Kökiri. 

This letter ensured all respondents were contacted on an informed basis. 

A copy of the pre-notification letter is also included in this report as Appendix A. Note that 

Māori respondents were invited to request they be interviewed by a Māori interviewer at 

the time of contact. 

3.2.4 Response (including non-response bias) 

A total of 13,550 pre-notification letters and 52,142 calls to selected respondents (up to 

five calls were made to contact a respondent once they were selected) were made in 

order to secure interviews with the total sample of n=1,827 respondents. 

This represents an overall response rate of 28 percent for the survey. This may appear 

relatively low, but is primarily a function of the quotas that were set by ethnicity, Māori 

language proficiency and age. 
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Given these quotas ensured population groups of particular interest were adequately 

interviewed for the survey, it is difficult to calculate the non-response bias inherent in the 

sample based on other demographic variables. Every reasonable attempt was made to 

minimise non-response bias, including pre-testing and piloting the survey questionnaire, 

managing the length of the questionnaire so that it focused on the primary information 

requirements, sending prospective respondents pre-notification letters and calling them 

up to five times before they were replaced with another respondent with the same basic 

characteristics. 

3.2.5 Weighting 

Because of the over-sampling that occurred, the survey data was weighted at the 

processing stage in order to re-balance the sample. This is a standard process, and is 

necessary to ensure that results are truly representative of the resident New Zealand 

population aged 15 years or more. 

The parameters used for the weighting were sourced from Statistics New Zealand 

(ethnicity and age) and Te Puni Kōkiri (Māori language proficiency). 

3.2.6 Sample profile 

Table 2 below provides a demographic profile of the total sample of n=1,827 respondents 

that were interviewed for this survey. Note that the first column is based on the un-

weighted survey data and the second column on weighted survey data. 

Table 2: Profile of total sample for survey 

 
Total Sample (un-

weighted) 
Total Sample 

(weighted) 

Base = 1827 1827 

 % % 

Gender   

Male 38 48 

Female 62 52 

 100 100 

Age   

15-24 years 25 18 

25-39 years 28 26 

40-54 years 26 27 

55+ 21 29 

 100 100 

  …Continued 
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Table 2: Profile of total sample for survey (continued) 

 
Total Sample (un-

weighted) 
Total Sample 

(weighted) 

Base = 1827 1827 

 % % 

Ethnicity   

NZ European (Pakeha) 53 80 

Māori 57 11 

Pacific 3 2 

Asian 2 4 

Other 5 8 

 ** ** 

Māori language proficiency   

Can speak Māori (very well, well, or fairly well) 28 4 

Cannot speak Māori (at all, not very well, or no more than 
a few words and phrases) 72 96 

 100 100 

Household structure   

Single one person household 9 10 

Young couple without children 3 3 

Family household with youngest child under 5 21 19 

Family household with youngest child 5 to 15 26 23 

Family household with youngest child over 15 19 17 

Older couple - no children or none living at home 16 23 

Flat/shared household – not a family household 3 3 

Other 2 2 

 100 100 

Personal income   

Lower (less than $40,000 p.a.) 57 54 

Medium ($40,000 - $80,000 p.a.) 27 28 

Higher (exceeding $80,000 p.a.) 8 9 

Don’t know/Refused 8 9 

 100 100 

Geographic location   

Rural 27 18 

Provincial 14 9 

Urban 57 71 

Don’t know 3 2 

 100 100 
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3.2.7 Survey accuracy 

Results based on the total sample of n=1,827 respondents that were interviewed for this 

survey are subject to a maximum margin of error (MoE) of plus or minus 3.3 percent (at 

the 95 percent confidence level). This is a slightly higher MoE than what would have 

applied had the sample been selected on a simple random basis. Table 3 shows how the 

MoE that applies to smaller sub-samples of respondents based on ethnicity, Māori 

language proficiency and age is larger. 

Table 3: Margins of error 

 
 
 
Population group 

 
 
 

Sample size 

Maximum margin 
of error (at the 95 

percent 
confidence level) 

Māori:   

Māori – Proficient speakers 505 +/- 4.4 percent 

Māori – Non proficient speakers 539 +/- 4.2 percent 

Total Māori 1,044 +/- 3.4 percent 

Total non-Māori 783 +/- 3.6 percent 

Age:   

15-24 years 453 +/- 5.8 percent 

25-39 years 509 +/- 6.0 percent 

40-54 years 484 +/- 6.2 percent 

55+ 381 +/- 6.9 percent 

Total 1,827 +/- 3.3 percent 

 

The MoE (at the 95 percent confidence level) provides the range around the reported 

percentage which is likely to include the true percentage for the population group of 

interest (assuming a normal distribution and the survey sample size). In other words, one 

can be 95 percent confident that the true percentage is within this plus or minus range. 
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3.2.8 Analysis and presentation of results 

The survey results have primarily been analysed by sub-samples based on age (15-24, 

25-39, 40-54, 55 or more), ethnicity (Māori and Non-Māori), personal income as an 

indicator of socio-economic status (higher, medium and lower)1, household type2 and 

geographic location (main centre, provincial and rural). 

The presentation of results largely follows the order of questions in the survey 

questionnaire. In each section, an overview is provided with some commentary based on 

the results for the key demographic variables outlined above. A further sub-section within 

each main section provides more detailed results by age and ethnicity. 

Note that, whereas the survey results have been primarily analysed on a demographic 

basis, Section 9 (Population segmentation) contains an analysis of the results based on a 

consideration of respondents’ ownership/access of devices and their media usage 

behaviour with regard to these devices. This has effectively resulted in three distinct 

groups or segments of respondents, Gadgeteers, Pragmatists and Traditionalists. 

The report is structured as follows: 

� Section 3 – Device ownership and usage. 

� Section 4 – Television usage. 

� Section 5 – Using iPods and other MP3 players. 

� Section 6 – Using cell phones. 

� Section 7 – Using Internet-enabled computers. 

� Section 8 – Using the radio. 

� Section 9 – Accessing and using Māori language and cultural content. 

� Section 10 – Population segmentation. 

Additional tabular information relating to the survey is included in an annex to this report 

(Volume 2). 

                                                      
1 A respondent with a lower personal income is defined on the basis that their annual income is less than $40,000; a 

medium personal income is between $40,000 and $80,000 per annum, and a higher personal income is in excess of 

$80,000 per annum. 
2 Five groups have been identified for the purposes of analysing and reporting the results by household type, households 

with children up to 15 years of age, households with children over 15 years of age, older couples without children, and 

other households (including single people, young couples and those in a flatting situation). 
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4.0 Device ownership and usage 

This section provides information from questions about the range of media devices 
respondents owned or had regular access to.  

Summary of key findings 

� Respondents overall reported owning or having access to a wide range of media-

related devices (7 devices on average, out of 11 included in the survey). 

Ownership was higher for more traditional devices, such as televisions (98 

percent) and radios (95 percent), and for DVD players (90 percent). Ownership 

or availability of newer devices is lower, such as DVD/hard drive recorders 

(including MySky) (51 percent), iPods/MP3 players (43 percent) and 

Playstations/X-boxes (38 percent).  

� Those aged 15-24 owned/had access to more devices than older respondents 

(particularly those aged 55+), and were more likely to have iPods/MP3 players, 

Playstation/X-box games consoles, and Sky/TelstraClear pay television. Māori 

were more likely than non-Māori to own DVD/hard drive recorders, Playstation/X-

Box games consoles, and MP3 players. Respondents with higher incomes were 

more likely to report owning a range of newer devices, such as computers with 

Internet access, DVD players, cell phones, DVD/hard drive recorders, and 

iPods/MP3 players. 

� Sixty one percent of respondents had purchased at least one new device in the 

last 12 months, including iPods/MP3 players (17 percent), computers with 

Internet access (17 percent), cell phones/PDAs (15 percent), and televisions (14 

percent). The purchase rate was highest among those aged 15-24 (75 percent), 

and decreased with age (as low as 45 percent for those aged 55+). Those aged 

15-24 (Māori in particular) were more likely than all other respondents to have 

purchased newer devices such as computers with Internet access, iPods/MP3 

players, cell phones, and Playstation/X-box games consoles. 

� Television was identified as the main device used for the widest range of 

activities and purposes, particularly for listening or watching sport (79 percent), 

finding out about the news and weather (68 percent), for entertainment (65 

percent), and for local news and information (41 percent). Other devices (e.g. 

computers with access to the Internet, iPods/MP3 players and radios) are also 

frequently identified as the main device used for specific activities. For example, 

the radio is the main device used for listening to music (43 percent), and the 

Internet is the main device used for research/finding information (75 percent).  
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� Listening to music and checking local news and information were activities less 

dominated by a specific device. While 43 percent of respondents mainly used the 

radio for listening to music, many other respondents mainly used a stereo/DVD 

player (17 percent), an iPod/MP3 player (15 percent), or a computer with Internet 

access (11 percent) for this purpose. Similarly, while 41 percent mainly used 

television for local news and information, others preferred to source this 

information from the radio (21 percent), or computers with Internet access (21 

percent). 

� Respondents aged 15-24 and 25-39 were more likely than all other respondents 

to use the Internet for a number of purposes (including research, finding local 

news and information, entertainment, and news and weather generally), while 

those aged 55+ relied more heavily on the radio than did all other age groups. 

4.1 Overview 

4.1.1 Device ownership/access 

All respondents were asked what devices they either owned or had regular access to. 

Figure 14: Devices owned or able to be regularly accessed (base: total sample of respondents) 
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Note: Cell phone or PDA includes Blackberry, Palm, iMate or iPaq. 

Playstation/X-box includes any type of games console.   
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Ownership/access to devices varied by age, ethnicity, personal income, household 

structure and geographic location.  

� The number of devices owned/accessed decreased with age, with those aged 15-24 

owning the most devices on average. This was especially the case for newer devices 

such as iPods/MP3 players, and Playstations/X-boxes. While almost all respondents 

aged 55+ owned televisions and radios, they were the least likely to have a DVD 

player, computer with Internet access, cell phone, iPod/MP3 player, or games 

console (e.g. Playstation or X-box). See Section 4.2.1. 

� Māori were significantly more likely than non-Māori to have DVD/hard drive 

recorders, MP3 players, Playstations/X-boxes, and Freeview, but less likely to own a 

video recorder, or computer with Internet access. See Section 4.2.2. 

� Households with children (both under 15/over 15 years of age) were more likely to 

have computers with Internet access, cell phones, Playstations/X-boxes, iPods/MP3 

players, and DVD/hard drive recorders. 

� The number of devices owned increased with income. Higher income earners (in 

excess of $80,000 p.a.) were more likely to have computers with access to the 

Internet, DVD players, cell phones, DVD/hard drive recorders (including MySky), and 

iPods/MP3 players. 

� Respondents living in provincial areas were more likely than those in rural areas to 

have DVD/hard drive recorders and iPods/MP3 players, and were more likely than 

urban dwellers to have access to Sky/TelstraClear pay TV. Provincial and rural 

respondents were both more likely to have games consoles (i.e. Playstations/X-

boxes) than those living in urban areas. 
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4.1.2 Recent purchasing 

Respondents were asked to identify devices they had purchased in the last 12 months. 

Figure 15: Devices purchased in the last 12 months (base: total sample of respondents) 
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Note: Cell phone or PDA includes Blackberry, Palm, iMate or iPaq. 

Playstation/X-box includes any type of games console.   

 

Recent purchasing behaviour varied by age, ethnicity, household structure, personal 

income and geographic location.  

� Purchasing behaviour decreased with age, with those aged 15-24 most likely to have 

purchased a device in the last 12 months, particularly computers with Internet 

access, cell phones/PDAs, iPods/PDAs, and games consoles (e.g. Playstations and 

X-boxes). See Section 4.2. 

� Māori respondents were more likely than non-Māori to have recently bought a cell 

phone/PDA or a games console (Playstation/X-box). Purchase rates for these 

devices were higher for Māori aged 15-24 and 25-39 than for those aged 40-54 or 

55+. See Section 4.3. 

� Households with children (both under 15/over 15 years of age) were more likely to 

have purchased a device in the last 12 months than households without children. 
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� Those with higher incomes were more likely than those on lower or medium incomes 

to have recently bought a television. 

� Respondents living in urban locations were more likely to have recently purchased a 

computer with access to the Internet, compared to those who live in rural areas. 

4.1.3 Main devices 

Respondents were asked to identify the device they mainly used for a range of specific 

purposes. 

Figure 16: Main devices used for particular purposes (base: total sample of respondents) 
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The main devices used for particular purposes varied by age, ethnicity, personal income, 

household structure and geographic location. 

� Those aged 15-24 made the widest use of the Internet, identifying it as their main 

device for research, entertainment, checking news and weather, and sourcing local 

information. Those aged 55+ were more likely to rely on the radio, particularly for 

music and getting news and information. See Section 4.2. 

� Māori respondents were more likely than non-Māori to use television as their main 

device for news and weather, and local news and information. Māori aged 55+ were 

more likely than all other Māori respondents to use the radio for most purposes, while 

Māori aged 15-24 were more likely than other Māori to use the Internet for 

entertainment. See Section 4.3. 

� Respondents in households with children were more likely to use a computer with 

access to the Internet to find out about the news and weather, for research or to 

check local news and information. Older couples (with no children in the household) 

were more likely to source local news and information through the radio. 
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� Those with lower incomes (i.e. less than $40,000 p.a.) were more likely than those 

earning over $80,000 p.a. to identify television as their main device for most purposes 

(e.g. to find out about the news and weather, research, and local news and 

information). Respondents with high incomes (i.e. in excess of $80,000 p.a.) were 

more likely to identify the Internet as their main device for these purposes, and to use 

television as their main device for entertainment. 

� Respondents living in rural areas were more likely than those in other areas to use 

television as their main device for checking news and weather. In contrast, 

respondents living in provincial and urban areas were more likely to get their news 

and weather information via the Internet. 
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4.2 Ownership/access, recent purchasing and main 

devices by age 

Ownership/Access 

Respondents aged 15-24 owned or had access to a wider range of devices than any 

other age group, including cell phones (95 percent), DVD players (94 percent), computers 

with access to the Internet (91 percent), iPods/MP3 players (78 percent), Playstations/X-

boxes (71 percent) and Sky/TelstraClear pay TV (62 percent). They are more likely than 

any other age group to have iPods/MP3 players, Playstation/X-box game consoles, and 

Sky/TelstraClear pay television. 

Ownership/access rates were lowest for respondents aged 55+, who were less likely than 

anyone else to have a DVD player (80 percent), a cell phone (71 percent), a computer 

with access to the Internet (68 percent), Sky/TelstraClear pay TV (55 percent), an 

iPod/MP3 player (12 percent), or a Playstation/X-box (7 percent). 

Purchasing 

Those aged 15-24 were the most likely to have recently purchased a device (75 percent 

cf. 66 percent of those aged 25-39, 62 percent of those aged 40-54, and 45 percent of 

respondents aged 55+), especially a computer with access to the Internet (27 percent), 

an iPod/MP3 player (29 percent), a cell phone (33 percent) and a Playstation/X-box 

games console (13 percent). While those aged 40-54 and 55+ were less likely overall to 

have made a purchase in the last 12 months, they were equally likely as other 

respondents to have purchased a television or DVD player. 

Main devices 

Respondents aged 15-24 and 25-39 were more likely than all other respondents to 

identify their computer with Internet access as their main device for:  

� Research and finding out about things that they’re interested in (92 percent of 

respondents aged 15-24 and 91 percent of those aged 25-39 cf. 81 percent of those 

aged 40-54, and 46 percent of respondents aged 55+). 

� Finding out about local news and information (33 percent of those aged 15-24 and 

those aged 25-39 cf. 18 percent of 40-54 and 4 percent of those aged 55+). 

� Entertainment (30 percent of those aged 15-24 cf. 15 percent of those aged 25-39, 9 

percent of those aged 40-54 and 3 percent of those aged 55+).   

� News and weather generally (28 percent of those aged 15-24 and 26 percent of 

those aged 25-39 cf. 13 percent of 40-54 and 4 percent of those aged 55+). 
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Those aged 15-24 were also more likely than all other respondents to turn to the 

television for local news and information, but less likely to identify it as their main source 

of entertainment. 

Respondents aged 55+ were more likely than other respondents to identify the radio as 

their main source of: 

� Music (53 percent of respondents aged 55+ cf. 27 percent of respondents aged 15-

24 and 38 percent of those aged 25-39). 

� Local news and information (35 percent cf. 5 percent of those aged 15-24, 14 percent 

of those aged 25-39, and 21 percent of those aged 40-54). 

� News and weather (29 percent cf. 2 percent of those aged 15-24, 7 percent of those 

aged 25-39, and 13 percent of those aged 40-54). 

Table 4: Devices owned or able to be regularly accessed, by age (base: total sample of 

respondents) 

Q6. Which of these things do you currently own or have regular access to? 

 
Total  

Sample 15-24 25-39 40-54 55+ 

Base= 1827 453 509 484 381 

 % % % % % 

Television 98 98 98 98 99 

A radio 95 93 95 96 96 

DVD player 90 94 95 94 80 

A cell phone or PDA such 
as a Blackberry, Palm, 
iMate or iPaq 86 95 93 89 71 

A computer or lap top 
that has Internet access 85 91 93 90 68 

Video recorder 76 73 70 76 83 

SKY/Telstra Clear pay 
television 55 62 53 51 55 

A DVD recorder, or a 
hard drive, including 
MySky 51 53 48 54 49 

An iPod or other type of 
MP3 player 43 78 59 37 12 

A Playstation, X-box or 
other type of games 
console 38 71 48 40 7 

Freeview set-top box 8 10 8 7 8 

Average number of 
devices owned 7.3 8.2 7.6 7.3 6.3 
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Table 5: Devices purchased in the last 12 months, by age (base: total sample of respondents) 

Q7. And which of these, if any, have you bought in the last 12 months? 

 
Total  

Sample 15-24 25-39 40-54 55+ 

Base= 1827 453 509 484 381 

 % % % % % 

A computer or lap top 
that has Internet access 17 27 20 15 10 

An iPod or other type of 
MP3 player 17 29 24 16 3 

A cell phone or PDA such 
as a Blackberry, Palm, 
iMate or iPaq 15 33 15 11 5 

A television 14 11 15 14 14 

DVD player 11 7 12 12 13 

A DVD recorder, or a 
hard drive, including 
MySky 6 3 7 8 4 

A Playstation, X-box or 
other type of games 
console 6 13 7 7 1 

A radio 5 6 4 4 6 

SKY/Telstra Clear pay 
television 3 4 4 2 1 

Freeview set-top box 3 4 4 2 0 

Video recorder 2 0 1 1 3 

Purchased at least one 
device 61 75 66 62 45 
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 Table 6: Main device used for particular purposes, by age (base: total sample of respondents) 

Q8a-f. Of all the devices you currently own or have regular access to, which do you mainly use to …? 

 Research & Information News & weather 

 

Total 

sample 15-24 25-39 40-54 55+ 

Total 

sample 15-24 25-39 40-54 55+ 

Base = 1827 453 509 484 381 1827 453 509 484 381 

 % % % % % % % % % % 

Television 11 3 7 8 22 68 69 67 71 64 

A computer or lap top that has Internet 

access 75 92 91 81 46 16 28 26 13 4 

Radio 2 0 0 1 5 14 2 7 13 29 

A cell phone or PDA such as a 

Blackberry, Palm, iMate or iPaq 0 1 0 0 0 0 1 0 0 0 

A Playstation, X-box or other type of 

games console 0 0 0 0 0 0 0 0 0 0 

An iPod/MP3 player 0 0 0 0 0 0 0 0 0 0 

DVD/Video recorder 0 0 0 0 0 0 0 0 0 0 

Stereo/CD player 0 0 0 0 0 0 0 0 0 0 

Other 1 0 0 1 1 0 0   0 

Non-device 4 2 1 4 9 1 0 0 2 2 

None 7 2 1 4 17 0 0 0 1 0 

Don’t know 1 0 0 2 1 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
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 Table 6: Main device used for particular purposes, by age (base: total sample of respondents) (continued) 

Q8a-f. Of all the devices you currently own or have regular access to, which do you mainly use to …? 

 Sport Local news & information 

 

Total 

sample 15-24 25-39 40-54 55+ 

Total 

sample 15-24 25-39 40-54 55+ 

Base = 1827 453 509 484 381 1827 453 509 484 381 

 % % % % % % % % % % 

Television 79 82 76 82 76 41 52 38 38 40 

A computer or lap top that has Internet 

access 2 4 4 1 0 21 33 33 18 4 

Radio 4 2 4 5 5 21 5 14 21 35 

A cell phone or PDA such as a 

Blackberry, Palm, iMate or iPaq 0 0 0 0 0 0 1 0 0 0 

A Playstation, X-box or other type of 

games console 0 0 0 0 0 0 0 0 0 0 

iPod/MP3 player 0 0 0 0 0 0 0 0 0 0 

DVD/Video recorder 0 0 0 0 0 0 0 0 0 0 

Stereo/CD player 0 0 0 0 0 0 0 0 0 0 

Other 0 0 0 0 0 0 0   0 

Non-device 0 0   0 13 5 10 17 17 

None 15 12 15 12 18 4 4 4 5 3 

Don’t know 0 0 0 0 0 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
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 Table 6: Main device used for particular purposes, by age (base: total sample of respondents) (continued) 

Q8a-f. Of all the devices you currently own or have regular access to, which do you mainly use to …? 

 Entertainment Music 

 

Total 

sample 15-24 25-39 40-54 55+ 

Total 

sample 15-24 25-39 40-54 55+ 

Base = 1827 453 509 484 381 1827 453 509 484 381 

 % % % % % % % % % % 

Television 65 47 69 66 73 6 2 8 9 5 

A computer or lap top that has Internet 

access 13 30 15 9 3 11 19 16 8 4 

Radio 7 5 4 7 10 43 27 38 49 53 

A cell phone or PDA such as a 

Blackberry, Palm, iMate or iPaq 1 3 0 1 0 1 3 1 0 0 

A Playstation, X-box or other type of 

games console 1 0 1 0 0 15 2 0 0 0 

iPod/MP3 player 1 5 1 1 0 0 41 18 7 3 

DVD/Video recorder 5 3 6 6 5 3 0 4 3 2 

Stereo/CD player 3 0 2 5 3 17 6 13 21 24 

Other 1 0 0 2 2 0 0 0 0 0 

Non-device 0 0 0 0 0 0 0 0 0 0 

None 2 1 1 2 4 4 0 2 2 9 

Don’t know 0 0 0 0 1 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
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 Table 7: Percentage reporting they did each of the following activities ‘every day/almost every day’ in the last 2 weeks, by age (base: sub-sample of 

respondents owning or having regular access to each device) 

Q10/16/21/28/34/43/48 About how often would you say you have…. in the last two weeks? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

 % % % % % 

Watched live television  n=1484 n=366 n=414 n=393 n=311 

 91 88 88 91 96 

Used Internet for 
personal use  

n=1486 n=395 n=454 n=414 n=223 

 75 76 86 80 56 

Used a cell phone  n=1599 n=425 n=480 n=428 n=266 

 74 90 86 80 37 

Listened to the radio  n=1713 n=417 n=479 n=454 n=363 

 74 58 66 77 88 

      

Used an iPod/MP3 player  n=908 n=355 n=314 n=195 n=44 

 36 59 30 21 10 

Watched/Listened/Read 
anything in Māori   

n=1827 n=453 n=509 n=484 n=381 

 14 8 16 16 14 

Recorded from television  n=1504 n=378 n=408 n=403 n=315 

 9 3 11 8 13 

Average number 
activities done every 
day 2.5 2.6 2.7 2.5 2.1 
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4.3 Ownership/access, recent purchasing and main 

devices by Māori 

Ownership/Access 

Māori and non-Māori respondents owned or had regular access to the same number of 

devices. However, Māori were significantly more likely to own or have regular access to: 

� A DVD/hard drive recorder, including MySky (58 percent of Māori respondents cf. 50 

percent of Non-Māori respondents). 

� A Playstation/X-box games console (54 percent cf. 36 percent). 

� An iPod/MP3 player (53 percent cf. 41 percent). 

� A Freeview set-top box (12 percent cf. seven percent). 

Non-Māori respondents were more likely than Māori to own or have regular access to a 

computer with access to the Internet (86 percent cf. 78 percent) and a video recorder (77 

percent cf. 69 percent). 

Māori respondents aged 15-24 and 25-39 were more likely than all older Māori 

respondents to own or have access to cell phones, DVD players, computers with Internet 

access, iPods/MP3 players, and Playstation/X-box games consoles. There was a similar 

pattern among non-Māori, particularly for iPods/MP3 players and Playstation/X-box 

games consoles. 

Purchasing 

Māori respondents were more likely than non-Māori to have purchased cell phones/PDAs 

(22 percent cf. 14 percent) or Playstation/X-box games consoles (10 percent cf. 6 

percent) in the last 12 months. 

Māori aged 15-24 and 25-39 were more likely than all older Māori respondents to have 

purchased at least one device in the last 12 months. Māori aged 15-24 were more likely 

than all other respondents to have purchased a cell phone (38 percent), while those aged 

15-24 and 25-39 were more likely to have purchased an iPod/MP3 player (30 percent and 

29 percent), and a Playstation/X-box games console (18 percent and 12 percent). Māori 

aged 55+ were less likely than all other respondents to have purchased a computer with 

Internet access (7 percent). Overall, similar age patterns were measured for Māori and 

non-Māori. 

Main devices 

Māori respondents were more likely than non-Māori to identify television as their main 

device for finding out about the news and weather (80 percent cf. 60 percent) and for 
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local news and information (50 percent cf. 40 percent). Non-Māori respondents were 

more likely to use the radio for news and weather (15 percent cf. 6 percent). 

Māori aged 55+ were more likely than all other Māori respondents to use radio as their 

main device for a range of purposes, including listening to music (67 percent), checking 

local news and information (30 percent), finding out about news and weather (15 

percent), entertainment (13 percent), and doing research or finding other information (10 

percent). They were also more likely than other Māori to use television for research or 

finding other information (28 percent).  

Māori aged 15-24 were less likely than all other Māori respondents to use television as 

their main device for entertainment (45 percent), and more likely than other Māori to use 

a computer with Internet access for this purpose (24 percent). They were also more likely 

than all other Māori respondents to use iPods/MP3 players for listening to music (36 

percent). Māori aged 15-24 were similar to non-Māori aged 15-24 in this respect. 

Table 8: Devices owned or able to be regularly accessed, by ethnicity and age for Māori (base: total 

sample of respondents) 

Q6. Which of these things do you currently own or have regular access to? 

 Total  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1827 783 1044 252 309 282 201 

 % % % % % % % 

Television 98 98 99 98 99 98 98 

A radio 95 96 92 88 95 93 93 

DVD player 90 90 90 94 94 88 75 

A cell phone or PDA such 
as a Blackberry, Palm, 
iMate or iPaq 86 86 87 90 93 87 68 

A computer or lap top 
that has Internet access 85 86 78 83 87 78 51 

Video recorder 76 77 69 67 70 69 72 

SKY/Telstra Clear 55 54 58 61 58 55 58 

A DVD recorder, or a 
hard drive, including 
MySky 51 50 58 61 59 57 50 

An iPod or other type of 
MP3 player 43 41 53 76 63 42 11 

A Playstation, X-box or 
other type of games 
console 38 36 54 74 70 41 8 

Freeview set-top box 8 7 12 16 10 10 14 

Average number of 
devices owned 7.3 7.2 7.5 8.1 8.0 7.2 6.0 
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Table 9: Devices purchased in the last 12 months, by ethnicity and age for Māori (base: total 

sample of respondents) 

Q7. And which of these, if any, have you bought in the last 12 months? 

Total  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1827 783 1044 252 309 282 201 

 % % % % % % % 

A computer or lap top 
that has Internet access 17 17 15 16 19 13 7 

An iPod or other type of 
MP3 player 17 16 20 30 23 15 3 

A cell phone or PDA such 
as a Blackberry, Palm, 
iMate or iPaq 15 14 22 38 19 15 11 

Television 14 14 15 15 17 14 15 

DVD player 11 11 11 10 10 14 10 

A DVD recorder, or a 
hard drive, including 
MySky 6 6 4 2 8 2 4 

A Playstation, X-box or 
other type of games 
console 6 6 10 18 12 4 0 

A radio 5 5 5 6 5 4 6 

SKY/Telstra Clear 3 2 3 2 3 3 3 

Freeview set-top box 3 2 4 4 5 3 4 

Video recorder 2 2 1 1 0 1 2 

Purchased at least one 
device 61 60 62 73 69 54 37 
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 Table 10: Main device used for particular activities by ethnicity (base: total sample of respondents) 

Q8a-f. Of all the devices you currently own or have regular access to, which do you mainly use to …? 

 Research & Information News & weather Sport 

 

Total 

sample Māori Non-Māori 

Total 

sample Māori Non-Māori 

Total 

sample Māori Non-Māori 

Base = 1827 1044 783 1827 1044 783 1827 1044 783 

 % % % % % % % % % 

Television 11 12 10 68 80 66 79 83 78 

Computer or lap top with Internet 

access 75 73 75 16 12 17 2 2 2 

Radio 2 3 2 14 6 15 4 5 4 

A cell phone or PDA such as a 

Blackberry, Palm, iMate or iPaq 0 1 0 0 0 0 0 0 0 

A Playstation, X-box or other type 

of games console 0 0 0 0 0 0 0 0 0 

iPod/MP3 player 0 0 0 0 0 0 0 0 0 

DVD/Video recorder 0 0 0 0 0 0 0 0 0 

Stereo/CD player 0 0 0 0 0 0 0 0 0 

Other 1 0 10 0 0 0 0 0 0 

Non-device 4 4 4 1 1 1 0 0 0 

None 7 5 7 0 0 0 15 10 15 

Don’t know 1 1 1 0 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
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 Table 11: Percentage reporting they did each of the following activities ‘every day/almost every day’ in the last 2 weeks, by ethnicity and age for 

Māori (base: sub-sample of respondents owning or having regular access to each device) 

Q10/16/21/28/34/43/48 About how often would you say you have…. In the last two weeks? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

 % % % % % % % 

Watched live television  n=1484 n=650 n=834 n=193 n=240 n=235 n=166 

 91 92 88 83 91 89 92 

Used Internet for 
personal use  

n=1486 n=683 n=803 n=208 n=268 n=228 n=99 

 75 76 68 62 77 67 54 

Used a cell phone  n=1599 n=693 n=906 n=231 n=293 n=246 n=136 

 74 73 82 89 90 78 56 

Listened to the radio  n=1713 n=745 n=968 n=229 n=289 n=261 n=189 

 74 75 62 50 64 68 72 

Used an iPod/MP3 player  n=908 n=363 n=545 n=198 n=200 n=124 n=23 

 36 34 45 58 44 22 18 

Watched/Listened/Read 
anything in Māori   

n=1827 n=783 n=1044 n=252 n=309 n=282 n=201 

 14 11 40 25 44 43 56 

Recorded from television  n=1504 n=661 n=843 n=214 n=251 n=223 n=155 

 9 9 7 9 5 7 5 

Average number 
activities done every 
day 2.5 2.5 2.5 2.3 2.7 2.5 2.1 
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5.0 Television usage 

This section of the report presents the results to questions relating to the use of 
television, including questions about using devices to record from television. 

Summary of key findings 

� Almost everyone (98 percent) owned or had regular access to a television. 

� While most (84 percent) had watched live television in the last two weeks, many 

also used their television for other reasons, including to watch videos or DVDs 

(64 percent) or to play games, listen to digital radio, etc (21 percent). This was 

most common amongst younger respondents (those age 15-24 and 25-39), while 

Māori were more likely than non-Māori to use their television to play games/listen 

to digital radio. 

� Of those who had watched live television in the last two weeks, most had done 

so every day (72 percent, or 60 percent of all those who own/have access to a 

television), while another 19 percent had watched almost every day. Those aged 

55+ were the most likely to watch television every day. 

� The last time respondents watched live television, most did so in the company of 

others (71 percent). Many also reported using other media devices at the same 

time (49 percent), such as cell phones (35 percent) and/or the Internet (26 

percent). Multi-tasking in this way was more common amongst Māori 

respondents, but decreased progressively with age (for both Māori and non-

Māori). 

� Almost half (44 percent) were watching about the same amount of television as 

they were six months ago, while 33 percent were watching less and 23 percent 

were watching more. Respondents aged 15-24 were most likely to report 

watching less television (52 percent), as were Māori respondents (42 percent). 

� Those who were now watching less television generally said this was because 

they were too busy/working (52 percent) or that there was nothing worth 

watching (33 percent). 

� In comparison, most of those who said they were now watching more television, 

attributed this to the (cold) weather (37 percent), the sport that was on television 

(31 percent), they had more free time (21 percent), or there was better content 

on television now (14 percent). Note that the 2008 Olympic Games were being 

held when this research was being conducted. 
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� Many respondents (82 percent) also owned or had regular access to a video 

recorder (76 percent) and/or a DVD/Hard drive recorder, including MySky (51 

percent). 

� Just over half of those who own or have access to a recorder (53 percent, or 44 

percent based on the total sample) had recorded something from television in the 

previous two weeks. Another third (32 percent) had not recorded anything in the 

last two weeks, while 14 percent claimed they had never done any recording. 

Those aged 15-24 and 25-39 were the most likely to have recorded from 

television in the last two weeks. 

� Despite the fact that more respondents owned a video recorder than a DVD/Hard 

drive recorder (including MySky), usage rates were similar. The last time they 

recorded something from television, half (52 percent) used a video recorder and 

42 percent used a DVD or hard drive recorder. A minority (3 percent) had used a 

computer to record on the last occasion, with this most likely for 25-39 year olds 

(8 percent).  

� Most were doing about the same amount of recording now as they were six 

months ago (61 percent), while equal proportions of the remainder were doing 

less as opposed to doing more (21 percent, compared to 18 percent). Those 

aged 15-24 (37 percent), and Māori respondents (39 percent), were more likely 

than other respondents to say that they were now recording less than they used 

to. In contrast, households with children aged 15 or under were more likely than 

other households to be recording more frequently.  

� Those who were doing less recording tended to feel there was nothing on 

television worth recording (49 percent). Those who were doing more recording 

said this was because they were too busy to watch live television (33 percent), 

that it was easy to record with MySky/hard-drive recorders (29 percent), or there 

were now better programmes on television (25 percent). 

� Most, but not all respondents (71 percent) had watched whatever it was that they 

had last recorded. 

� Forty four percent of those who had used their television to play games, listen to 

digital radio, or do something else in the last two weeks were doing the same 

amount of this as they had done six months ago. One-third (32 percent) said they 

were doing this less and 24 percent were doing it more. Those aged 15-24 were 

most likely to report doing fewer of these types of activities now than they used 

to. 
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5.1 Overview 

5.1.1 Television usage in general 

The 98 percent of respondents who owned or had access to a television were asked to 

describe how they had used their television in the last two weeks.  

Figure 17: Use of television in the last 2 weeks (base: sub-sample of respondents who own or have 

regular access to a television) 
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Television usage varied by age, ethnicity, personal income, household structure and 

geographic location. 

� Respondents aged 15-24 and 25-39 were more likely than older respondents, 

especially those aged 55+, to have used their television in the last two weeks for 

something other than to watch live television (i.e. to watch a video or DVD, play 

games or listen to digital radio). See Section 5.2.  

� Māori respondents were more likely than non-Māori to have used their television in 

the last two weeks to play games or listen to digital radio. See Section 5.3. 

� Those living in households with children were more likely to have watched a video or 

DVD on television or used a television to play games, listen to digital radio, etc. in the 

last two weeks. They were also more likely to watch television with other people, and 

to have recorded from television.   

� Those on higher personal incomes (i.e. in excess of $80,000 p.a.) were more likely 

than those on medium or lower incomes to have watched live television or to have 

watched a video or DVD on their television in the last two weeks. However, they were 
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less likely to have used a television to play games, listen to digital radio, etc. 

(compared to those earning $80,000 p.a. or less). 

� While there were no differences by geographic location in the extent to which 

respondents watched live television, those in provincial and urban areas were more 

likely to have watched a video or DVD on their television in the last two weeks than 

those living in rural areas. Those living in provincial areas were also more likely than 

rural or urban respondents to have used their television to play games or listen to 

digital music.  

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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5.1.2 Watching live television 

The 84 percent of respondents who had watched live television in the last two weeks 

were asked how often they had done so, if their usage had changed in the last six 

months, and if so, why. They were also asked whether they had watched television with 

other people, and if they had used any other media-related devices at the time (for 

example, listening to music, using their cell phone or the Internet).  

Figure 18: Whether watching television or using television to play games/listen to digital radio 

more, less or about the same as 6 months ago (base: sub-sample of respondents who have 

watched television, or played games/listened to digital radio, in the last 2 weeks) 
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Figure 19: What doing when last watched television in previous two weeks (base: sub-sample of 

respondents who have watched television in the last 2 weeks) 
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Television usage varied by age, ethnicity, household type, income and location: 

� Respondents aged 55+ were more likely than all other respondents to have watched 

live television every day in the last two weeks. However, they were less likely than 

those aged 15-24 and 25-39 to watch television with other people, or to use other 

media-related devices at the same time (e.g. use a cell phone or the Internet while 

watching television).  

While respondents aged 25 years or older tended to be watching the same amount of 

television as they were six months ago, those aged 15-24 were now watching less 

television. See Section 5.2. 

� Māori respondents watched the same amount of live television in the last two weeks 

as non-Māori. While non-Māori are generally watching the same amount of television 

as they did six months ago, Māori are more likely to say that they are now watching 

less. This was particularly evident amongst Māori aged 15-24 and 25-39. 

Māori respondents were also more likely than non-Māori to multi-task while watching 

television, often using a cell phone or listening to music at the same time. This was 

especially common amongst 15-24 year old Māori respondents, reflecting the overall 

results for respondents in this age group. See Section 5.3. 

� Older couples without children were the household type most likely to watch live 

television every day (85 percent). They were also amongst the most likely to say that 

they were watching the same amount of television six months ago (56 percent), along 

with younger couples/single people without children (50 percent).  
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Family households with children under 15 were more likely than older couples to be 

watching more television than they were six months ago because they were watching 

more sport3 (41 percent cf. 5 percent). Where respondents were watching less 

television than they used to, family households with children were the most likely to 

say this was because they were too busy/working, and the least likely to say it was 

because there was nothing worth watching. 

Respondents living in households with children were also more likely than other 

households to multi-task while watching television, by using a cell phone or the 

Internet in particular. 

� Respondents on lower incomes (i.e. up to $40,000 p.a.) were more likely than those 

on higher incomes (i.e. in excess of $80,000 p.a.) to watch television by themselves.  

� One-in-four rural households (26 percent) were watching more television now than 

they were six months ago, which is significantly higher than for urban-dwellers (21 

percent). Of these rural households, 18 percent said they were watching more 

television due to a change in lifestyle (cf. 3 percent of provincial respondents).  

Among those watching less television, rural respondents were more likely than those 

in provincial and urban areas to say this was because they were too busy/working (71 

percent, 48 percent, and 49 percent, respectively), while those in urban areas were 

more likely to say it because there is nothing worth watching (37 percent cf. 18 

percent of rural respondents). 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 

                                                      
3 Note: The 2008 Olympic Games were being held at the time of the survey. 
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5.1.3 Recording from television 

The 86 percent of respondents who owned or had access to a video/DVD/hard-

drive/MySky recorder were asked to indicate how often they had used any of these 

devices to record something from television. Those who had were asked if they were 

doing more, less or about the same amount of recording as they were six months ago 

and their main reasons for doing so. They were also asked which device they used to 

record with on the last occasion, and whether or not they had actually watched what they 

had recorded.  

Figure 20: Recording more, less or about the same amount from television as in the last 6 months 

(base: sub-sample of respondents who have ever recorded from television) 
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Differences in recording were noted in relation to age, ethnicity, household type, income 

and location.   

� Those aged 15-24 and 25-39 were more likely than those aged 40-54 to have 

recorded something from television in the last two weeks. While those aged 25-39 

were less likely than those aged 15-24 and 55+ to have used a video recorder the 

last time they recorded something, they were more likely than the older age groups to 

have recorded something from their television through their computer.  

Many (particularly those aged 40-54 and 55+) were doing the same amount of 

recording from television now as they were six months ago. Those aged 15-24 were 

more likely than anyone else to be recording less. See Section 5.2. 

� Compared to non-Māori respondents, Māori are now watching and recording less 

television than they were six months ago. See Section 5.3. 
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� Whilst older couples were more likely than those with children to be recording the 

same amount of television now as they were six months ago, respondents living in 

households with younger children (aged 15 or under) were more likely than all other 

households to be recording more.  

� The last time they recorded anything, those on lower incomes (i.e. up to $40,000 p.a.) 

were more likely (than those on medium or higher incomes) to have used a video 

recorder, and less likely than those on higher incomes (i.e. more than $80,000 p.a.) 

to have used a DVD/Hard drive recorder (35 percent cf. 65 percent). Respondents on 

lower incomes were also less likely than those on medium incomes (i.e. between 

$40-80,000 p.a.) to be recording more now than they were six months ago. 

� Urban-based respondents were more likely than those living in rural areas to have 

recorded from television in the last two weeks (56 percent cf. 44 percent), and to 

have done so almost every day or more frequently (11 percent cf. 6 percent).  

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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5.1.4 Using television to play games, listen to digital 

radio 

The 21 percent of respondents who owned or had regular access to a television were 

asked whether or not they had used their television to play games, listen to digital radio, 

or do something else, and whether or not they were doing this as regularly as they were 

six months ago.  

Figure 21: Using television more, less or about the same to play games, listen to digital radio, etc. 

as in the last 6 months (base: sub-sample who have used their television to play games, listen to 

digital radio, etc. in the last two weeks) 

44

32

24

0

20

40

60

80

100

Same Less More

%

 

Differences in the use of television to play games, listen to digital radio, etc, were noted in 

relation to age, ethnicity, household type, income and location.   

� Use of television to play games or listen to digital radio decreased as a function of 

age, with those aged 15-24 more likely than all other respondents to use their 

television in this way. However, many of those aged 15-24 were now doing this less 

than they were six months ago, and were more likely than all older respondents to 

report this. See Section 5.2. 

� Māori respondents (particularly those aged 15-24 and 25-39) were more likely than 

non-Māori to use their television to play games, listen to digital radio, etc. Māori 

respondents were also significantly more likely than non-Māori to have been doing 

this to the same extent six months ago. See Section 5.3.  

� Those living in households with children were more likely than any other household 

types to have used a television in the last two weeks to play games, listen to digital 

radio, etc. 
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� Respondents on lower incomes (i.e. under $40,000 p.a.) and medium incomes (i.e. 

$40-80,000 p.a.) were more likely than those on higher incomes (i.e. more than 

$80,000) to have used their television to play games or listen to digital radio, etc. in 

the last two weeks. Although most of these respondents were doing this to the same 

extent six months ago, those on lower incomes were more likely than those on 

medium incomes to be doing this more. 

� Those living in provincial areas were more likely than those who were rural or urban 

based to have played games or listen to digital radio, etc. on their television in the last 

two weeks. 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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5.2 Television usage and recording by age 

The following tables (Table 12, and Table 13) outline the detailed results for the questions 

on television usage and recording by the four age groups used to analyse the survey 

results. 

Television usage 

Respondents aged 15-24 and 25-39 were more likely than those aged 40-54 and 55+ to 

have used their television in the last two weeks to: 

� Watch a video or DVD on their television (73 percent, 77 percent, 62 percent and 50 

percent, respectively). 

� Play games, listen to digital radio, etc. (43 percent, 26 percent, 16 percent, and 7 

percent). 

Frequency of watching television, including trends 

Those aged 55+ were the most likely to have watched live television every day in the last 

two weeks. Respondents aged 25-39 were more likely than all other respondents to 

watch television with other people (81 percent, cf. 73 percent of those aged 15-24, 69 

percent of those aged 40-54, and 62 percent of those aged 55+).  

Those aged 15-24 are the most likely to multi-task while watching television. This multiple 

use of devices decreased significantly with age (75 percent of those aged 15-24, 58 

percent of those aged 25-39, 48 percent of those aged 40-54, and 24 percent of those 

aged 55+). In particular, 67 percent of respondents aged 15-24 were using their cell 

phone the last time they watched television. 

Respondents aged 15-24 years were also more likely to report watching less live 

television than they were six months ago (52 percent cf. 33 percent of all respondents), 

mainly because they were too busy/working (74 percent, cf. 52 percent of all respondents 

watching less television compared to six months ago). Those aged 55+ who were 

watching less television were more likely than all other respondents to say this was 

because there was nothing worth watching (70 percent cf. 33 percent overall). 

Respondents aged 55+ and 40-54 were more likely than those aged 25-39 and 15-24 to 

report watching the same amount of television now (56 percent, 48 percent, 39 percent 

and 25 percent, respectively). 

While there were no age differences in the proportion who are now watching more live 

television, those aged 15-24 were less likely than all older respondents to be watching 

more  television because of the (cold) weather (13 percent cf. 37 percent of those aged 

25-39, 44 percent of those age 40-54, and 50 percent of those aged 55+). Those aged 

15-24 and 55+ were more likely than those aged 25-39 and 40-54 to be watching more 

television because they now have more free time (40 percent, 32 percent, 11 percent, 

and 8 percent, respectively). Those aged 40-54 were more likely than all other 
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respondents to be watching more live television, because they were watching more sport 

(53 percent cf. 31 percent of respondents overall). 

Recording from television 

While similar proportions of all four age groups reported ever recording from television, 

those aged 15-24 and 25-39 were more likely than those aged 40-55 to have recorded 

something in the last two weeks (58 percent, 61 percent, and 46 percent, respectively). 

Also, those aged 25-39 were less likely than those aged 15-24 and 55+ to have used a 

video recorder on the last occasion (43 percent, 57 percent, and 61 percent, 

respectively), and more likely than older age groups to have used a computer for 

recording (8 percent cf. 1 percent of 40-54 year olds and no-one aged 55+).  

While most respondents (regardless of age) were doing the same amount of recording 

from television than six months ago, those aged 55+ and 40-54 were particularly likely to 

report this (75 percent and 65 percent respectively, compared to half of those in the 

younger age groups).  

Respondents aged 15-24 were more likely than all older respondents to report doing less 

recording (37 percent cf. 21 percent of all respondents). The reasons for recording less 

did not differ across age groups, with respondents (regardless of age) most frequently 

reporting this was because there was nothing worth recording (49 percent). 

Using television to play games, listen to digital radio 

While those aged 15-24 were the most likely to use their television to play games or listen 

to digital radio, they were also most likely to report doing this less now than they were six 

months ago (40 percent, cf. 26 percent of those aged 25-39, and 29 percent of those 

aged 40-55). 
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Table 12: Percentage used their television to do the following activities in the last two weeks, by 

age (base: sub-sample of respondents owning or having regular access to a television) 

Q9 Thinking now about television. In the last 2 weeks, have you …? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

Base= 1795 443 501 475 376 

 % % % % % 

Watched live television 
(broadcast/screened on air) 84 86 88 80 81 

Watched a video or DVD on 
their television 64 73 77 62 5 

Used a television to play 
games, listen to digital 
radio, etc. 21 43 26 16 7 

Recorded from television 
(n=1504)* 53 58 61 46 51 

* Sub-sample also based on respondents who own or have regular access to a video recorder’ or ‘DVD/Hard drive 
recorder, including MySky’. 

 

 



 

 

 

Research New Zealand   |   30 March 2009 64 

 

Table 13: Percentage doing MORE/LESS of the following activities, by age (base: sub-sample of 

respondents owning or having regular access to each device, and have used device for particular 

activity in the last two weeks) 

Q11/15/17/45 Would you say you’re now … more, less or about the same as you were 6 months 

ago? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

 % % % % % 

Watching live  television  n=1481 n=366 n=413 n=391 n=311 

  More 23 23 28 22 20 

  Less 33 52 32 30 23 

  Same 44 25 39 48 56 

Using a television to play 
games, listen to digital 
radio, etc.  n=496 n=210 n=176 n=86 n=24* 

  More 24 25 29 19 9 

  Less 32 40 26 29 27 

  Same 44 34 45 52 64 

Recording from television  n=749 n=223 n=228 n=168 n=130 

  More 18 13 29 20 10 

  Less 21 37 22 15 14 

  Same 61 50 49 65 75 

Listening to the radio  n=1605 n=382 n=447 n=432 n=344 

  More 12 22 18 7 7 

  Less 13 20 17 10 7 

  Same 75 58 65 83 86 

* Caution: low sub-sample of respondents - results are indicative only. 



 

 

 

Research New Zealand   |   30 March 2009 65 

 

5.3 Television usage and recording by Māori 

The following tables (Table 14 and Table 15) outline the detailed results for the questions 

on television usage and recording by Māori and non-Māori respondents, and for Māori by 

age. 

Television usage 

Māori respondents were just as likely as non-Māori to have watched live television, 

watched a video or DVD, or to have recorded from a television in the last two weeks. 

However, Māori respondents were more likely to report using their television in the last 

two weeks to play games and/or listen to digital radio, etc. (38 percent cf. 19 percent). 

This was especially the case for younger Māori respondents (56 percent of those aged 

15-24, and 48 percent of those aged 25-39). 

Frequency of watching television, including trends 

Although they were just as likely to have watched live television at all in the last two 

weeks, Māori aged 15-24 were less likely than those aged 25-39 or 55+ to report doing 

so every day (57 percent, 73 percent, and 77 percent, respectively). 

While there were no significant differences in the frequency with which Māori and non-

Māori had watched television in the last two weeks, 42 percent of Māori reported that 

they were now watching less television than they were six months ago (compared to 32 

percent of non-Māori). This was mainly attributed to the fact that they were now too 

busy/working (56 percent), as opposed to any other issues such as content (Māori 

viewers were less likely than non-Māori to state there was nothing on television worth 

watching (18 percent cf. 36 percent)). 

As with non-Māori, the older the age group, the more likely Māori respondents were to 

say they were watching the same amount of television now as they did six months ago 

(17 percent of those aged 15-24, 32 percent of those aged 25-39, 43 percent of those 

aged 40-54, and 48 percent of those aged 55+), 

Amongst those who were watching more television, Māori were more likely than non-

Māori to say this was because they now have more free time (40 percent cf. 18 percent), 

and less to say it is because they are now watching more sport (10 percent cf. 34 percent 

of non-Māori). 

Two-in-three Māori respondents (63 percent) were multi-tasking the last time they 

watched television (cf. 47 percent of non-Māori). More specifically, 50 percent were using 

their cell phone (compared to 33 percent of non-Māori) and 20 percent were listening to 

music (compared to 5 percent of non-Māori). This pattern was particularly evident for 

younger Māori, with those aged 15-24 and 25-39 more likely than respondents aged 40-

54 and 55+ to report engaging in some kind of multi-tasking (77 percent, 73 percent, 55 

percent, and 32 percent, respectively). 
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Recording from television 

While similar proportions of Māori and non-Māori had recorded from television in the last 

two weeks, 39 percent of Māori were actually recording less now than they were six 

months ago (compared to 19 percent of non-Māori). Whilst almost half (45 percent) of 

Māori are recording the same amount now as they did six months ago, this proportion is 

significantly lower than non-Māori (62 percent), although the reasons for recording more 

or less did not differ.  

Rates of recording differed for Māori by age, with those aged 15-24 and 25-39 more likely 

than those aged 40-54 and 55+ to have recorded something from television in the last 

two weeks (60 percent, 55 percent, 38 percent, and 30 percent, respectively). However, 

respondents aged 15-24 were more likely than the older respondents (those aged 55+ in 

particular) to say they are recording less now than six months ago (46 percent cf. 23 

percent). In contrast, two thirds (65 percent) of those aged 55+ are recording the same 

amount as they did six months ago (compared to 36 percent of those aged 15-24). There 

were no differences in the reasons for recording more or less. 

Regardless of ethnicity, respondents who were recording more most frequently reported 

this was because they were too busy to watch live television (33 percent), it’s easy to 

record with MySky or hard drive recorders (29 percent), or there were better programmes 

on now or programme schedules clashed (25 percent). Respondents who were recording 

less most frequently reported this was because there was nothing worth recording (49 

percent). 

Using television to play games, listen to digital radio 

Māori respondents were more likely than non-Māori to have used their television in the 

last two weeks to play games and/or listen to digital radio. One third (33 percent) were 

doing this to the same extent as they were six months ago (compared to 47 percent of 

non-Māori). 
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Table 14: Percentage used their television to do the following activities in the last two weeks, by 

ethnicity and age for Māori (base: sub-sample of respondents owning or having regular access to a 

television) 

Q9 Thinking now about television. In the last 2 weeks, have you …? 

 
Sub  

Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1795 768 1027 247 306 277 197 

 % % % % % % % 

Watched live television 84 84 80 78 77 84 84 

Watched a video or DVD 
on their television 64 64 65 82 74 55 32 

Used a television to play 
games, listen to digital 
radio, etc. 21 19 38 56 48 22 8 

Recorded from television 
(n=1504)* 53 54 49 60 55 38 30 

* Sub-sample also based on respondents who own or have regular access to a video recorder’ or ‘DVD/Hard drive 
recorder, including MySky’. 
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Table 15: Percentage doing MORE/LESS of the following activities, by ethnicity and age for Māori 

(base: sub-sample of respondents owning or having regular access to each device, and have used 

device for particular activity in the last two weeks) 

Q11/15/17/45 Would you say you’re now … more, less or about the same as you were 6 months 

ago? 

 
Sub  

Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

 % % % % % % % 

Watching live  television  n=1481 n=648 n=833 n=193 n=240 n=234 n=166 

  More 23 23 24 26 25 21 20 

  Less 33 32 42 56 43 34 28 

  Same 44 45 34 17 32 43 48 

Using a television to play 
games, listen to digital 
radio, etc.  n=496 n=161 n=335 n=128 n=136 n=58 n=13* 

  More 24 23 27 31 22 30 23 

  Less 32 30 39 42 42 20 40 

  Same 44 47 33 25 36 49 37 

Recording from television  n=749 n=358 n=391 n=129 n=132 n=84 n=46 

  More 18 19 15 18 15 14 11 

  Less 21 19 39 46 40 32 23 

  Same 61 45 62 36 45 54 65 

Listening to the radio  n=1605 n=711 n=894 n=207 n=268 n=246 n=173 

  More 12 12 18 22 18 15 14 

  Less 13 12 18 24 20 13 13 

  Same 75 76 64 53 62 72 72 

* Caution: low sub-sample of respondents - results are indicative only. 
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6.0 Use of iPods and other MP3 players 

This section of the report presents the results to questions relating to the use of iPods 
and other MP3 players, including current usage and usage trends relating to these 
devices. 

Summary of key findings 

� While less than half of the total sample owned or had access to an iPod/MP3 

player (43 percent), those who did have one made reasonably frequent use of it. 

Three-quarters (75 percent, or 37 percent of the total sample) reported using 

their iPod/MP3 player in the last two weeks, with over half (55 percent) using it at 

least a couple of times a week. A smaller proportion of respondents (15 percent) 

had not used their iPod/MP3 player during the last two weeks, while nine percent 

had never personally used it. Māori were more likely than non-Māori to use their 

MP3 players every day. Usage was also higher amongst those aged 15-24, but 

tended to decrease with age. 

� Respondents used iPod/MP3 players primarily to listen to music (98 percent). To 

a lesser extent they were also used to look at photos (29 percent), listen to radio 

stations (23 percent), watch videos (19 percent), and/or listen to other forms of 

audio such as podcasts or audio books (14 percent). On average, respondents 

had used 1.7 different functions on their MP3 players in the last two weeks, and 

55 percent had used only one feature. Those aged 15-24 used a greater number 

of functions on average (2.0), and were more likely than other respondents to 

look at photos or watch videos on their MP3 players. This was also the case for 

Māori users. 

� Forty three percent of respondents were using at least one function on their MP3 

player more frequently now compared to six months ago, while a similar 

proportion (38 percent) reported using at least one function less. Although one 

third were listening to more music on their MP3 players now than six months ago, 

a similar proportion were using their MP3 players less often to watch videos (34 

percent), listen to other audio (such as podcasts and audio books) (34 percent),  

or to listen to radio (32 percent).  

� Those aged 15-24 (Māori in particular) were the most likely to be using fewer 

functions on their MP3 player than they were six months ago (including listening 

to the radio, listening to audio books and podcasts, and looking at photos). 

Respondents aged 40-54 were more likely than other respondents to be looking 

at photos more now than six months ago (37 percent), and tended to be watching 

videos more rather than less (37 percent cf. 31 percent). 
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� Those who were using MP3 player functions more frequently now, tended to do 

so because they could use their MP3 player while doing other activities (22 

percent), while travelling (18 percent), or for entertainment (17 percent). Those 

who reported a decrease in usage, said this was because they were too busy (27 

percent), or it had lost novelty/interest (19 percent). 

� Respondents tended to source their music, videos and other files for their 

iPod/MP3 player from their own CDs, photos and videos (69 percent), and less 

so from their family and friends (45 percent), or legal fee-paying download 

sources (e.g. iTunes, Amazon, etc.) (41 percent). Those aged 15-24 were more 

likely than all other respondents to access files from friends and family. 

� One half (51 percent) were purchasing fewer CDs since acquiring their iPod/MP3 

player, although 14 percent stated they were buying more, and one-third (33 

percent) claimed they were purchasing about the same amount. Those aged 15-

39 were especially likely to report that they were now buying fewer CDs than they 

used to.  
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6.1 Overview 

The 43 percent of respondents who owned or had access to an iPod/MP3 player were 

asked to describe how frequently they had used their iPod/MP3 player in the last two 

weeks, and what specific functions they were using. They were also asked to compare 

the use of these functions now to their use six months ago, how they mainly get the 

content (music, videos, and other files) for their iPod/MP3 player, and whether or not they 

are buying more or fewer CDs since getting their iPod/MP3 player.   

Figure 22: Use of iPod/Mp3 player in the last 2 weeks (base: sub-sample of respondents who own or 

have regular access to an iPod/MP3 player and used it in the last 2 weeks) 
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Table 16: Using iPod/MP3 player MORE/LESS or about the same (base: sub-samples of respondents 

who used their iPod/MP3 player for particular activities and uses in the last two weeks) 

Q23a-e. Compared to 6 months ago, would you say you’re now using your iPod or MP3 player more, less or 

about the same to …? 

 

Listen to 

music 

Listen to 

radio stations 

Look at 

photos 

Watch 

videos 

Other forms of 

audio (e.g. 

podcasts/audio 

books) 

Base = 706 388 392 335 313 

 % % % % % 

More 34 16 20 17 10 

Less 15 32 27 34 34 

Same 51 52 52 48 55 

Don’t know 0 0 0 0 0 

Total 100 100 100 100 100 
Total may not sum to 100% due to rounding. 

 

The use of iPod/MP3 players varied mostly by age and ethnicity.  

� Respondents aged 15-24 and 25-39 were significantly more likely than those aged 

40-54 and 55+ to have ever used an iPod/MP3 player, to have used it in the last two 

weeks, and to have used it every day in the last two weeks, with use particularly high 

among those aged 15-24. There were few differences in the use of specific functions, 

although those aged 15-24 were more likely than those aged 25-39 and 40-54 to use 

their MP3 players for looking at photos or watching videos. Despite their higher levels 

of use overall, respondents aged 15-24 were the most likely to report using at least 

one function less than they were six months ago. Those aged 15-24 were also more 

likely to access files for their iPod/MP3 player from their friends’ and family’s 

collections. See Section 6.2. 

� Māori respondents were more likely than non-Māori to have used their MP3 player 

every day in the last two weeks, and to have used it for looking at photos or watching 

videos. Māori respondents were also more likely to report using at least one MP3 

function less frequently now compared to six months ago. Differences for Māori by 

age largely reflected the results for the total sample noted above. See Section 6.3. 

� Single people/young couples and those living in households with older children (aged 

15 or older) were most likely to have ever used an MP3 player, and to have used one 

in the last two weeks. Use of specific features was particularly low among older 

couples compared to all other users, especially in relation to watching videos, looking 

at photos, and listening to other audio such as podcasts and audio books. However, 

because of their already low level of usage, older couples were less likely to be using 
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any particular MP3 feature less than they were six months ago (14 percent cf. 38 

percent overall).  

� Those on lower incomes (i.e. less than $40,000 p.a.) were more likely than those on 

medium incomes (i.e. $40-80,000 p.a.) to use their player every day or almost every 

day. They were also more likely to be using at least one function of their player less 

often now than they did six months ago, such as listening to podcasts and audio 

books (42 percent are now doing this less, cf. 18 percent of those on medium 

incomes).  

One third (34 percent) of those on lower incomes who were using their MP3 player 

less, said this was because they were now too busy (compared to 15 percent of those 

on medium incomes). 

Amongst those who were now using their MP3 player more, 29 percent of those on 

medium incomes were doing so because the MP3 player was so convenient/portable 

(compared to only seven percent of those on lower incomes). 

� Respondents from all areas of the country used their iPod/MP3 player at a similar 

frequency in the last two weeks, although those in provincial areas tended to use 

more functions, particularly with regard to looking at photos and watching videos.  

Compared to rural respondents, those living in provincial and urban areas were more 

likely to be using their MP3 more often because of its convenience/portability (23 

percent and 17 percent, respectively cf. two percent of rural respondents). 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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6.2 Use of iPod/MP3 players by age 

The following tables (Table 17 and Table 18) outline the detailed results for the questions 

on iPod/MP3 player usage by the four age groups used to analyse the survey results. 

iPod/MP3 player usage 

Respondents who were aged 15-24 or 25-39 were more likely than those aged 40-54 and 

55+ to have ever used an iPod/MP3 player, to have used one in the last two weeks, and 

having used it every day or almost every day in the last two weeks. See Table 7. 

Respondents aged 15-24 used more functions on their iPod/MP3 players than all other 

respondents (2.0 on average in the last two weeks). More specifically, respondents aged 

15-24 were more likely than other respondents to use their MP3 player to look at photos 

(37 percent) and watching videos (29 percent). See Table 17. 

While respondents overall accessed most of the files for their MP3 players from their own 

collections of CDs, photos, and videos, those aged 15-24 were more likely to access files 

from friends and family. Respondents aged both 15-24 and 25-39 were more likely than 

respondents aged 40-54 to use legal download sites (47 percent, 43 percent, and 28 

percent, respectively), while those aged 25-39 were less likely than respondents aged 15-

24 and 40-54 to report using other websites (whether legal or not). 

Those aged 40-54 were more likely than those aged 15-24 and 25-39 to be buying just as 

many CDs now as they did before they got an MP3 player (51 percent, 24 percent, and 

32 percent, respectively). In contrast, more than half of all respondents aged 15-24 and 

25-39 were now buying fewer CDs than they used to (57 percent and 53 percent). 

iPod/MP3 player usage trends 

While most respondents (regardless of age) were using their iPod/MP3 player functions 

to the same extent now compared to six months ago, many of those aged 15-24 and, to a 

lesser degree, those aged 25-39 were now using less functions than they were six 

months ago (53 percent and 36 percent, respectively, reported using at least one function 

less cf. 14 percent of those aged 40-54). This was particularly the case for listening to the 

radio, listening to other audio (such as podcasts and audio books), and looking at photos. 

See Table 18. 

Those aged 40-54 were more likely than those aged 15-24 to be using their MP3 more 

often because of its convenience/portability (31 percent cf. 10 percent). 
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Figure 23: Proportion of iPod/MP3 player users now using at least one function more, less, or the 

same as six months ago – by age (base: sub-sample of respondents who used an iPod/MP3 player in 

the last 2 weeks) 
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Table 17: Used iPod/MP3 player to do each of the following activities in the last 2 weeks, by age 

(base: sub-sample of respondents who used an iPod/MP3 player in the last 2 weeks) 

Q22 And have you used your iPod/MP3 player to… 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

Base= 718 320 255 121 22 

 % % % % % 

Listen to music 98 100 98 96 91 

 Look at photos 29 37 28 23 0 

Listen to radio stations 23 27 20 16 46 

Watch videos 19 29 13 16 0 

Listen to other forms of 
audio such as podcasts 
or audio books 14 16 15 11 10 

Average number uses 1.7 2.0 1.6 1.5 1.4 
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Table 18: Percentage using iPod/MP3 player do to MORE/LESS of the following activities now 

compared to 6 months ago, by age (base: sub-sample of respondents who own or have regular 

access to an iPod/MP3 player, and used this in the last two weeks) 

Q23 Compared to 6 months ago, would you say you’re now using your iPod or MP3 player more, 

less or about the same to… 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

 % % % % % 

Listen to music n=706 n=319 n=249 n=116 n=22 

  More 34 35 35 31 32 

  Less 15 19 16 1 18 

  Same 51 46 49 67 50 

Listen to radio stations n=388 n=198 n=127 n=52 n=11 

  More 16 15 14 18 37 

  Less 32 40 31 15 1 

  Same 52 45 55 67 62 

Listen to other forms of 
audio such as podcasts 
or audio books n=313 n=169 n=103 n=35 n=6 

  More 10 9 13 6 3 

  Less 34 48 20 8 3 

  Same 55 43 67 86 93 

Watch videos  n=335 n=199 n=105 n=28 n=3 

  More 17 16 16 37 0 

  Less 34 36 33 31 4 

  Same 48 48 51 32 96 

Look at photos  n=392 n=217 n=122 n=49 n=4 

  More 20 15 24 37 0 

  Less 27 35 22 7 4 

  Same 52 49 54 56 96 
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6.3 Use of iPod/MP3 players by Māori 

The following tables (Table 19 and Table 20) outline the detailed results for the questions 

on iPod/MP3 player usage by and non-Māori respondents, and for Māori by age. 

iPod/MP3 player usage 

Compared to non-Māori respondents, Māori were more likely to use their MP3 players 

every day (31 percent cf. 20 percent). They were also more likely to have looked at 

photos or watched videos on their MP3 players in the last two weeks. Younger Māori 

aged 15-24 were more likely than all older Māori to have used their MP3 players in the 

last two weeks (92 percent), to have done so every day in this period (44 percent), and to 

have used it to watch videos (45 percent) (See Table 11 and Table 19). They were also 

more likely than non-Māori aged 15-24 to report watching videos (45 percent cf. 25 

percent). 

iPod/MP3 player usage trends 

Māori respondents were more likely than non-Māori to be using at least one function on 

their MP3 player less now than six months ago (48 percent cf. 36 percent), particularly 

the radio function. While 42 percent of Māori reported using at least one function more 

(47 percent), there was no difference in this regard compared to non-Māori (42 percent). 

Differences for Māori by age were not significant. 

Regardless of age, Māori most frequently reported using their iPods/MP3 players less 

now because they were too busy/doing other activities (25 percent), or it had lost 

novelty/interest (22 percent). Also regardless of age, Māori most frequently reported 

using their iPods/MP3 players more now for entertainment (29 percent), because they 

use it while doing other activities (22 percent overall), or because it is convenient and 

portable (16 percent overall). These results were generally similar for non-Maori. 

However, Māori were more likely than non-Maori to report using their MP3 player more 

now for entertainment (29 percent compared to 15 percent).  
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Figure 24: Proportion of iPod/MP3 player users now using at least one function more, less, or the 

same as six months ago – by ethnicity (base: sub-sample of respondents who used an iPod/MP3 

player in the last 2 weeks) 
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Table 19: Used iPod/MP3 player to do each of the following activities in the last 2 weeks, by 

ethnicity and age for Māori (base: sub-sample of respondents who used an iPod/MP3 player in the 

last 2 weeks) 

Q22 And have you used your iPod/MP3 player to… 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 718 279 438 177 167 82 12 

 % % % % % % % 

Listen to music 98 98 99 100 99 97 91 

Look at photos 29 27 45 50 41 42 0 

Listen to radio stations 23 23 24 26 23 22 28 

Watch videos 19 17 30 45 19 16 0 

Listen to other forms of 
audio such as podcasts 
or audio books 14 15 14 13 17 10 9 

Average number 
features used 1.7 1.7 2.0 2.2 1.8 1.8 1.2 
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Table 20: Percentage using iPod/MP3 player do to MORE/LESS of the following activities now 

compared to 6 months ago, by ethnicity and age for Māori (base: sub-sample of respondents who 

own or have regular access to iPod/MP3 player, and used this in the last two weeks) 

Q23 Compared to 6 months ago, would you say you’re now using your iPod or MP3 player more, 

less or about the same to…? 

Sub  
Sample 

Non-
Māori  Māori  15-24 25-39 40-54 55+ 

 % % % % % % % 

Listen to music n=706 n=273 n=433 n=177 n=165 n=79 n=12 

  More 34 33 37 35 39 39 24 

  Less 15 14 18 19 20 10 12 

  Same 51 52 45 45 41 51 64 

Listen to radio stations  n=388 n=154 n=234 n=107 n=85 n=36 n=6 

  More 16 16 15 15 17 11 0 

  Less 32 29 47 51 44 41 13 

  Same 52 55 38 32 39 48 87 

Listen to other forms of 
audio such as podcasts 
or audio books n=313 n=120 n=193 n=91 n=68 n=29 n=5 

  More 10 10 12 8 15 19 16 

  Less 34 33 38 46 33 26 16 

  Same 55 57 48 43 52 55 69 

Watch videos n=335 n=128 n=207 n=114 n=70 n=21 n=2 

  More 17 17 19 23 14 14 0 

  Less 34 34 38 36 43 31 40 

  Same 48 49 43 41 44 55 60 

Look at photos n=392 n=145 n=247 n=124 n=80 n=40 n=3 

  More 20 21 19 18 20 18 0 

  Less 27 27 31 33 29 27 29 

  Same 52 52 50 48 51 54 71 
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7.0 Using cell phones 

This section of the report presents the results to questions relating to usage of cell 
phones, including current usage and usage trends relating to this device. 

Summary of key findings 

� The majority of respondents (86 percent) owned or had regular access to a cell 

phone, 93 percent of whom had used their cell phone in the last two weeks. 

� Almost two thirds (62 percent) had only ever used their cell phone to make or 

receive calls or to text. 

� However, 38 percent had used their cell phone to do something other than call or 

text. One-quarter (26 percent) had done so in the last two weeks. This was more 

likely to be the case for those aged 15-39, for Māori compared to non-Māori, and 

for those on higher incomes. 

� Aside from phone calls or texts, respondents most commonly used their cell 

phones to take photos (77 percent), listen to music or watch a video clip (37 

percent), play games (36 percent), and/or take a video, or video messaging (33 

percent). Māori respondents and those aged 15-24 made the most use of these 

additional features, although engagement in many of these activities became 

progressively less likely with increasing age. 

� Approximately half (48 percent) of those who had used their phone to do 

something other than text or call, were using at least one of these additional 

features more frequently now than they had six months ago, while 43 percent 

were now using at least one cell phone feature less. 

� Compared to six months ago, one-third (32 percent) were now more likely to use 

their cell phone to take photos.   

� While 25 percent were also using their cell phone more often now to listen to 

music/watch video clips, a similar proportion (22 percent) were now doing this 

less often. Similarly, 20 percent were now accessing Internet news/information 

more often, while 26 percent were doing this less.  

� While those aged 15-24 were the heaviest users overall, they were more likely 

than all older users to be using at least one function less than six months ago, 

including playing games, downloading music/video clips, and listening to 

music/video clips. However, many were also using these functions to the same 

extent.  
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� Māori respondents were using many functions to the same extent as six months 

ago, but were more likely than non-Māori to be doing some things less, such as 

taking photos or listening to the radio. 

� Where cell phone usage (other than for phone calls and texting) had increased 

compared to six months ago, this was typically because of convenience (37 

percent), because users had a new cell phone (15 percent), or because they 

wanted to keep in touch with family/friends (11 percent). 

� Those who were now using their cell phones less frequently (other than for 

phone calls and texting) said this was mostly because they now only use their 

cell phone for specific tasks (e.g. texting, music) (30 percent), had no credit or 

using the phone was too expensive (21 percent), or using it was not as 

interesting as it once was (20 percent). Those aged 15-24 and 25-39 were more 

likely than older users to be using fewer functions because they had no credit or 

using their cell phone was too expensive. 



 

 

 

Research New Zealand   |   30 March 2009 82 

 

7.1 Overview 

The 26 percent of cell phone users who had used their cell phone in the last two weeks 

for anything other than making or receiving calls or texting were asked what activities 

they had used their phone for, whether this usage had changed in the last six months, 

and the reasons why they were engaging in some activities more or less. 

Figure 25: Use of cell phone in the last 2 weeks (base: sub-sample of respondents who own or have 

regular access to a cell phone, used it in the last 2 weeks for something other than to send of 

receive calls or to text) 
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Cell phone usage varied mainly by age and ethnicity.  

� Younger respondents (particularly those aged 15-24 and, to a lesser extent, those 

aged 25-39) were more likely than all other age groups to use their cell phones, and 

for a wider range of activities. See Section 7.2. 

� Compared to non-Māori, Māori respondents were more likely to report using their cell 

phone, and to have used their cell phone for a wider range of uses. See Section 7.3. 

� Those living in households with children were more likely than other respondents to 

have ever used a cell phone for something other than calling or texting, and to have 

done so in the last two weeks. They also tended to use a wider range of cell phone 

features than other respondents, particularly for taking videos or video messaging. 

At least half of all households with children were taking the same amount of photos 

with their cell phone now as they did six months ago, compared to 30 percent of 

single people/young couples (with no children). These latter households were more 
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likely than family households to be taking more photos now than they used to (60 

percent, compared to approximately one third of households with children). 

While 42 percent of single people/young couples were listening to/watching fewer 

video clips on their cell phone now than they did six months ago, this same behaviour 

was only noted in eight percent of households with children over 15. 

Family households with children 15 and under were more likely than those with older 

children to be using their cell phone more because it’s new (15 percent cf. 4 percent). 

� Those earning higher incomes (i.e. in excess of $80,000 p.a.) were more likely than 

respondents on a lower income to report ever using their cell phones to do anything 

other than call or text and to have done so in the last two weeks. 

However, those on lower incomes (of $40,000 or less p.a.) who had used their cell 

phone for something other than to call or text, tended to use a wider range of 

functions (i.e. to take photos, listen to music, play games and take videos), although 

they are less likely to be using these functions now, compared to six months ago.  

Over half of those on lower incomes reported using at least one function less than six 

months ago (55 percent cf. 32 percent of those on medium incomes and 32 percent 

on higher incomes). This included taking photos (18 percent, cf. 4 percent and 1 

percent respectively), taking videos/video messaging (30 percent, cf. 15 percent 

medium incomes) and reading the news or weather (31 percent cf. 11 percent higher 

incomes). 

Those on lower and medium incomes were more likely than those on higher incomes 

to be downloading more music/video clips than they used to (11 percent, cf. 17 

percent and zero  percent respectively), and playing more games (21 percent, cf. 19 

percent, and 6 percent respectively). Those on lower incomes were more likely than 

those on medium incomes to be using their cell phones more for 

entertainment/listening to music (16 percent cf. 2 percent). There were no differences 

in reasons for using cell phones less on the basis of income. 

� Respondents reported using their cell phones to the same extent regardless of where 

they lived, although there was a tendency for those living in provincial and urban 

rather than rural areas to report using their phone in the last two weeks to do 

something other than calling or texting. 

Most respondents were using at least one function the same regardless of area (84 

percent rural areas, 69 percent provincial areas, 79 percent urban areas). Those in 

provincial areas were more likely than those in rural or urban areas to be using at 

least one function less compared to six months ago (60 percent, 39 percent, and 40 

percent, respectively), particularly taking photos (23 percent, 19 percent, and 7 

percent, respectively), and listening to the radio (51 percent cf. 23 percent of those in 

urban areas). There were no differences in reasons for using cell phones less on the 

basis of where people lived. 
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Among those using cell phone functions more, urban dwellers were more likely than 

those in rural and provincial areas to be doing so for convenience (44 percent, 18 

percent, and 18 percent, respectively), while those in provincial areas were more 

likely than those in urban areas to be using their cell phone more because they 

wanted to keep in touch with friends/family (30 percent cf. 6 percent). 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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 Table 21: Using cell phone MORE/LESS or about the same (base: sub-samples of respondents who used their cell phone for particular purposes) 

Q31a-i. Compared to 6 months ago, would you say you’re now using your cell phone more, less or about the same to …? 

 Take a photo Play games Take a video 

Download 

ringtones/ 

wallpaper/ 

screensavers 

etc. 

Listen to 

music, watch 

a video clip 

Download 

music/video 

clip 

Read the 

news, find out 

about the 

weather or 

sports results 

Listen to the 

radio 

Watch 

television 

Base = 468 375 357 315 330 279 284 225 180 

 % % % % % % % % % 

More 32 18 18 9 25 11 20 10 3 

Less 11 31 27 37 22 35 26 29 35 

Same 57 50 54 54 53 54 54 60 62 

Don’t know 0 1 0 0 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
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7.2 Use of cell phones by age 

The following tables (Table 22, Table 23 and Table 24) outline the detailed results for the 

questions on cell phone usage by the four age groups.  

Cell phone usage 

Although all respondents were just as likely to have ever used a cell phone, those aged 

55+ were less likely than all other respondents to have used their cell phone in the last 

two weeks (82 percent, cf. 98 percent those aged 15-24, 98 percent those aged 25-39, 

and 94 percent of those aged 40-54). They were also less likely to have used their phone 

every day or almost every day in the last two weeks (37 percent, cf. 90 percent those 

aged 15-24, 86 percent of those aged 25-39, and 80 percent of those aged 40-54). See 

Table 7. 

Those aged 15-24 and 25-29 were more likely to have ever used their cell phone to do 

something other than call or text (55 percent and 49 percent, cf. 32 percent of those aged 

40-54 and 15 percent of those aged 55+), and to have done so in the last two weeks (39 

percent and 35 percent, cf. 24 percent of those aged 40-54 and 7 percent of those aged 

55+). 

Those aged 15-24 and 25-29 had also used their cell phone for a wider range of uses in 

the last two weeks. Among those whose cell phones had video or use video messaging 

capabilities, this function was used in the last two weeks by 51 percent of respondents 

aged 15-24 and 33 percent of respondents aged 25-39 year olds, compared to 14 

percent of those aged 40-54 and 25 percent of those aged 55+ (note that few 55+ year 

olds reported that their cell phone had this feature). 

Cell phone usage trends 

Those aged 15-24 were more likely than those aged 25-39 or 40-54 to be using at least 

one cell phone function less now than they were six months ago (71 percent compared to 

38 percent and 28 percent respectively), probably because they were initially using more 

functions to start with.  

Specifically, respondents aged 15-24 and 25-39 were more likely than those aged 40-54 

and 55+ to be doing more of the following: playing games, downloading music or video 

clips, or listening to music/watching video clips, compared to six months ago. However, 

respondents aged 15-24 were also more likely than any other age group to report that 

they are now taking fewer photos (Table 24). 

When asked to identify why they were using specific cell phone functions less now than 

they used to, 20 percent of those aged 15-24 and 35 percent of those aged 25-39 said it 

was because they had no credit/too expensive (compared to only two percent of those 

aged 40-59). Those aged 40-54 were more likely than 25-39 to be using their cell phone 

less because they now only use it for specific tasks (49 percent cf. 21 percent). 
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Those aged 15-24 were more likely to have increased their cell phone usage for the 

entertainment value (17 percent, cf. 10 percent of 40-54 year olds), but less likely to have 

done so because they wanted to keep in touch with people (4 percent, cf. 17 percent of 

those aged 25-39). 

Table 22: Used cell phone for something other than making or receiving phone calls, or texting, by 

age (original base: sub-sample of respondents who own or have regular access to a cell phone) 

Q29. Have you ever used your cell phone for anything other than making or receiving phone calls, 

or texting? 

Q29a. What about in the last 2 weeks? 

Sub  
Sample 15-24 25-39 40-54 55+ 

Base= 1586 423 477 424 262 

 % % % % % 

Have ever used cell 
phone for something 
other than making or 
receiving phone calls, 
or texting 38 55 49 32 15 

Have used cell phone in 
this way in the last 2 
weeks 26 39 35 24 7 
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Table 23: Used cell phone to do each of the following activities in the last 2 weeks, by age (base: 

sub-sample of respondents who used a cell phone to do something other than make or receive 

phone calls in the last 2 weeks) 

Q30 Thinking about the last two weeks, have you used your cell phone to…? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

 % % % % % 

Take photos  n=499 n=180 n=178 n=119 n=22 

 77 88 74 71 65 

      

Listen to music, watch a 
video clip 

n=476 n=175 n=168 n=112 n=21 

 37 62 34 14 12 

      

 Play games  n=484 n=177 n=175 n=109 n=23 

 36 54 39 13 23 

      

Take videos, or video 
messaging  

n=465 n=174 n=164 n=105 n=22 

 33 51 33 14 25 

      

Read the news, the 
weather, sport, etc.  

n=464 n=168 n=167 n=108 n=21 

 27 28 30 29 2 

      

Download music or a 
video clip  

n=454 173 160 100 21 

 18 31 16 8 1 

      

Download ringtones, 
wallpaper, etc.  

n=474 n=173 n=174 n=106 n=21 

 18 25 15 16 13 

      

Listen to the radio  n=446 n=163 n=156 n=104 n=23 

 12 19 11 7 0 

      

Watch television  n=417 n=156 n=140 n=100 n=21 

 2 3 4 0 1 

Average number of 
uses 2.4 3.5 2.4 1.6 1.4 
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Figure 26: Proportion of cell phone users now using at least one feature more, less, or the same as 

six months ago – by age (base: sub-sample of respondents who used a cell phone in the last 2 

weeks for anything other than phone calls or texting) 
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Table 24: Percentage using cell phone do to MORE/LESS of the following activities now compared 

to 6 months ago, by age (base: sub-sample of respondents who own or have regular access to a 

cell phone, used it in the last 2 weeks for something other than to make or receive phone calls or 

text and the particular activity in question) 

Q31 Compared to 6 months ago, would you say you’re now using your cell phone more, less or 

about the same to… 

 
Sub  

Sample 15-24 25-39 40-54 

 % % % % 

Take photos  n=468 n=177 n=167 n=107 

  More 32 30 36 31 

  Less 11 20 6 8 

  Same 57 50 58 61 

Listen to music, watch a 
video clip  

n=330 n=158 n=117 n=50 

  More 25 27 34 3 

  Less 22 24 16 26 

  Same 53 49 50 72 

Read the news, the 
weather, sport, etc.  

n=284 n=130 n=106 n=42 

  More 20 18 19 28 

  Less 26 38 24 2 

  Same 54 44 47 70 

Take videos, or video 
messaging  

n=357 n=164 n=122 n=63 

  More 18 21 18 12 

  Less 27 31 19 41 

  Same 54 48 63 47 

Play games  n=375 n=161 n=138 n=67 

  More 18 23 20 5 

  Less 31 37 25 30 

  Same 50 40 55 62 

Listen to the radio  n=225 n=113 n=78 n=31 

  More 10 13 10 5 

  Less 29 34 31 13 

  Same 60 53 59 82 

   Continued 
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Table 24: Percentage using cell phone do to MORE/LESS of the following activities now compared 

to 6 months ago, by age (base: sub-sample of respondents who own or have regular access to a 

cell phone, used it in the last 2 weeks for something other than to make or receive phone calls or 

text and the particular activity in question) (continued) 

Q31 Compared to 6 months ago, would you say you’re now using your cell phone more, less or 

about the same to… 

 
Sub  

Sample 15-24 25-39 40-54 

 % % % % 

Download music or a 
video clip  

n=297 n=148 n=101 n=44 

  More 11 13 13 1 

  Less 35 42 26 31 

  Same 54 46 61 67 

Download ringtones, 
wallpaper, 
screensavers  

n=315 n=143 n=116 n=48 

  More 9 6 7 15 

  Less 37 45 30 32 

  Same 54 48 63 52 

Watch television  n=180 n=94 n=59 n=26 

  More 3 3 4 1 

  Less 35 46 28 18 

  Same 62 51 68 81 

Note: Due to low sub-sample sizes (less than n=30), results for those aged 55+ have 
been excluded from this table. However, the total sub-sample results include respondents of all ages.  
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7.3 Use of cell phones by Māori 

The following tables (Table 25, Table 26 and Table 27) outline the detailed results for the 

questions on cell phone usage by Māori and non-Māori respondents, and for Māori by 

age. 

Cell phone usage 

While Māori and non-Māori respondents are equally likely to have ever used a cell phone, 

Māori respondents were more likely to have used it every day or almost every day in the 

last two weeks (82 percent cf. 73 percent). See Table 11. 

They were also more likely to have ever used their cell phone for something other than 

make or receive personal phone calls or to text (49 percent cf. 36 percent for non-Māori 

respondents) and to have done so in the last two weeks (76 percent cf. 68 percent for 

non-Māori respondents). 

Māori respondents also tended to use a wider range of functions on their cell phone. 

Those aged 15-24 are particularly likely to use their cell phones for a great range of uses 

(average of 4.2), much more so than older Māori (e.g. an average of 1.5 for respondents 

aged 55+). More specifically, Māori aged 15-24 are more likely to use their cell phone for 

taking videos/video messaging, downloading music/video clips, and listening to 

music/watching video clips. 

Cell phone usage trends 

Most Māori aged 15-24 (70 percent) were using at least one cell phone function more 

now than they were six months ago (i.e. taking photos or video messaging), as were 54 

percent of those aged 25-39. These results are both significantly higher than for those 

aged 40-54 (41 percent). 

However, most Māori aged 15-24 (76 percent), or 25-39 (64 percent) were also doing at 

least one thing less (i.e. using their cell phone to listen to radio, or listen to news, weather 

and sport) which is again significantly lower than the 44 percent of 40-54 year olds.  

Māori respondents in general were more likely than non-Māori to be using at least one 

cell phone function less (63 percent cf. 40 percent) compared to six months ago, 

including taking photos and listening to radio. 

Māori were also more likely than non-Māori to be using the following functions just as 

often now as they did six months ago: taking a video/video messaging, downloading 

music/video clips, and downloading ringtones, wallpaper or screensavers. 

Mäori respondents who were using any cell phone features more now compared to six 

months ago reported this was mainly because of the convenience (35 percent), for 

entertainment or listening to more music now (14 percent), or they had a new cell phone 

(13 percent). Those who were using any features less reported this was mainly because 
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they only use it for specific tasks (29 percent), it was not as interesting as it once was (21 

percent), they had no time or were too busy (18 percent), or they had no credit or it was 

too expensive (21 percent). There were no differences with non-Maori. 

Table 25: Used cell phone for something other than making or receiving phone calls, or texting, by 

ethnicity and age for Māori (original base: sub-sample of respondents who own or have regular 

access to a cell phone) 

Q29 Have you ever used your cell phone for anything other than making or receiving phone calls, 

or texting? 

Q29a What about in the last 2 weeks? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1586 687 899 231 292 242 134 

 % % % % % % % 

Have ever used cell 
phone for something 
other than making or 
receiving phone calls, 
or texting 38 36 49 64 53 41 14 

Have used cell phone in 
this way in the last 2 
weeks 26 24 37 47 41 31 11 
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Table 26: Used cell phone to do each of the following activities in the last 2 weeks, by ethnicity 

and age for Māori (base: sub-sample of respondents who used a cell phone to do something other 

than make or receive phone calls in the last 2 weeks) 

Q30 Still thinking about the last two weeks, have you used your cell phone to… 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 

 % % % % % % 

Take photos  n=499 n=175 n=324 n=108 n=120 n=82 

 77 75 86 89 88 79 

       

Listen to music, watch a 
video clip 

n=476 n=164 n=312 n=106 n=114 n=78 

 37 33 52 69 52 30 

       

 Play games  n=484 n=175 n=309 n=104 n=117 n=73 

 36 33 50 56 60 27 

       

Take videos, or video 
messaging  

n=465 n=169 n=296 n=104 n=108 n=70 

 33 30 53 72 43 40 

       

Read the news, the 
weather, sport, etc.  

n=464 n=168 n=296 n=99 n=111 n=72 

 27 26 34 35 38 25 

       

Download music or a 
video clip  

n=454 n=162 n=292 n=105 n=106 n=67 

 18 15 35 43 38 18 

       

Download ringtones, 
wallpaper, 
screensavers  

n=474 n=169 n=305 n=103 n=116 n=72 

 18 15 33 41 33 22 

       

Listen to the radio  n=446 n=166 n=280 n=96 n=101 n=68 

 12 11 16 19 18 13 

       

Watch television  n=417 n=158 n=259 n=89 n=90 n=67 

 2 2 6 6 7 4 

Average number of 
uses 2.4 2.2 3.4 4.2 3.4 2.3 

Note: Due to low sub-sample sizes (less than n=30), results for those aged 55+ have 
been excluded from this table. However, the total sub-sample results include respondents of all ages.  
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Figure 27: Proportion of cell phone users now using at least one feature more, less, or the same as 

six months ago – by ethnicity (base: sub-sample of respondents who used a cell phone in the last 2 

weeks for anything other than phone calls or texting) 
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Table 27: Percentage using cell phone do to MORE/LESS of the following activities now compared 

to 6 months ago, by ethnicity and age for Māori (base: sub-sample of respondents who own or have 

regular access to a cell phone, used it in the last 2 weeks for something other than to make or 

receive phone calls or text and the particular activity in question) 

Q31 Compared to 6 months ago, would you say you’re now using your cell phone more, less or 

about the same to…? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54* 

 % % % % % % 

Take photos n=468 n=160 n=308 n=106 n=116 n=75 

  More 32 32 33 36 34 26 

  Less 11 9 20 20 21 23 

  Same 57 59 46 44 45 51 

Listen to music, watch a 
video clip  n=330 n=104 n=226 n=95 n=88 n=40 

  More 25 25 25 28 27 12 

  Less 22 21 23 27 21 17 

  Same 53 53 51 45 52 70 

Read the news, the 
weather, sport, etc.  n=284 n=105 n=179 n=72 n=73 n=28 

  More 20 20 24 23 29 13 

  Less 26 24 35 42 34 18 

  Same 54 57 41 35 37 68 

Take videos, or video 
messaging  n=357 n=123 n=234 n=99 n=100 n=45 

  More 18 16 27 31 23 28 

  Less 27 26 34 30 41 29 

  Same 54 58 39 39 36 43 

Play games  n=375 n=131 n=244 n=94 n=100 n=45 

  More 18 17 26 27 24 19 

  Less 31 53 36 40 37 26 

  Same 50 53 38 33 39 54 

Listen to the radio  n=225 n=90 n=135 n=62 n=50 n=20 

  More 10 11 8 9 9 0 

  Less 29 26 46 34 51 82 

  Same 60 63 46 34 51 82 

      Continued 
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Table 27: Percentage using cell phone do to MORE/LESS of the following activities now compared 

to 6 months ago, by ethnicity and age for Māori (base: sub-sample of respondents who own or have 

regular access to a cell phone, used it in the last 2 weeks for something other than to make or 

receive phone calls or text and the particular activity in question) (continued) 

Q31 Compared to 6 months ago, would you say you’re now using your cell phone more, less or 

about the same to…? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54* 

 % % % % % % 

Download music or a 
video clip n=297 n=98 n=199 n=91 n=75 n=30 

  More 11 9 18 19 19 10 

  Less 35 34 42 48 40 24 

  Same 54 58 40 33 41 62 

Download ringtones, 
wallpaper, 
screensavers n=315 n=109 n=206 n=85 n=86 n=30 

  More 9 7 16 15 20 9 

  Less 37 35 45 50 43 30 

  Same 54 57 38 35 37 61 

Watch television  n=180 n=76 n=104 n=47 n=38 n=18 

  More 3 3 6 5 5 9 

  Less 35 33 50 62 46 19 

  Same 62 65 44 34 48 71 

*Caution: low base number of respondents (less than n=30) - results are indicative only. 
Note: Due to low sub-sample sizes (less than n=30), results for those aged 55+ have 
been excluded from this table. However, the total sub-sample results include respondents of all ages.  
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8.0 Use of computers with access to the 

Internet 

This section of the report presents the results to questions relating to the use of 
computers with access to the Internet, including current usage and usage trends 
relating to this device. 

Summary of key findings 

� Most respondents (85 percent) owned or had regular access to a computer that 

could access the Internet. 

� Nearly all of these respondents (93 percent) had connected to the Internet for 

personal use in the last two weeks. Almost two-thirds (62 percent) had done this 

every day.  

� Most respondents (82 percent, or 72 percent of the total sample) who had 

connected to the Internet for personal use in the last two weeks, had done so for 

reasons other than to send or receive personal emails. Māori respondents were 

less likely than non-Māori to have done so, while those on higher incomes and 

those who lived in urban areas were more likely to have done so. Māori and non-

Māori aged 55+ were the least likely to have done this. 

� Conducting research or getting information (93 percent), checking the news or 

weather (61 percent), entertainment (48 percent), and/or buying/selling 

something (46 percent) were the four online activities most frequently 

undertaken. Those aged 15-24 and 25-39 tended to engage in a wider range of 

activities than those aged 40-54 and 55+, including social networking, 

downloading music/video clips, entertainment, and playing games. This was also 

the case for Māori compared to non-Māori, and for young Māori aged 15-24 and 

25-39 in particular. 

� The last time respondents used the Internet for anything other than emailing, 

most were at home (86 percent) and one-in-ten were at work (11 percent). On 

that occasion, 33 percent spent less than 30 minutes connected to the Internet, 

another third spent up to one hour (30 percent), and the remaining third were 

online for at least one hour if not more (37 percent). Māori were more likely than 

non-Māori to use the Internet for longer periods (75 percent of Māori used the 

Internet for more than 30 minutes on the last occasion cf. 66 percent of non-

Māori). 
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� Over half of these respondents (55 percent) also engaged in some other activity 

at the same time, including using their cell phone (33 percent), watching 

television (26 percent) and/or listening to music on the radio or an iPod, etc. (23 

percent). Multi-tasking while using the Internet was more likely for Māori than for 

non-Māori, and decreased with age for respondents of all ethnicities.  

� Respondents tended to be doing Internet-related activities more frequently rather 

than less frequently compared to six months ago (61 percent reported doing at 

least one activity more frequently, while 43 percent reported doing at least one 

activity less frequently). Respondents aged 15-24 and 25-39 were more likely 

than those aged 40-54 and 55+ to be doing at least one activity more now than 

they did six months ago (particularly doing research/finding information), but 

were also more likely to be using the Internet less to do other things (such as 

playing games, content creation, communicating with family/friends, social 

networking, and file sharing).  

Although Māori generally tended to use the Internet more than non-Māori, they 

were also more likely to be doing at least one activity less now than they did six 

months ago (such as checking the news/weather, buying/selling, communicating 

with family/friends, downloading/streaming music and videos, entertainment, and 

playing games). 

� The main reasons respondents gave for connecting to the Internet more often 

now than six months ago were because they are using their computer more (22 

percent), convenience (21 percent) and because they want to keep in touch with 

friends and family (18 percent).  

� The main reasons for connecting less include having no time/being too busy (37 

percent), and because it had lost novelty/interest (27 percent). Those aged 15-24 

were more likely than those aged 55+ to have lost interest (33 percent cf. 13 

percent). This was also more common amongst those on lower or medium 

incomes. 
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8.1 Overview 

The 85 percent of all respondents with regular access to a computer or lap top with 

Internet access were asked to indicate how often they had connected to the Internet for 

personal use (either at home or at work) in the last two weeks and for what reasons. 

Those who had used the Internet for anything other than email in the last two weeks were 

asked whether their usage had changed in the last six months. They were also asked 

where they were when they last connected to the Internet, how long they were connected 

for, and what other devices they used while they were connected.  

Figure 28: Use of computer with Internet access for personal reasons in the last 2 weeks (base: 

sub-sample of respondents who own or have regular access to an Internet-enabled computer and 

have used it for personal reasons other than to send or receive emails in the last 2 weeks) 
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Note:  Download music or videos: To download or stream music or videos from sites such as 

YouTube, TVNZ OnDemand or Internet radio.  

Add content: Create or add content to a website, such as posting your own video on YouTube, 

creating or adding to a blog.  

 

Internet usage via computer varied mainly by age, ethnicity and personal income.  

� Those aged 55+ were the least likely to have used a computer to access the Internet 

for personal reasons in the last two weeks, or to have done so for reasons other than 

to send or receive emails. Those aged 15-24 and 25-39 made a much wider use of 

the Internet than those in the older age groups, such as social networking, 

downloading music, buying and selling things, or for general entertainment. See 

Section 0. 
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� Māori and non-Māori respondents were just as likely to have ever used a computer to 

connect to the Internet for personal reasons, and to have done so in the last two 

weeks. Māori were less likely to have connected for reasons other than emailing. 

Nevertheless, when they do connect they tend to use it for a wider range of activities, 

particularly in relation to social networking, downloading/streaming music or videos, 

and playing games. They were also more likely than non-Māori respondents to be 

doing at least one Internet-based activity less frequently now compared to six months 

ago. 

The range of Internet activities used  decreased with age for Māori (as it did for non-

Māori), with those aged 15-24 and 25-39 doing more online than those aged 40-54 

and 55+. Maori were also more likely to state that they were doing some things less 

now than they were six months ago (such as buying and selling things, or 

communicating with family via webcam). See Section 8.3. 

� Respondents living as older couples without children were less likely than other 

households to connect to the Internet for personal reasons other than to send or 

receive an email, or to have done so in the last two weeks. Respondents living in 

households with older children were more likely than other respondents to have 

accessed the Internet in the last two weeks for entertainment, for social networking, 

to download or stream music or videos, and to play games. Older couples were less 

likely than other households to report they were doing at least one activity more now 

than six months ago, but were also less likely to report doing at least one thing less. 

Family households were more likely than older couples to be using the Internet more 

now than six months ago for doing research/finding information (35 percent of families 

with children 15 and under, 39 percent of families with children over 15, and 23 

percent of older couples), and were more likely than single people/young couples to 

be using it more now for entertainment (22 percent of families with children 15 and 

under, 24 percent of families with children over 15, and 10 percent of single 

people/young couples). Families with children 15 and under and single people/young 

couples were more likely than families with children over 15 to have increased their 

Internet use because they have now got broadband (18 percent, 23 percent, and 7 

percent, respectively). 

� While Internet use was high across all income groups, respondents on higher 

incomes (i.e. more than $80,000 p.a.) were more likely than others to have ever 

connected to the Internet for anything other than emailing, and to have done so in the 

last two weeks. Reflecting the results by age, respondents on lower incomes (i.e. up 

to $40,000 p.a.) were more likely to connect for entertainment, and social networking. 

In comparison, those on medium incomes (i.e. $40-80,000 p.a.) or higher incomes 

were more likely to access the Internet to check the news or weather, buy or sell 

something, and share a file or content with someone. Those on lower incomes were 

also more likely than other users to report having used the Internet from home rather 

than work on the last occasion, and having listened to music at the same time. 
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While most respondents (regardless of income) were doing at least one Internet-

related activity to the same degree or more than they were six months ago, those on 

lower incomes were the most likely to have reduced their level of Internet activity in 

the last six months (51 percent cf. 38 percent of those on medium incomes, and 30 

percent on higher incomes). This was the case for checking the news/weather (11 

percent, 5 percent, and 3 percent, respectively), downloading music or videos (23 

percent, 13 percent, and 9 percent, respectively), and file sharing (19 percent, 14 

percent, and 6 percent, respectively). However, all users were more likely to be doing 

these activities to the same extent rather than less, regardless of income. 

Respondents on lower and medium incomes were more likely than those on higher 

incomes to report using Internet functions less because they had lost novelty/interest 

(27 percent, 30 percent, and 8 percent, respectively). 

� Urban respondents were more likely than those from provincial and rural areas to 

have ever used the Internet for something other than emailing, and to have done so 

in the last two weeks. While engagement in specific activities in the last two weeks 

was generally similar, those living in rural areas were less likely than provincial and 

urban users to use the Internet to communicate with family or friends, but they were 

more likely than those in urban areas to use the Internet to buy or sell something. 

Compared to six months ago, provincial Internet users were now more likely to be 

doing more of the following: social networking (51 percent cf. 36 percent of 

respondents overall), buying/selling (38 percent cf. 25 percent overall), content 

creation (30 percent cf. 17 percent overall), and file sharing (33 percent cf. 17 percent 

overall). There were no differences in the reasons for engaging in activities either 

more or less on the basis of where people were living. 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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Table 28: Using computer with access to the Internet MORE/LESS or about the same (base: sub-samples of respondents who have used their 

computer in the last 2 weeks to connect to the Internet for particular purposes) 

Q37a-j. Compared to 6 months ago, are you connecting to the Internet more, less or about the same to …? 

 

Research/get 

information 

Check news 

and weather Entertainment 

To buy or sell 

something 

Download 

music 

Social 

networking  Play games 

Communicate 

with family, 

friends using 

webcam 

To share a 

file or content 

Create or add 

to a website 

Base = 1137 993 851 861 730 796 662 629 708 491 

 % % % % % % % % % % 

More 33 27 20 25 23 36 16 24 17 17 

Less 6 8 11 20 18 19 26 18 16 26 

Same 61 65 69 54 59 44 58 58 67 57 

Don’t know 0 0 0 0 0 0 0 0 0 0 

Total 100 100 100 100 100 100 100 100 100 100 
Total may not sum to 100% due to rounding. 
Note:  Download music: To download or stream music or videos from sites such as YouTube, TVNZ OnDemand or Internet radio.  
Social networking: using sites like Bebo, Facebook and MySpace.  
Create or add to a website: Create or add content to a website, such as posting your own video on YouTube, creating or adding to a blog.  
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8.2 Use of computers with access to the Internet 

by age 

The following tables (Table 29, Table 30, and Table 31) outline the detailed results for the 

questions relating to the use of computers for personal Internet-related reasons by the 

four age groups used to analyse the survey results. 

Usage of computers with access to the Internet 

The large majority of all age groups had used a computer at some stage to access the 

Internet for personal reasons, and had done so in the last two weeks. See Table 29. 

Respondents aged 55+ were less likely than all other respondents to have ever used the 

Internet for anything other than emailing (74 percent), or to have done so in the last two 

weeks (67 percent). Those aged 15-24 and 25-39 had used the Internet in the last two 

weeks for a wider range of reasons than respondents aged 40-54 and 55+. In terms of 

specific activities, respondents aged 15-24 were more likely than older respondents to 

have used the Internet for social networking, entertainment, downloading/streaming 

music and videos and playing games. See Table 30. 

Those aged 25-39 were more likely than any other group to have used the Internet to 

check the news and weather, or to buy or sell something. 

Multi-tasking while using the Internet decreased with age (79 percent of those aged 15-

24, cf. 58 percent of those aged 25-39, 46 percent of those aged 40-54, and 38 percent 

of those aged 55+).  

Trends in usage of computers with access to the Internet 

Regardless of age, most respondents reported doing at least one Internet-related activity 

to the same extent now as six months ago. Many were also doing particular activities 

more, especially those respondents aged 15-24 and 25-39.  

Those aged 15-24 and 25-39 were more likely than those aged 40-54 and 55+ to be 

doing more research or information searching on the Internet now than they did six 

months ago (41 percent, 40 percent, 27 percent, and 20 percent, respectively). Although 

they were doing most activities to the same extent now as they used to, respondents 

aged 15-24 were more likely than all other respondents to be doing at least one activity 

less (77 percent cf. 42 percent of those aged 25-39, 31 percent of those aged 40-54, and 

29 percent of those aged 55+), including playing games (41 percent of those aged 15-24 

doing this less), content creation (39 percent), communicating with family/friends (29 

percent), social networking (29 percent), and file sharing (32 percent). 

Those aged 15-24 were more likely than those aged 55+ to be using fewer functions 

because they had lost novelty/interest (33 percent cf. 13 percent). 
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Table 29: Used computer with Internet access, by age (original base: sub-sample of respondents 

who own or have regular access to an Internet-enabled computer) 

Q35 Have you ever connected to for anything other than to send or receive personal emails? 

Q35a What about in the last 2 weeks? 

Sub  
Sample 15-24 25-39 40-54 55+ 

Base= 1486 395 454 414 223 

 % % % % % 

Have ever connected to 
the Internet for personal 
use 98 99 99 97 97 

Have connected in the 
last 2 weeks 93 97 97 91 86 

Have connected in the 
last 2 weeks for 
something other than to 
send or receive emails 82 85 91 83 67 

 

Figure 29: Proportion of Internet users now doing at least one activity more, less, or the same as 

six months ago – by age (base: sub-sample of respondents who connected to the Internet in the 

last 2 weeks for anything other than sending or receiving emails) 
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Table 30: Used computer with access to the Internet to do each of the following activities in the 

last 2 weeks, by age (base: sub-sample of respondents who used Internet-enabled computer to do 

something other than send or receive personal emails in the last 2 weeks) 

Q36 In the last two weeks, have you connected to the Internet to…? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

Base= 1161 312 395 324 130 

 % % % % % 

Do research, get 
information  93 91 96 91 90 

Check the news, weather 61 52 75 61 47 

For entertainment 48 75 56 31 34 

Buy or sell something 46 40 61 46 26 

Download music, videos 38 68 45 21 19 

Social networking via 
Bebo, Facebook, etc. 37 76 44 20 7 

Share a file or content 36 35 41 35 32 

Play games 26 41 26 15 25 

Communicate with family, 
friends via webcam or 
Skype 26 30 29 19 27 

Create, or add content to 
a website 13 18 17 9 5 

 Average number of 
uses 4.2 5.3 4.9 3.5 3.1 

Note:  Download music: To download or stream music or videos from sites such as YouTube, TVNZ OnDemand or Internet 
radio.  
Create or add to a website: Create or add content to a website, such as posting your own video on YouTube, creating or 
adding to a blog.  
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Table 31: Percentage using computer with access to the Internet do to MORE/LESS of the activity 

now compared to 6 months ago, by age (base: sub-sample of respondents who own or have regular 

access to an Internet-enabled computer, used it in the last 2 weeks for something other than to 

send or receive personal emails and the particular activity in question) 

Q37 Compared to 6 months ago, are you connecting to the Internet more, less or about the same 

to… 

 
Sub  

Sample 15-24 25-39 40-54 55+* 

 % % % % % 

Social networking via 
Bebo, Facebook, etc.  n=696 n=289 n=267 n=117 n=23 

  More 36 38 40 30 18 

  Less 19 29 19 4 9 

  Same 44 32 42 66 72 

Do research, get 
information  n=1137 n=304 n=393 n=317 n=123 

  More 33 41 40 27 21 

  Less 6 9 4 4 8 

  Same 61 50 56 69 71 

Check the news, weather  n=993 n=273 n=356 n=272 n=92 

  More 27 24 30 28 19 

  Less 8 17 4 8 6 

  Same 65 59 66 64 75 

Buy or sell something n=861 n=260 n=328 n=219 n=54 

  More 25 24 32 18 27 

  Less 20 32 17 13 28 

  Same 54 44 51 70 42 

Communicate with family, 
friends via webcam or 
Skype  n=629 n=214 n=226 n=131 n=58 

  More 24 21 27 30 16 

  Less 18 29 13 16 11 

  Same 58 50 59 54 73 

     Continued 



 

 

 

Research New Zealand   |   30 March 2009 108 

 

Table 31: Percentage using computer with access to the Internet do to MORE/LESS of the activity 

now compared to 6 months ago, by age (base: sub-sample of respondents who own or have regular 

access to an Internet-enabled computer, used it in the last 2 weeks for something other than to 

send or receive personal emails and the particular activity in question) (continued) 

Q37 Compared to 6 months ago, are you connecting to the Internet more, less or about the same 

to… 

 
Sub  

Sample 15-24 25-39 40-54 55+* 

 % % % % % 

Download music, videos  n=730 n=279 n=278 n=146 n=27 

  More 23 26 27 15 21 

  Less 18 25 15 10 30 

  Same 59 50 58 76 48 

For entertainment  n=851 n=293 n=321 n=182 n=55 

  More 20 25 20 22 2 

  Less 11 15 12 7 5 

  Same 69 59 68 71 93 

Create, add content to a 
website n=491 n=206 n=185 n=80 n=20 

  More 17 15 24 13 1 

  Less 26 39 19 16 19 

  Same 57 46 58 71 80 

Share a file or content  n=708 n=232 n=261 n=159 n=56 

  More 17 12 26 15 6 

  Less 16 32 13 8 6 

  Same 67 55 61 77 88 

Play games n=662 n=258 n=236 n=123 n=45 

  More 16 16 15 13 24 

  Less 26 41 26 17 0 

  Same 48 43 58 70 76 

*Caution: low base number of respondents (less than n=30 in some cases) - results are indicative only. 
Note:  Download music: To download or stream music or videos from sites such as YouTube, TVNZ OnDemand or Internet 
radio.  
Create or add content to a website: Create or add content to a website, such as posting your own video on YouTube, 
creating or adding to a blog.  
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8.3 Use of computers with access to the Internet 

by Māori 

The following tables (Table 32, Table 33 and Table 34) outline the detailed results for the 

questions relating to the use of computers for personal Internet-related reasons by Māori 

and non-Māori respondents, and for Māori by age. 

Usage of computers with access to the Internet 

Māori and non-Māori respondents who owned or had regular access to a computer that 

could connect to the Internet were just as likely as each other to have ever done so for 

personal reasons and to have done so in the last two weeks (See Table 11). Despite this, 

Māori were less likely than non-Māori to have ever connected to the Internet for anything 

other than emailing (79 percent cf. 86 percent), or to have done so in the last two weeks 

(75 percent cf. 81 percent). Māori aged 55+ were less likely than all other Māori to report 

this. See Table 32. 

Māori respondents tended to use the Internet for a wider range of activities than non-

Māori (on average, 4.6 activities for Māori cf. 4.2 activities for non-Māori respondents). 

Specifically, Māori were more likely to have used the Internet for social networking, 

downloading/streaming music and videos, and playing games. The range of activities was 

higher for Māori aged 15-24 and 25-39 compared to those aged 40-54 and those aged 

55+. Levels of engagement decreased with age for social networking, entertainment, 

downloading/streaming music and videos, and content creation. See Table 33. 

Māori aged 15-24 and 25-39 tend to use the Internet for longer periods than those aged 

55+ (46 percent, 52 percent, and 22 percent, respectively, connected for more than one 

hour on the last occasion). Multi-tasking while using the Internet was more likely for Māori 

than for non-Māori (67 percent cf. 54 percent engaged in at least one other activity the 

last time they connected), and also decreased for Māori by age (80 percent of those aged 

15-24, 70 percent of those aged 25-39, 57 percent of those aged 40-54, and 40 percent 

of those aged 55+). Listening to music and using cell phones were the most common 

other activities undertaken while on the Internet. 

Trends in usage of computers with access to the Internet 

Most Māori and non-Māori respondents were doing at least one Internet-related activity 

more now than six months ago (68 percent cf. 60 percent). However, Māori were more 

likely to report doing at least one activity less often than they did six months ago (58 

percent cf. 42 percent), particularly with regard to checking the news/weather, buying or 

selling, communicating with friends and family, downloading/streaming music and videos, 

entertainment, and playing games. Māori were more likely than non-Māori to be doing 

more research/getting more information now compared to six months ago. See Table 34. 

There were no differences between Māori and non-Māori in the reasons for using any 

Internet functions either more or less. Māori who were using Internet functions more were 

mainly doing so because it was convenient (23 percent), they had more time or were 
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using the computer more (22 percent), or they were keeping in touch with friends/family 

more (19 percent). Māori who were using any Internet functions less were mainly doing 

so because they had no time or were too busy (38 percent), or it had lost novelty/interest 

(29 percent). 

Overall, Māori aged 15-24 and 25-39 were more likely than those aged 40-54 and those 

aged 55+ to report doing at least one activity more now than six months ago (77 percent, 

74 percent, 56 percent and 43 percent, respectively), particularly for downloading music 

or videos (31 percent of those aged 15-24, 25 percent of those aged 25-39, and 15 

percent of those aged 40-54). 

The two youngest age groups were also more likely than the two older groups to also be 

doing some activities less often now than six months ago (78 percent, 57 percent, 44 

percent, and 25 percent, respectively). In particular, Māori aged 15-24 were more likely 

than all other Māori respondents to be checking the news and weather less now (26 

percent cf. 15 percent overall), and doing less research or information searching (18 

percent cf. 9 percent overall). Overall, however, those aged 15-24 were still more likely to 

be doing these activities to the same extent rather than less. 

There were no differences between age groups of Māori in their reasons for doing any 

activities either more or less. 

Table 32: Used computer with access to the Internet, by ethnicity and age for Māori (original base: 

sub-sample of respondents who own or have regular access to an Internet-enabled computer) 

Q35 Have you ever connected to the Internet for anything other than to send or receive personal 

emails? 

Q35a What about in the last 2 weeks? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1486 683 803 208 268 228 99 

 % % % % % % % 

Have ever connected to 
the Internet for personal 
use 98 98 98 99 99 98 90 

Have connected in the 
last 2 weeks 93 93 93 96 96 93 81 

Have connected in the 
last 2 weeks for 
something other than to 
send or receive emails 80 81 75 72 83 79 55 
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Figure 30: Proportion of Internet users now doing at least one activity more, less, or the same as 

six months ago – by ethnicity (base: sub-sample of respondents who connected to the Internet in 

the last 2 weeks for anything other than sending or receiving emails) 
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Table 33: Used computer with access to the Internet to do each of the following activities in the 

last 2 weeks, by ethnicity and age for Māori (base: sub-sample of respondents who used Internet-

enabled computer to do something other than send or receive personal emails in the last 2 weeks) 

Q36 In the last two weeks, have you connected to the Internet…? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1161 562 599 150 226 174 49 

 % % % % % % % 

Do research, get 
information 93 93 90 84 92 94 88 

Check the news, weather 61 62 56 43 65 61 43 

For entertainment 48 48 54 71 57 40 16 

Buy or sell something 46 46 47 46 53 43 27 

Download music, videos 38 37 48 69 54 27 14 

Social networking via 
Bebo, Facebook, etc. 37 35 54 85 55 31 14 

Share a file or content 36 36 36 32 39 38 28 

Play games 26 25 33 40 38 21 29 

Communicate with family, 
friends via webcam 26 26 27 33 24 27 22 

Create, add content to a 
website 13 12 15 22 16 9 9 

Average number uses 4.2 4.2 4.6 5.2 4.9 3.9 2.9 

Note:  Download music, videos: To download or stream music or videos from sites such as YouTube, TVNZ OnDemand or 
Internet radio.  
Create or add content to a website: Create or add content to a website, such as posting your own video on YouTube, 
creating or adding to a blog.  
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Table 34: Percentage using computer with access to the Internet do to MORE/LESS of the activity 

now compared to 6 months ago, by ethnicity and age for Māori (base: sub-sample of respondents 

who own or have regular access to an Internet-enabled computer, used it in the last 2 weeks for 

something other than to send or receive personal emails and the particular activity in question) 

Q37 Compared to 6 months ago, are you connecting to the Internet more, less or about the same 

to…? 

Sub  
Sample Non-Māori Māori  15-24 25-39 40-54 

 % % % % % % 

Social networking via 
Bebo, Facebook, etc.  n=696 n=309 n=387 n=141 n=161 n=73 

  More 36 17 17 16 16 20 

  Less 19 25 34 32 38 29 

  Same 44 45 37 34 37 39 

Do research, get 
information n=1137 n=555 n=582 n=144 n=224 n=170 

  More 33 32 42 38 49 39 

  Less 6 6 9 18 5 6 

  Same 61 63 49 44 46 55 

Check the news, weather  n=993 n=483 n=510 n=126 n=198 n=152 

  More 27 26 29 17 39 29 

  Less 8 7 15 26 11 11 

  Same 65 66 56 57 50 60 

Buy or sell something  n=861 n=420 n=441 n=123 n=180 n=118 

  More 25 25 30 29 34 26 

  Less 20 19 30 40 27 23 

  Same 54 56 40 31 38 51 

Communicate with family, 
friends via webcam  n=629 n=304 n=325 n=101 n=128 n=74 

  More 24 24 28 27 25 37 

  Less 18 17 26 35 26 17 

  Same 58 59 45 38 49 46 

      Continued 
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Table 34: Percentage using computer with access to the Internet do to MORE/LESS of the activity 

now compared to 6 months ago, by ethnicity and age for Māori (base: sub-sample of respondents 

who own or have regular access to an Internet-enabled computer, used it in the last 2 weeks for 

something other than to send or receive personal emails and the particular activity in question) 

(continued) 

Q37 Compared to 6 months ago, are you connecting to the Internet more, less or about the same 

to…? 

Download music, videos  n=730 n=337 n=393 n=134 n=162 n=85 

  More 23 23 25 31 25 15 

  Less 18 16 30 31 30 29 

  Same 59 61 45 38 45 56 

For entertainment  n=851 n=409 n=442 n=137 n=183 n=104 

  More 20 19 25 33 22 22 

  Less 11 10 21 22 22 19 

  Same 69 71 54 45 56 59 

Create, add content to a 
website 

n=491 n=231 n=260 n=91 n=112 n=47 

  More 17 17 17 16 16 20 

  Less 26 25 34 32 38 29 

  Same 57 58 50 52 45 51 

Share a file or content  n=708 n=332 n=376 n=108 n=152 n=94 

  More 17 16 21 16 26 21 

  Less 16 15 23 29 26 14 

  Same 67 68 56 56 48 65 

Play games  n=662 n=302 n=360 n=124 n=145 n=74 

  More 16 15 19 18 19 20 

  Less 26 24 42 51 42 31 

  Same 58 60 40 32 39 49 

Note: Due to low sub-sample sizes (less than n=30), results for those aged 55+ have been excluded from this table. 
However, the total sub-sample results include respondents of all ages. 
Note:  Download music, videos: To download or stream music or videos from sites such as YouTube, TVNZ OnDemand or 
Internet radio.  
Create or add content to a website: Create or add content to a website, such as posting your own video on YouTube, 
creating or adding to a blog.  
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9.0 Use of the radio 

This section of the report presents the results to questions relating to the use of the 
radio, including current usage and usage trends. 

Summary of key findings 

� Ninety five percent of respondents owned or had regular access to a radio, and 

almost all (96 percent) had listened to it in the last two weeks. In fact, many had 

listened every day (59 percent). Those aged 55+ were the most frequent radio 

listeners, 76 percent of whom listened every day. Those living in urban areas 

were more likely than those in rural areas to listen every day (62 percent cf. 50 

percent), as were non-Māori respondents compared to Māori (60 percent listened 

every day cf. 40 percent of Māori). 

� Listening to music (86 percent) and getting the news and weather (68 percent) 

were the two reasons most frequently given for listening to the radio. Those aged 

55+ were more likely than all younger age groups to be listening to check 

news/weather, for talkback, or current affairs/documentaries. This was the case 

for Māori as well as non-Māori. 

� Respondents most frequently reported listening to local access or commercial 

stations (e.g. the Breeze, the Rock, etc.) (74 percent), followed by the National or 

Concert stations (28 percent). Those aged 55+ were most likely to listen to the 

Radio New Zealand National or Concert stations, while those aged 15-24 were 

more likely to listen to commercial stations. Almost half of Māori (43 percent) 

reported listening to a Māori radio station (compared to 5 percent of non-Māori), 

a finding that was consistent across all age groups. 

� Most respondents (75 percent) were listening to the same amount of radio now 

as they were six months ago (this was particularly evident amongst those aged 

40-54 and 55+). Of the remainder, equal proportions were now listening less (13 

percent) or listening more (12 percent).  

� Those who were listening to less radio most frequently said this was because 

they were too busy or working (35 percent) and/or because they were now 

listening to their iPod/MP3 player or CDs more than they used to (17 percent). 

This latter point was particularly relevant for those aged 15-24 and 25-39. 

� In comparison, respondents who claimed they now were listening to the radio 

more than they were six months ago, most frequently stated this was because 

they had found something good to listen to (42 percent). 
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9.1 Overview 

The 95 percent of respondents who owned or had regular access to a radio were asked 

to indicate how often they had listened to the radio in the last two weeks. Those who had 

listened in the last two weeks were also asked to indicate whether they had listened to 

particular types of stations, the reasons why they were listening, whether or not they were 

listening to their radio to the same degree now as they were six months ago, and the 

reasons why they were doing this more or less often. 

Figure 31: Listened to the radio for the following reasons in the last 2 weeks (base: sub-sample of 

respondents who own or have regular access to a radio and have listened to the radio in the last 2 

weeks) 
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Figure 32: Types of radio stations listened to in the last 2 weeks (base: sub-sample of respondents 

who own or have regular access to a radio and have listened to the radio in the last 2 weeks)  

74

28

9
6 6

0

20

40

60

80

100

Commercial

stations / Local

access radio

Radio NZ National

or Concert

programme

Māori radio Student radio International radio

%

  

Footnote: Commercial stations such as the Breeze, Rock, ZMFM, NiuFM etc.  

International radio: Streamed live from overseas, on the Internet for example.  

 

Radio usage varied by age, ethnicity, personal income and geographic location.  

� The majority of respondents (across all age groups) had listened to the radio at least 

once in the last two weeks. However, the older the respondent, the more likely it was 

they had listened to the radio every day. Respondents aged 15-24 were more likely 

than those aged 55+ to report listening to commercial/local access stations, while the 

older listeners were increasingly likely to tune into Radio New Zealand 

National/Concert programmes. Reflecting these station choices, those aged 55+ 

were more likely than all other respondents to use the radio to check news/weather, 

for talkback or current affairs/documentary programmes, and were less likely to be 

doing so for the music or radio hosts/DJs. Almost all of those aged 55+ reported 

listening to the same degree now as six months ago, significantly more so than all 

other age groups. Equal proportions of each age group reported listening either more 

or less now compared to six months ago. See Section 9.2.  

� Māori respondents were less likely than non-Māori to report listening to the radio 

every day in the last two weeks. They were more likely than other respondents to 

listen to a Māori radio station, and less likely to listen to the Radio New Zealand 

National/Concert programmes. While Māori aged 15-24 were less likely than all older 

Māori to listen to radio every day, relatively equal proportions of all Māori age groups 
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had listened to a Māori station in the last two weeks. Respondents aged 15-24 and 

25-39 year olds were more likely than those aged 40-54 and those aged 55+ to have 

listened to the radio for the radio hosts/DJs, and less likely to have listened for 

talkback or current affairs/documentary programmes. See Section 9.3. 

� Respondents living in households as older couples without children were more likely 

than other respondents to listen to the radio on a daily basis. Together with single 

people/young couples without children, they were also more likely than family 

households to listen to the Radio New Zealand National/Concert stations, and they 

were more likely to have listened to check the news or weather, listened to current 

affairs or documentaries and/or talkback programmes. Family households (with 

children under/over 15) were more likely to listen to commercial/local access stations, 

for the music and radio hosts/DJs. While most family households were listening to the 

same degree now as they were six months ago, they were more likely than older 

couples and single people/young couples without children to report they were now 

listening less often. 

Family households (with children over 15) were the most likely to say they were 

listening to less radio now because they were instead listening more to iPods/MP3 

players and CDs (32 percent cf. 17 percent overall). 

Older couples and singles/young couples were more likely than family households 

with children to be listening to more radio now because they were spending more time 

inside (35 percent, 30 percent, 16 percent, and 5 percent, respectively). 

� All income groups listened to the radio to the same extent in the last two weeks, 

although those on medium-to-higher incomes (i.e. in excess of $40,000 p.a.) were 

more likely to have done so on a daily basis. While the majority of all income groups 

reported listening to the radio for music, those on lower incomes (i.e. less than 

$40,000 p.a.) were less likely to tune in for the radio hosts/DJs, or listen to talkback 

programmes. Respondents on lower incomes were also less likely than those on 

medium incomes to report they were listening to the same extent now compared to 

six months ago (71 percent cf. 80 percent), more likely to report listening more (15 

percent cf. 7 percent), and more likely to be doing so for companionship (18 percent 

cf. 2 percent). 

� Respondents in urban areas were more likely than those in rural areas to listen to the 

radio every day (62 percent cf. 50 percent). They were also more likely than all other 

respondents to have listened to the National/Concert stations and current 

affairs/documentary programmes in the last two weeks, less likely than provincial 

respondents to have listened to a Māori radio station, and less likely than rural 

respondents to have listened to a commercial/local access station. There were few 

differences in terms of trends compared to six months ago, although respondents in 

urban areas were more likely than those in rural and provincial areas to report 

listening to the same extent (77 percent, 69 percent, and 65 percent, respectively). 
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There were no differences in the reasons for listening either more or less than six 

months ago on the basis of where people lived. 

Please refer to the annex to this report for a full set of tabular results (Volume 2). 
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9.2 Use of the radio by age 

This section, and the following table (Table 35), outlines the detailed results for the 

questions on radio usage by the four age groups used to analyse the survey results. 

Radio usage 

While the majority of all age groups reported having listened to the radio during the last 

two weeks, the proportion listening every day increased with age (38 percent of those 

aged 15-24, 50 percent of those aged 25-39, 62 percent of those aged 40-54, and 76 

percent of those aged 55+). See Table 7. 

Those aged 15-24 were more likely than those aged 55+ to listen to commercial/local 

access stations (80 percent cf. 64 percent), while the proportion who reported listening to 

the Radio New Zealand National/Concert stations increased with age (9 percent of those 

aged 15-24, 20 percent of those aged 25-39, 27 percent of those aged 40-54, and 47 

percent of those aged 55+). Respondents aged 55+ were more likely than all other 

respondents to use the radio to check news and weather forecasts (79 percent), for 

talkback (45 percent) or current affairs/documentary programmes (45 percent), and were 

less likely to be doing so for the music or radio hosts/DJs (24 percent).  

Radio usage trends 

Respondents aged 55+ and 40-54 were more likely than those aged 25-39 and 15-24 to 

be listening to the radio to the same extent as they were six months ago (86 percent, and 

83 percent, 65 percent, and 58 percent, respectively). Respondents aged 15-24 and 25-

39 were more likely than those aged 40-54 and 55+ to be listening more (22 percent, 18 

percent, 7 percent, and 7 percent, respectively) (Figure 33). Among those who were 

listening more, 19 percent of those aged 15-24 stated this was because they were now 

spending more time inside, while they were more likely than those aged 55+ to explain 

that the radio was on at work (16 percent cf. zero percent). 

Those aged 15-24 and 25-39 were also more likely than those aged 40-54 and 55+ to be 

listening to the radio less than they were six months ago (20 percent, 17 percent, 10 

percent, and 7 percent, respectively), with those aged 15-24 more likely to say this was 

because they were listening to iPods/MP3 players or CDs more now (38 percent, 15 

percent, 5 percent, and zero percent, respectively).  
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Table 35: Used a radio to do the following activities in the last 2 weeks, by age (base: sub-sample 

of respondents who used a radio in the last 2 weeks) 

Q47 In the last two weeks, have you used the radio to…? 

 
Sub  

Sample 15-24 25-39 40-54 55+ 

Base= 1606 383 447 432 344 

 % % % % % 

Listen to music 86 91 90 88 76 

Check the news, weather 68 48 65 72 79 

Listen to radio hosts or 
DJs 48 59 58 56 24 

Listen to talkback 
programmes 36 25 32 38 45 

Listen to current affairs, 
documentary 
programmes 31 12 20 39 45 

Get local 
news/information - - - - - 

 Average number of 
uses 2.7 2.3 2.6 2.9 2.7 

 
Figure 33: Proportion of radio listeners now listening more, less, or the same as six months ago – 

by age (base: sub-sample of respondents who had listened to the radio in the last 2 weeks) 
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9.3 Use of the radio by Māori 

This section and following table (Table 36) outlines the detailed results for the questions 

on radio use by Māori and non-Māori respondents, and for Māori by age. 

Radio usage 

Māori respondents were less likely than non-Māori to have listened to the radio every day 

in the last two weeks (47 percent cf. 60 percent). Notably, 43 percent of Māori 

respondents who had listened to the radio in the last two weeks had listened to a Māori 

radio station (significantly more than 5 percent of non-Māori). Most (77 percent) also 

listened to a commercial station or local access radio, while 17 percent listened to Radio 

New Zealand National or Concert Programmes (significantly less than 29 percent of non-

Māori). 

While Māori aged 15-24 were less likely than all other Māori to listen to the radio every 

day, relatively equal proportions of all Māori age groups had listened to a Māori station in 

the last two weeks. Respondents aged 15-24 and 25-39 were more likely than those 

aged 40-54 and 55+ to have listened to the radio for the radio hosts/DJs (67 percent, 62 

percent, 48 percent, and 30 percent, respectively), and less likely to have listened for 

talkback (29 percent, 32 percent, 51 percent, and 57 percent, respectively) or current 

affairs/documentary programmes (14 percent, 19 percent, 40 percent, and 50 percent, 

respectively). 

Radio usage trends 

Sixty four percent of Māori were listening to the same amount of radio as they were six 

months ago. Although relatively high, this proportion is less than for non-Māori (76 

percent). Eighteen percent of Māori were now listening to the radio more than they were 

six months ago, while another 18 percent were listening less. Each of these proportions 

were significantly higher than for non-Māori (12 percent and 12 percent, respectively) 

(Figure 34).  See Table 15 also.  

There were no differences between Māori and non-Māori in the reasons for listening 

either more or less. Māori respondents who were now listening more mainly did so 

because they had found something good to listen to (42 percent overall). Māori now 

listening less were most likely to do so because they were too busy/working (33 percent), 

or listening to iPods/MP3 players or CDs more (27 percent). 

Māori aged 15-24 were less likely than those aged 40-54 and 55+ to be listening to radio 

as often as they did six months ago (53 percent, 72 percent, and 72 percent, 

respectively), and more likely to report listening less (24 percent, 13 percent, and 13 

percent, respectively). One-fifth (22 percent) of those aged 15-24 reported they were now 

listening more. 

Those aged 15-24 were more likely than those aged 25-39 and 40-54 to be listening to 

less radio because they were now listening to iPods/MP3 players or CDs more (47 
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percent, 21 percent, and 12 percent), but less likely to report they were too busy/working 

(16 percent, 36 percent, and 53 percent, respectively). 

 

Table 36: Used a radio for the following activities in the last 2 weeks, by ethnicity and age for 

Māori (base: sub-sample of respondents who used a radio in the last 2 weeks) 

Q47 In the last two weeks, have you used the radio to… 

Total  
Sample Non-Māori Māori  15-24 25-39 40-54 55+ 

Base= 1606 711 895 208 268 246 173 

 % % % % % % % 

Listen to music 86 85 87 89 90 86 80 

Check the news, weather 68 69 61 48 67 65 66 

Listen to radio hosts 48 47 55 67 62 48 30 

Listen to talkback 
programmes 36 36 40 29 32 51 57 

Listen to current affairs, 
documentary 
programmes 31 31 28 14 19 40 50 

Get local 
news/information - - - - - - - 

Average number of 
uses 2.7 2.7 2.7 2.5 2.7 2.9 2.8 

 

 
Figure 34: Proportion of radio listeners now listening more, less, or the same as six months ago – 

by ethnicity (base: sub-sample of respondents who had listened to the radio in the last 2 weeks) 
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10.0 Māori language and cultural content 

This section of the report outlines the results to questions relating to watching, 
listening to and/or reading anything in Māori and/or about Māori language or culture. 

Summary of key findings 

� At least one in every two respondents (55 percent) had watched, listened to 

and/or read something in Māori and/or about Māori language or culture in the last 

two weeks. Twenty eight percent had done so at least a couple of times a week. 

Older Māori respondents were more likely than younger Māori to have accessed 

Māori cultural content daily or almost daily (56 percent of those aged 55+, 42 

percent of those aged 40-54, 44 percent of those aged 25-39 and 25 percent of 

those aged 15-24). 

� While most Māori (88 percent) had done this in the last two weeks, so had half 

(51 percent) of all non-Māori respondents. However, Māori tended to access this 

type of information/content on a more regular basis (40 percent had done so on a 

daily or almost daily basis, cf. 11 percent of non-Māori respondents). 

� Māori also tended to do this type of activity for a longer period of time (66 percent 

of Māori respondents spent more than 30 minutes, watching, listening and/or 

reading Māori language and culture content on the last occasion, compared to 46 

percent of Non-Māori respondents). This was more likely for older Māori than for 

younger Māori (69 percent of those aged 55+ and 69 percent of those aged 40-

54, cf. 71 percent of 25-39 year olds, and 56 percent for those aged 15-24). 

� Most respondents overall (59 percent) were watching a television programme the 

last time they accessed Māori language and culture content. This was particularly 

common amongst Māori (74 percent cf. 57 percent of non-Māori).  

� Another six percent had last accessed Māori language and culture content 

through a Māori radio station, while four percent did so through the Internet. 

� Reasons for accessing Māori language and culture content varied, although most 

did so for entertainment (61 percent). This was particularly the case for Māori 

aged 15-24 and 25-39. One-quarter of all Māori (24 percent) had accessed Māori 

language and culture content for research or information, including 79 percent of 

those who had visited a Māori-related website on the last occasion. 

� Half of those who had listened to a Māori radio station, had done so for the 

music. 
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10.1 Overview 

All respondents, irrespective of whether they were Māori or non-Māori, were asked 

whether they had watched, listened to and/or read something in Māori and/or about Māori 

language or culture in the last two weeks. 

Over half of all respondents (55 percent) had seen, heard or read Māori language and 

culture content in the last two weeks. While 28 percent had only done so once or twice 

each week, a further 28 percent had done so on a more regular basis (Figure 35). 

Another 19 percent stated that they had had watched, listened to and/or read something 

in Māori and/or about Māori language or culture, but not in the last two weeks. The 

remainder (26 percent), said they had never done so. 

Figure 35: Frequency of watching, listening to and/or reading something in Māori and/or about 

Māori language or culture in the last two weeks 
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Respondents who had ever watched, listened to and/or read something in Māori and/or 

about Māori language or culture, were asked how they did this on the last occasion and 

why. Table 37 shows that respondents most frequently explained their behaviour in terms 

of wanting to be entertained (61 percent) and that this especially related to those who 

were watching a Māori television programme (66 percent) or listening to a Māori radio 

station (57 percent). In comparison, respondents who were visiting a Māori-related 

website were more likely to be doing research or searching for information (79 percent). 

Table 37: Reason for watching, listening to and/or reading something in Māori and/or about Māori 

language or culture, by source (base: sub-sample have ever watched, listened to and/or read 

anything in Te Reo Māori and/or about Māori language or culture) 

Q49 The last time you did this, were you… 

Q50 Was this because you wanted… 

Sub  
Sample 

Watching a 
Māori 

television 
pro-

gramme 

Listening 
to a Māori 
radio 
station 

Visiting a 
Māori-
related 
website 

Base= 1168 1012 97 58 

 % % % % 

To be entertained 61 66 57 4 

To do research or find 
information 24 21 15 79 

To get local news or 
information 16 17 24 2 

To listen to music 16 14 52 1 

To find out about the 
news or weather 11 11 12 5 

To get the latest sports 
results 9 10 14 1 

Just happened 6 6 8 5 

Caught my attention 4 4 6 0 

To share content or 
information 1 0 0 12 

It’s my culture/Relevant 
to my life, family, work 1 1 1 7 

Social networking or 
interacting 0 0 0 1 

Other 1 1 0 3 

Don’t know 2 2 0 0 

Total ** ** ** ** 
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Respondents were also asked how long they spent doing this on the last occasion, and 

while half (49 percent) indicated they had spent less than 30 minutes on this, one in three 

(34 percent) had done so for up to an hour. 

Watching, listening to and/or reading something in Māori and/or about Māori language or 

culture varied by ethnicity, age, language proficiency and behavioural segment. See 

Section 10.2 for more detailed information. 
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10.2 Watching, listening to and/or reading something 

in Māori and/or about Māori language or culture 

by ethnicity 

The following table (Table 38) shows the extent to which Māori and non-Māori 

respondents had ever watched, listened to and/or read something in Māori and/or about 

Māori language or culture and had done so in the last two weeks. It also shows how long 

they spent doing this (on the last occasion) and why. 

Compared to non-Māori respondents, Māori were more likely to have reported having 

ever watched, listened to and/or read something in Māori and/or about Māori language or 

culture (96 percent cf. 71 percent) and to have done so in the last two weeks (88 percent 

cf. 51 percent). They were also more likely to state they had done this on a daily or nearly 

daily basis (40 percent cf. 11 percent). See Table 11. 

Based on the last occasion, Māori respondents were also more likely to have watched, 

listened to or read something in or about Māori for a longer period of time (66 percent 

spent more than 30 minutes cf. 46 percent for Non-Māori respondents) and to have been 

watching a Māori television programme (74 percent cf. 57 percent).  

Māori also accessed this type of information/content for a wider range of reasons than 

non-Māori. They were more likely to do so for entertainment (69 percent of Māori cf. 59 

percent of non-Māori), for research purposes (31 percent cf. 23 percent), to listen to 

music (28 percent cf. 13 percent), and to get local news and information (28 percent cf. 

13 percent).  
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Table 38: Watching, listening to and/or reading something in Māori and/or about Māori language or 

culture, by ethnicity 

Q48 About how often in the last 2 weeks have you specifically watched, listened to or read 

anything that was in Māori or about Māori language or culture …? 

Q49 The last time you did this, were you …? 

Q50 Was this because you …? 

Q51 About how long did you do this for …? 

Total Sample Non-Māori Māori 

Base= 1827 783 1044 

 % % % 

Have ever watched, listened to 
or read something that was in 
Māori or about the Māori 
language or culture 74 71 96 

Watched, listened to or read 
something that was in Māori or 
about the Māori language or 
culture in last 2 weeks 55 51 88 

Watched, listened to or read 
something that was in Māori or 
about the language or culture 
in last 2 weeks, on a daily basis 8 6 25 

On the last occasion, spent more 
than 30 minutes 50 46 66 

This was watching a Māori 
television programme 59 57 74 

Base= 1012 289 723 

Watching a Māori television 
programme on the last 
occasion to be entertained 62 64 72 

… for research or find 
information 25 18 30 

… listen to music 16 11 27 

… get local news and information 17 14 27 
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10.3 Watching, listening to and/or reading something 

in Māori and/or about Māori language or culture 

by Māori and age 

The following table (Table 39) shows the extent to which various age groups of Māori 

respondents had ever watched, listened to and/or read something in Māori and/or about 

Māori language or culture, and had done so in the last two weeks. It also shows how long 

they were doing this on the last occasion and why.  

Māori of all ages were just as likely as each other to report having ever watched, listened 

to and/or read something in Māori and/or about Māori language or culture, and to have 

done so in the last two weeks. Older Māori respondents were more likely to have done 

this on a daily or near daily basis than all other respondents, especially those aged 15-24 

(56 percent of those aged 55+, 42 percent of those aged 40-54, 44 percent of those aged 

25-39 and 25 percent of those aged 15-24). See Table 11. 

This was also the case in terms of the time spent, with older Māori respondents spending 

more time on average than all other respondents (69 percent of those aged 55+ spent 

more than 30 minutes on the last occasion, cf. 69 percent of those aged 40-54, 71 

percent of 25-39 year olds, and 56 percent for those aged 15-24). 

All age groups typically watched a Māori television programme on the last occasion, 

although the reasons for doing so differed. Māori aged 15-24 and 25-39 were more likely 

than those aged 55+ have done so because they wanted to be entertained (76 percent, 

73 percent, and 50 percent, respectively). In contrast, Māori aged 55+ were more likely to 

have accessed Māori media/content to get local news and information (40 percent, 

compared with 18 percent of respondents aged 15-24 and 24 percent of those aged 25-

39). 
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Table 39: Watching, listening to and/or reading something in Māori and/or about Māori language or 

culture, by Māori and age 

Q48 About how often in the last 2 weeks have you specifically watched, listened to or read 

anything that was in Māori or about Māori language or culture …? 

Q49 The last time you did this, were you …? 

Q50 Was this because you …? 

Q51 About how long did you do this for …? 

Māori 15-24 25-39 40-54 55+ 

Base= 1044 252 309 282 201 

 % % % % % 

Have ever watched, listened to 
or read something that was in 
Māori or about the Māori 
language or culture 96 95 98 95 93 

Watched, listened to or read 
something that was in Māori or 
about the Māori language or 
culture in last 2 weeks 88 86 92 86 87 

Watched, listened to or read 
something that was in Māori or 
about the language or culture 
in last 2 weeks, on a daily basis 25 13 25 32 35 

On the last occasion, spent more 
than 30 minutes 66 56 71 69 69 

This was watching a Māori 
television programme 74 71 73 79 72 

Base= 723 169 212 209 133 

Watching a Māori television 
programme on the last 
occasion to … be entertained 72 83 76 68 50 

… for research or find 
information 30 31 29 28 34 

… listen to music 27 29 25 27 29 

… get local news and information 27 18 24 32 40 
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10.4 Watching, listening to and/or reading something 

in Māori and/or about Māori language or culture 

by speaking proficiency 

The following table (Table 40) shows the extent to which groups of Māori respondents, 

identified on the basis of their Māori language proficiency, had ever watched, listened to 

and/or read something in Māori and/or about Māori language or culture, and had done so 

in the last two weeks. It also shows how long they were doing this on the last occasion, 

and why. 

Both groups were equally likely to report having ever watched, listened to and/or read 

something in Māori and/or about Māori language or culture, although proficient speakers 

were more likely to have done this in the last two weeks (95 percent cf. 86 percent). 

Proficient speakers were also more likely to have watched, listened to and/or read 

something in Māori and/or about Māori language or culture on a daily or near daily basis 

(68 percent cf. 30 percent of non-proficient speakers) and, on the last occasion, to have 

done this for a slightly longer period of time (70 percent spent more than 30 minutes 

doing this cf. 64 percent). 

On the last occasion, both proficient and non-proficient speakers reported doing this by 

watching a Māori television programme, and while both groups identified the 

entertainment value in this, proficient speakers were also more likely to watch Māori 

television programmes for research and/or to get local news and information. 
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Table 40: Watching, listening to and/or reading something in Māori and/or about Māori language or 

culture, by Māori and language proficiency 

Q48 About how often in the last 2 weeks have you specifically watched, listened to or read 

anything that was in Māori or about Māori language or culture …? 

Q49 The last time you did this, were you …? 

Q50 Was this because you …? 

Q51 About how long did you do this for …? 

Māori 
Proficient 
Speaker 

Non-
proficient 
Speaker 

Base= 1044 505 539 

 % % % 

Have ever watched, listened to 
or read something that was in 
Māori or about the Māori 
language or culture 96 98 95 

Watched, listened to or read 
something that was in Māori or 
about the Māori language or 
culture in last 2 weeks 88 95 86 

Watched, listened to or read 
something that was in Māori or 
about the language or culture 
in last 2 weeks, on a daily basis 25 47 17 

On the last occasion, spent more 
than 30 minutes 66 71 65 

This was watching a Māori 
television programme 74 73 74 

Base= 723 357 366 

Watching a Māori television 
programme on the last 
occasion to … be entertained 72 69 73 

… for research or find 
information 30 37 27 

… listen to music 27 33 25 

… get local news and information 27 41 22 
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11.0  Population segmentation 

This section of the report outlines the results of a behaviourally-based segmentation 
of the respondents who completed this survey. Respondents were grouped on the 
basis of their behaviour with regard to their purchasing and use of media. 

11.1 Overview 

The segmentation process has resulted in the identification of three distinct and 

independent groups of respondents, with differing rates of ownership/access and different 

behaviours: Gadgeteers, Pragmatists and Traditionalists. As can be seen from the 

following figure (Figure 36), the three segments also differ significantly in size. 

Figure 36: Segmentation of the New Zealand general public in terms of their use and consumption 

of media 

Pragmatists

41%

Gadgeteers

13%

Traditionalists

46%
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11.2 Segmentation process 

A number of segmentation solutions were trialled in order to identify which set of 

questions was best at discriminating between respondents and 'predicting' whether any 

particular respondent could be classified as being a high, moderate, or low media user. 

� The most discriminating/predictive solution was found to be the one based on the 

following4: 

a. The number of devices bought in the last 12 months. 

b. The number of devices used every day. 

c. The number of iPod/MP3 player functions used in the last two weeks, and the 

number of iPod/MP3 player functions that were being used more frequently than 

in the past. 

d. The number of cell phone functions used in the last two weeks, and the number 

of cell phone functions that were being used more frequently than in the past.  

e. The number of activities undertaken in the last two weeks using a computer that 

could access the Internet, and the number of Internet activities that were being 

undertaken more frequently. 

 

                                                      
4 The segmentation was completed using a K-means clustering technique. 
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11.3 Segment descriptions 

This section provides brief profiles of each the three segments. Findings related to these 

segments are summarised in Table 41 to Table 45. Demographic characteristics of the 

segments are profiled in Table 46 and Table 47. For the subgroup of Māori respondents, 

Section 11.4 discusses the differences between segments in terms of their engagement 

with Māori language and/or culture content on various media devices. 

11.3.1 Segment 1: Gadgeteers 

Gadgeteers own and have purchased not only the most, but the widest range of devices 

in the last 12 months, than the two other segments. They have also used the most 

devices on a daily basis and made the most extensive use of device functions. In 

addition, they are more likely than other respondents to use non-traditional devices as 

their main device for a range of activities and purposes. They are also more likely than 

other respondents to state that they are making more use of devices and functions than 

they were six months ago. 

Segment device ownership/access 

Compared to respondents comprising the Pragmatists and Traditionalists segments, 

respondents found in the Gadgeteers segment were distinguishable in the following ways 

(Table 41 and Table 42): 

� They had the highest rate of ownership/access to the devices covered by the survey.  

� They were also more likely to have purchased at least one of these devices in the last 

12 months. The majority (87 percent) had made a purchase, with approximately one-

third buying a computer with access to the Internet, a cell phone and/or an iPod/MP3 

player. 

� They were also more likely to identify non-traditional devices, including the Internet 

and iPods/MP3 players, as their main device for a range of activities and uses. For 

example, 28 percent identified their computer with access to the Internet as the main 

device they used for the news and weather, which is significantly higher than 

respondents comprising the Pragmatists (18 percent) and the Traditionalists (12 

percent) segments. Gadgeteers were also more likely than the other segments to 

report using the Internet as their main device for research and finding information, 

local news and information, entertainment, and music. 

� In contrast, they were less likely than other segments to identify traditional devices, 

including television and radio, as their main device for some activities. For example, 

they were less likely to report using television for entertainment (56 percent, 

compared to 65 percent of Pragmatists and 68 percent of Traditionalists), and less 

likely to use the radio for news and weather, local news and information, and music. 
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Segment device usage 

Gadgeteers were also distinguishable in terms of their use of the devices they owned or 

had access to, for example, television (Table 43). In terms of television, Gadgeteers were 

more likely than other segments, and particularly Pragmatists, to have: 

� Watched live television in the last two weeks (88 percent) and to have watched it 

daily (74 percent).  

� Undertaken other activities when they were watching television on the last occasion 

(49 percent). 

� Watched television with other people on the last occasion (78 percent). 

� Watched a video or DVD on their television (77 percent) and to have used their 

television to play games, listen to digital radio, etc. in the last two weeks (41 percent). 

� Recorded from television in the last two weeks (64 percent) and to be doing more of 

this than they were six months ago (20 percent). 

Gadgeteers were also distinguishable in terms of their use of the functionality of other 

devices. For example, in the case of iPods/MP3 players (Table 44), Gadgeteers were 

most likely to have: 

� Used an iPod/MP3 player in the last two weeks (91 percent) and to have used their 

player daily’ (43 percent). 

� Used a wider range of features on their iPod/MP3 player, particularly to look at 

photos and to watch videos. 

� Used some functions more frequently than they were six months ago, particularly 

listening to music, watching videos, and viewing photos.  

This same pattern of use is apparent with regard to Gadgeteers use of cell phones and 

computers with access to the Internet. Gadgeteers were more likely to: 

� Use a computer with access to the Internet for personal reasons other than to send or 

receive emails on a daily basis (82 percent). 

� Make use of their computer for a wide range of activities and uses, and were doing 

many of these things more frequently than six months ago. 

Segment demographics 

The segments are also distinguishable in terms of their demographic characteristics. For 

example, the Gadgeteers segment includes a disproportionately higher number of 

younger respondents aged 15-24 (37 percent cf. 18 percent for the total sample) and 25-
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39 (37 percent cf. 26 percent for the total sample), and Māori respondents (20 percent cf. 

11 percent for the total sample). 

Probably reflecting the result for age, there is a disproportionately higher number of 

Gadgeteers living in households with children (72 percent cf. 59 percent). 

Gadgeteers are not strongly distinguishable in terms of other demographic variables (e.g. 

gender, personal income and geographic location), including Māori language speaking 

proficiency. 

11.3.2 Segment 2: Traditionalists 

Traditionalists are the most conservative of respondents in terms of their ownership and 

purchasing of devices, and their use of these. They tend to rely on traditional devices, 

including televisions and radios, for many purposes. Where Traditionalists use newer 

media or devices (such as MP3 players, cell phones, and the Internet), they typically use 

fewer functions or for fewer activities than do other segments, and are less likely to be 

using these devices any more frequently than they had six months ago. 

Segment ownership/access 

The Traditionalists segment has a similar ownership/access profile to that of the 

Pragmatists segment. In fact, at an average rate of 7.4 devices, they own/have access to 

more devices than the Pragmatists segment (6.8 devices), and also have a higher 

purchasing rate (62 percent have purchased a device in the last 12 months cf. 50 percent 

of Pragmatists) (Table 41). 

There are few differences between the Traditionalists segment and the Pragmatists 

segment regarding the devices that are identified as the main devices for particular 

activities or uses. 

Segment device usage 

There are few differences with the other two segments with respect to their use of 

television (Table 43). 

� Traditionalists reported watching live television to the same extent as Gadgeteers, 

and more so than Pragmatists. However, like Pragmatists, they were less likely than 

Gadgeteers to do other activities while watching television, and to use the television 

for recording, watching videos/DVDs, and playing games or listening to digital radio. 

Differences are more apparent in relation to new devices such as iPod/MP3 players, cell 

phones and computers with access to the Internet. In general, Traditionalists who are 

users of these devices typically use fewer functions or engage in fewer activities 

compared to other segments (Table 44 and Table 45), and are using their devices for 

these activities less than they were six months ago. In particular, Traditionalists: 
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� Used fewer functions on their iPods/MP3 players than other segments (1.4 functions 

on average in the last two weeks), including listening to the radio (15 percent), and 

watching videos (9 percent). While less likely than Gadgeteers to report using these 

functions more than six months ago, they were as likely as Pragmatists to report this. 

� Used fewer functions on their cell phones than did other segments (1.2 functions on 

average in the last two weeks), and were least likely of the segments to report using 

any single feature (e.g. 12 percent had listened to music/watched a video clip, 11 

percent had taken a video or video messaging, and 10 percent had checked the 

news/weather/sports results). They were also less likely to report using at least one 

function more than six months ago (33 percent, cf. 44 percent of Pragmatists, and 81 

percent of Gadgeteers). 

� While more likely than Pragmatists to report ever using the Internet for anything other 

than emailing, or to have done so in the last two weeks, they reported engaging in 

fewer Internet-related activities in this period (2.7 on average, cf. 6.2 for Pragmatists, 

and 6.4 for Gadgeteers), including for buying or selling (33 percent), entertainment 

(25 percent), file sharing (20 percent), social networking (15 percent), and 

communicating with family or friends (13 percent). Traditionalists were also least 

likely to report doing any of these activities more than six months ago (48 percent 

reported doing at least one activity more, cf. 67 percent of Pragmatists, and 98 

percent of Gadgeteers). 

Segment demographics 

The Traditionalists segment is distinguishable for its female bias and its older age profile 

(Table 46). Over half (56 percent) of this segment are female, which is similar to the 

Gadgeteers (58 percent), but higher than the Pragmatists (45 percent). Two-thirds (64 

percent) of this segment are aged 40 years or older (compared to 57 percent of 

Pragmatists, and significantly more than 26 percent of Gadgeteers), and over one-quarter 

(28 percent) aged 55+, similar to the Pragmatists segment at 36 percent, but more than 

the Gadgeteers segment (7 percent). 

The Traditionalists segment was comparable to the total sample in terms of its ethnic 

makeup, although less likely than Gadgeteers to identify as Māori (9 percent cf. 20 

percent). There were also few differences in relation to household composition or 

reported personal income. 

11.3.3 Segment 3: Pragmatists 

Pragmatists typically own and purchase fewer devices than other respondents. Like 

Traditionalists, they are less likely than Gadgeteers to identify these newer devices as 

their main devices for a range of activities. Although they are more selective with the 

number of devices they own, they tend to be more adventurous in their use of these 

devices than Traditionalists, by making use of a much wider range of functions. 
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Segment device ownership/access 

At an average ownership/access rate of 6.8, Pragmatists had the lowest rate of 

ownership/access of all three segments (Table 41). This was particularly evident in terms 

of some of the new devices; for example: 

� Three-quarters (77 percent) reported owning or having regular access to a cell 

phone, compared to 96 percent of Gadgeteers and 92 percent of Traditionalists. 

� Two-thirds (69 percent) reported owning or having regular access to a computer with 

access to the Internet, compared to 96 percent of Gadgeteers and 95 percent of 

Traditionalists. 

� Two-fifths (39 percent) reported owning or having regular access to an iPod/MP3 

player, compared to 67 percent of Gadgeteers but similar to 39 percent of 

Traditionalists. 

This was also reflected in the lowest purchasing rate, with just 50 percent purchasing a 

device in the last 12 months, compared to 87 percent of Gadgeteers and 62 percent of 

Traditionalists. 

Like Traditionalists, Pragmatists were more likely than Gadgeteers to identify traditional 

devices for these purposes. For example: 

� Just 59 percent identified a computer with access to the Internet as their main device 

for research, compared to 92 percent of Gadgeteers and 84 percent of Traditionalists. 

In contrast, they were most likely of the segments to identify television as their main 

device for this purpose (17 percent). 

� They were also less likely than Gadgeteers to identify the Internet as their main 

device for news and weather, local news and information, entertainment and music, 

and to use iPods/MP3 players for music. 

� But they were more likely than Gadgeteers to use the radio as their main device for 

news and weather, local news and information, and music. 

Segment device usage 

Relative to other segments, and especially Gadgeteers, Pragmatists made less use of 

television for watching live television as well as for other uses such as watching a video 

or DVD or recording (Table 43). Pragmatists were: 

� Less likely to have watched live television in the last two weeks (79 percent), or to 

have watched daily in that period (64 percent). 

� Less likely than Gadgeteers to have watched television with other people on the last 

occasion (68 percent), or to have been doing other tasks while watching (68 percent). 
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� Less likely than Gadgeteers to have watched a video/DVD (62 percent), used the 

television to play games, listen to digital radio, etc. (20 percent), or recorded from 

television in the last two weeks (51 percent). 

Pragmatists made reasonable use of other devices (e.g. iPods/MP3 players, cell phones 

and computers with access to the Internet), and tended to use a wider range of functions 

than Traditionalists. This was apparent in terms of their usage of iPods/MP3 players 

(Table 44), and computers with Internet access (Table 45): 

� Pragmatists were less likely than Gadgeteers to have used their iPod/MP3 player in 

the last two weeks, and to have used it daily in this period. However, they used more 

features on average in the last two weeks than did Traditionalists (1.8 cf. 1.4 features 

on average), including listening to the radio, viewing photos, and watching videos. 

� Like Traditionalists, they were less likely than Gadgeteers to report that they were 

using these features more now than six months ago. 

� While equally likely as Traditionalists to have ever used their cell phone for anything 

other than phone calls and texting (37 percent cf. 34 percent), and to have done so in 

the last two weeks (26 percent cf. 21 percent), Pragmatists had used a greater 

number of functions on average in the last two weeks (2.6 cf. 1.2 on average among 

Traditionalists). They were more likely than Traditionalists to have used most 

functions, including taking photos (84 percent cf. 58 percent), listening to 

music/watching video clips (43 percent cf. 12 percent), playing games (40 percent cf. 

15 percent), and taking a video/video messaging (37 percent cf. 11 percent). 

� Pragmatists were more similar to Gadgeteers than to Traditionalists in their use of 

their computer, in terms of the number of Internet-related activities they had engaged 

in during the last two weeks (6.2, 6.4, and 2.7 activities on average in the last two 

weeks, excluding emailing). For example, they were as likely as Gadgeteers but more 

likely than Traditionalists to use the Internet for entertainment (80 percent of 

Gadgeteers, 79 percent of Pragmatists, and 25 percent of Traditionalists), to buy and 

sell (60 percent, 65 percent, and 33 percent, respectively), and for social networking 

(77 percent, 60 percent, and 15 percent, respectively).  

� Pragmatists were more likely than Traditionalists, but less likely than Gadgeteers, to 

state that they were engaging in these activities more now than six months ago (67 

percent of Pragmatists reported doing at least one activity more, cf. 48 percent of 

Traditionalists, and 98 percent of Gadgeteers). 

Segment demographics 

The Pragmatists segment is distinguishable for its male bias and its older age profile 

(Table 46). This was the most likely of the segments to be male (55 percent), compared 

to 42 percent of the Gadgeteers, and 44 percent of Traditionalists. Over one-third of this 

segment was aged 55+ (36 percent, compared to 7 percent of Gadgeteers, and 28 
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percent of Traditionalists), although they were twice as likely as Traditionalists to be aged 

15-24 (20 percent cf. 11 percent).  

The Pragmatists segment was comparable to the total sample in terms of its ethnic 

makeup, the number of Māori who identified as proficient speakers, household 

composition, and personal income levels. 
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Table 41: Ownership/Access to devices, by segment (original base: total sample of respondents) 

Total Sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1827 335 720 772 

 % % % % 

Own/Regular access to:     

  Television 98 100 97 99 

  Radio 95 95 94 96 

  DVD player 90 97 83 95 

  Cell phone or PDA 86 96 77 92 

  Computer or lap top with 
Internet access 85 96 69 95 

  Video recorder 76 76 76 76 

  Sky/TelstraClear pay television 55 64 52 55 

  DVD/Hard drive recorder, 
including MySky 51 61 47 52 

  iPod/MP3 player 43 67 39 39 

  Playstation/X-box 38 59 37 33 

  Freeview set-top box 8 15 6 8 

Average no. of devices 7.2 8.2 6.8 7.4 

Percentage purchasing at least 
one device in the last 12 
months 61 87 50 62 

Footnote: Cell phone/PDA (for example, a Blackberry, Palm, iMate, iPaq).  
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Table 42: Devices identified as main devices, by segment (original base: total sample of 

respondents) 

Total Sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1827 335 720 772 

 % % % % 

Identify television as main device 
for:     

  News and weather 68 66 65 70 

  Research 11 4 17 7 

  Sports  79 88 78 77 

  Local news and information 41 45 39 42 

  Entertainment 65 56 65 68 

  Music 6 10 6 5 

Identify cell phone as main 
device for:     

  Entertainment 1 2 0 1 

  Music 1 2 1 0 

Identify iPod/MP3 player as main 
device for:     

  Entertainment 1 3 2 1 

  Music 15 29 14 11 

Identify computer or lap top with 
Internet access as main device 
for:     

  News and weather 16 28 18 12 

  Research 75 92 59 84 

  Sports  2 5 2 1 

  Local news and information 21 34 23 15 

  Entertainment 13 24 12 10 

  Music 11 22 11 8 

Identify radio as main device for:     

  News and weather 14 6 15 16 

  Research 2 0 2 2 

  Sports 4 2 4 5 

  Local news and information 21 10 21 23 

  Entertainment 7 5 6 8 

  Music 43 27 44 47 
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Table 43: Television usage, by segment (original base: respondents who own/access to a 

television) 

Sub-sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1795 333 699 763 

 % % % % 

Watched live television in last 2 
weeks 84 88 79 86 

  Watched television daily 72 74 64 78 

  Watching more television 22 29 20 22 

  Doing other activities while 
watching on last occasion 49 78 44 45 

  Watching with other people on 
the last occasion 71 78 68 72 

Watched a video/DVD on 
television in last 2 weeks 64 77 62 63 

Used television to play games, 
listen to digital radio, etc. in last 
2 weeks 21 41 20 16 

  Playing games, listening to 
digital radio, etc. more 11 17 10 10 

Recorded from television in last 2 
weeks 53 64 51 52 

  Recorded daily 6 3 5 8 

  Recording more 12 20 9 12 
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Table 44: Usage of iPod/MP3 players, by segment (original base: respondents who own/access to 

an iPod/MP3 player) 

Sub-sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 908 240 314 354 

 % % % % 

Used an iPod/MP3 player in last 
2 weeks 75 91 75 68 

  Used daily 22 43 17 15 

  Used to:     

    Listen to music 98 100 99 96 

    Listen to radio 23 26 30 15 

    Listen to other forms of audio 14 21 17 8 

    Watch videos 19 33 20 9 

    Look at photos 29 54 29 13 

  Doing more of:     

    Listening to music 34 51 29 28 

    Listening to radio 16 24 14 11 

    Listening to other forms of 
audio 10 16 6 9 

    Watching videos 17 26 12 12 

    Looking at photos 20 26 17 5 
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Table 45: Usage of computers with access to the Internet, by segment (original base: respondents 

who own/access to a computer with Internet access) 

Sub-sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1486 303 475 708 

 % % % % 

Used a computer or lap top with 
Internet access in last 2 weeks 80 86 66 88 

  Used daily 62 82 56 61 

  Used in last two weeks to:     

    Do research 93 98 98 88 

    Check news and weather 61 78 82 46 

    For entertainment 48 80 79 25 

    To buy or sell 46 60 65 33 

    To download or stream music 
or videos 38 65 70 16 

    Social networking 37 77 60 15 

    To share a file or content 36 58 58 20 

    To play games 26 48 41 13 

    To communicate with family or 
friends using a webcam 26 50 40 13 

    To create or add content to a 
website 13 28 24 3 

     Average no. of activities 4.2 6.4 6.2 2.7 

  Doing more of:     

    Doing research 32 69 24 26 

    Checking news and weather 26 65 18 18 

    Entertainment 20 61 10 9 

    Buying or selling 25 55 20 16 

    Downloading or streaming 
music or videos 23 55 17 13 

    Social networking 37 72 31 18 

    Sharing files or content 16 49 9 7 

    Playing games 16 32 13 10 

    Communicating with family or 
friends using a webcam 24 62 16 12 

    Creating or adding content to 
a website 17 36 15 5 
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Table 46: Demographic characteristics, by segment (original base: total sample of respondents) 

Total Sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1827 335 720 772 

 % % % % 

Gender:     

Male  48 42 55 44 

Female 52 58 45 56 

 100 100 100 100 

Age:     

15-24 18 37 20 11 

25-39 26 37 23 26 

40-54 27 19 21 36 

55+ 29 7 36 28 

 100 100 100 100 

Ethnicity:     

Māori 11 20 12 9 

Non-Māori 89 80 88 91 

 100 100 100 100 

Language proficiency (Māori):     

Proficient 26 26 25 28 

Not proficient 74 74 75 72 

 100 100 100 100 

     

Household structure:     

Family with children <15 42 47 37 45 

Family with children >15 17 25 15 16 

Older couple, no children 23 12 25 25 

Other (single, younger couple, no 
children, etc.) 18 16 23 14 

 100 100 100 100 

Personal income:     

Up to $40,000 53 57 58 50 

$40,000-$80,000 28 29 24 32 

More than $80,000 10 8 7 11 

Not specified 9 6 11 7 

 100 100 100 100 

    Continued
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Table 46: Demographic characteristics, by segment (original base: total sample of respondents) 

(continued) 

Total Sample Gadgeteers Pragmatists 

Tradition- 

alists 

Base= 1827 335 720 772 

 % % % % 

Geographic location:     

Rural 18 18 17 19 

Provincial 9 13 8 9 

Urban 71 67 72 71 

Not specified 2 2 3 1 

 100 100 100 100 

 

Table 47: Segment by age 

 Total 
15-24  
years 

25-39  
years 

40-54  
years 

55+  
years 

Base = 1827 453 509 484 381 

 % % % % % 

Traditionalists 47 30 45 60 45 

Pragmatists 41 44 36 31 52 

Gadgeteers 13 26 19 9 3 

Total 100 100 100 100 100 

Total may not sum to 100% due to rounding. 
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11.4 Watching, listening to and/or reading something 

in Māori and/or about Māori language or culture 

by behavioural segment in relation to Māori 

The following table (Table 48) shows the extent to which Māori respondents, 

distinguished on the basis of which of the three behavioural segments they were 

categorised into, had ever watched, listened to and/or read something in Māori and/or 

about Māori language or culture and had done so in the last two weeks. It also shows 

what specifically occurred on the last occasion in this regard. 

All three segments were just as likely as each other to have reported having ever 

watched, listened to and/or read something in Māori and/or about Māori language or 

culture and having done so in the last two weeks. 

Traditionalists (who we know are more likely to include older Māori respondents) were 

more likely than Gadgeteers and Pragmatists to state they had done this on a daily basis 

(34 percent, 25 percent and 17 percent respectively).  

On average, all three segments were as likely as each other to spend about the same 

amount of time watching listening and/or reading something in Māori and/or about Māori 

language or culture, and to do so by watching a Māori television programme. 
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Table 48: Watching, listening to and/or reading something in Māori and/or about Māori language or 

culture, by Māori and age 

Q48 About how often in the last 2 weeks have you specifically watched, listened to or read 

anything that was in Māori or about Māori language or culture …? 

Q49 The last time you did this, were you …? 

Q50 Was this because you …? 

Q51 About how long did you do this for …? 

Māori Gadgeteers Pragmatists 
Tradition-
alists 

Base= 1044 226 415 403 

 % % % % 

Have ever watched, listened to 
or read something that was in 
Māori or about the Māori 
language or culture 96 97 95 96 

Watched, listened to or read 
something that was in Māori or 
about the Māori language or 
culture in last 2 weeks 88 93 87 87 

Watched, listened to or read 
something that was in Māori or 
about the language or culture 
in last 2 weeks, on a daily basis 25 25 17 34 

On the last occasion, spent more 
than 30 minutes 66 67 67 64 

This was watching a Māori 
television programme 74 79 73 72 

Base= 723 167 279 277 

Watching a Māori television 
programme on the last 
occasion to … be entertained 72 80 70 69 

… for research or find 
information 30 32 31 28 

… listen to music 27 31 28 24 

… get local news and information 27 19 30 29 
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Appendix A: Pre-notification letter & 

questionnaire
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Dear  

 

SURVEY OF THE WAY NEW ZEALANDERS USE MEDIA 

Compared to the situation 10 years ago, New Zealanders today have many different and varied 

media choices and options. There are, for example, many new radio stations, and in the television 

area, there are pay-to-view television options such as SKY. 

The usual free-to-air channels are now also available in digital with the launch of the Freeview 

service, and have been supplemented with several new channels, such as Mäori Television, Te 

Reo, TVNZ6 and TVNZ7. And with broadband, television can now be viewed on computers, which 

can also download music and video clips over the Internet. 

Given these changes and developments, the Ministry for Culture and Heritage and Te Puni Kökiri 

(Ministry of Māori Development), have commissioned Research New Zealand, an independent 

research company, to conduct a survey of the way New Zealanders now use media. The results of 

this survey will be used to help policy makers make decisions that will affect the future media 

landscape in New Zealand. 

Your household has been randomly selected from the electoral rolls. One of Research New 

Zealand’s interviewers may call you in the next few weeks to see if you or someone in your 

household (aged 15 years or older) would be willing to take part in a 15 minute confidential 

telephone interview. 

Participation in the interview is voluntary. Your identity and your answers to the survey questions 

will be kept strictly confidential to Research New Zealand. They will report the results on a grouped 

basis only and no individual participants will be identified at any stage. Once the survey is 

complete, the researchers will delete your personal details from their database. 

If you do not want to be contacted for the survey, please call Research New Zealand toll free on 

0800 273 732 and quote your reference number. If you would like more information about the 

survey, please call Research New Zealand toll free on 0800 500 168 during office hours (8.30am-

5.00pm).  

Thank you, in advance, for your participation in this important piece of research. 

 
Yours sincerely 

 

Martin Mathews       Leith Comer 
Chief Executive       Chief Executive 
Ministry for Culture and Heritage   Te Puni Kökiri 

 

RNZ Ref No:  
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FREQUENTLY ASKED QUESTIONS 

 

What’s the purpose of the survey? The findings from this survey will help policy makers make 

informed decisions which will affect the media choices and 

options New Zealanders have in the future. 

Is Research NZ part of the Ministry for 
Culture and Heritage or Te Puni Kökiri? 

No, Research NZ is not part of the Ministry for Culture and 

Heritage or Te Puni Kökiri. They are an independent 

research company that we have asked to complete the 

survey on our behalf. 

How did they get my name and address? Your household was randomly selected along with hundreds 

of others from the electoral rolls. 

What’s involved? A Research NZ interviewer may call you in the next few days 

to arrange a suitable time to interview someone in your 

household over the telephone. 

There are no right or wrong answers and no preparation is 

required. 

How long will the interview take? Around 15 to 20 minutes. 

Is the interview confidential? Yes, it is confidential. When they report the results back to 

the Ministry for Culture and Heritage or Te Puni Kökiri, 

Research NZ will group your responses together with those 

of all the other people who take part in the survey so that 

individual responses cannot be identified. 

Research NZ is bound by the Professional Code of Practice 

of the Market Research Society of New Zealand, which 

prohibits it from identifying any person who takes part in a 

survey unless they have given them their permission to do 

so. 

Do I have to take part in the survey? No, you don’t have to do the survey. Your participation in this 

survey is completely voluntary. 

If you don’t want to be contacted, please call Research NZ on 

0800 273 732 and quote the reference number at the bottom 

of your letter. 

What if I want to find out more about it? If you have any queries about the survey, please call Shane 

Palmer (Research NZ, Senior Researcher) Free phone: 0800 

500 168. 
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TPK / MINISTRY OF CULTURE & HERITAGE - MEDIA USE SURVEY 

Research New Zealand #3783 

JULY 2008  

 

Kia ora/good morning/afternoon/evening, could I please talk to ^2? 

Kia ora/good morning/afternoon/evening. My name is xxx from Research New Zealand. We are 

conducting a survey on behalf of Te Puni Kokiri and the Ministry of Culture and Heritage on New 

Zealanders’ use of media. Your household may have received a letter about this recently?  

IF LETTER NOT RECEIVED, SUMMARISE OR ARRANGE RE-SEND. 

 

The survey will take about 15 to 20 minutes. To make sure we speak to a good cross-section of 

New Zealanders, is there anyone your household aged 15 to 24 years? 

IF NONE IN HOUSEHOLD AGED 15 TO 24, ASK FOR SOMEONE AGED 25 TO 39 THEN 40 TO 54 

THEN 55 OR OLDER. MAKE ST OR NST APPOINTMENT FOR YOUNGEST ELIGIBLE PERSON IN 

HOUSE BEFORE REPLACING WITH OLDER PERSON. ONLY REPLACE WITH NEXT OLDEST PERSON 

IF THERE IS NO-ONE OF YOUNGER AGE GROUP IN HOUSE. 

 

I would like to speak to the [YOUNGEST AGE GROUP IDENTIFIED ABOVE] year old living in your 

household, who has the next birthday. Could you please tell me who that is, and can I speak to 

him/her now? 

IF PERSON NOT AVAILABLE ASK: 
When would be a good time for me to call back to speak to him/her? 
MAKE APPOINTMENT 

 

REINTRODUCE AS NECESSARY 

Kia ora/good morning/afternoon/evening, my name is XXX, from Research New Zealand, we are 

conducting research on behalf of Te Puni Kokiri and the Ministry of Culture and Heritage on New 

Zealanders’ use of media, including TV, radio, the Internet and other devices.  

 

Your participation is entirely voluntary. However, we would greatly appreciate you taking part, to 

ensure we speak to a good cross-section of New Zealanders. The survey will take around 15 to 

20 minutes. When would suit, or is now a good time? 

Make appointment 

 

Background information only if needed:  

� This is genuine market research. I’m not selling anything. 

� Information provided is confidential. We report summary results about groups; we do not 

identify which individuals have said what.  

Read 

As part of our quality improvement process, my Supervisor may listen to this call. 
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Screening questions 

Q1 First of all, I’d like to ask you a few questions to make sure we have a good cross-section of 
people. Which of the following age groups you come into? Read 
 

1 .....15-19 
2 .....20-24 
3 .....25-29 
4 .....30-34 
5 .....35-39 
6 .....40-44 
7 .....45-49 
8 .....50-54 
9 .....55-59 
10 ...60 or older 
99 ...Refused **Do not read** 

Q2 And which ethnic group do you belong to? (If necessary: you can belong to more than one) 
Code many 

 
1 .....New Zealand European (Pakeha) 
2 .....Maori 
3 .....Pacific 
4 .....Asian 
5 .....Middle Eastern/Latin American/African 
96 ...Other ethnic group 
99 ...Refused ;E 

Q3 Do not read Code gender: 
 

1 .....Male 
2 .....Female 
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Q4 If Q2=2 then ask: In which language or languages can you have a conversation about a lot of 
everyday things? By this, I mean more than a few words or phrases. Code many 
 

1 .....Maori 
2 .....English 
96 ...Other 

Q5 If Q4=1 then ask: And how well are you personally able to speak Maori in day-to-day 
conversation? Would you say… Read 
 

1 .....Very well 
2 .....Well 
3 .....Fairly well 
4 .....Not very well 
5 .....No more than a few words and phrases 
98 ...Don’t know **Do not read** 
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Device ownership 

Q6 Thanks for that. To begin the interview, which of these things do you currently own or have 
regular access to? Read. Code many 
 

1 .....A TV 
2 .....Sky or TelstraClear pay TV 
3 .....Freeview set-top box 
4 .....Video recorder 
5 .....A DVD recorder, or a hard drive, including MySky 
6 .....A DVD player 
7 .....A computer or lap top that has Internet access 
8 .....A cell phone or PDA such as a Blackberry, Palm, iMate or iPaq 
9 .....An iPod of other type of MP3 player 
10 ...A Playstation, X-box or other type of games console 
11 ...A radio 
97 ...None of the above ;E **Do not read** 

Q7 And which of these, if any, have you bought in the last 12 months? Code many  
 

1 .....A TV 
2 .....Sky or TelstraClear pay TV 
3 .....Freeview set-top box 
4 .....Video recorder 
5 .....A DVD recorder, or a hard drive, including MySky 
6 .....A DVD player 
7 .....A computer or lap top that has Internet access 
8 .....A cell phone or PDA such as a Blackberry, Palm, iMate or iPaq 
9 .....An iPod of other type of MP3 player 
10 ...A Playstation, X-box or other type of games console 
11 ...A radio 
97 ...None of the above ;E **Do not read** 

Device usage 

Q8 Of all the devices you currently own or have regular access to, which do you mainly use to… 

Read 
 

 TV 
Computer / 
Internet Radio 

Cell 
phone/ 
PDA 

MP3 
player  

Games 
console 

Other 
 Specify 

None / 
Don’t do 
this 

Don’t 
know 

a.Find out about the news 
and weather 1 2 3 4 5 6 96, 97 ;E 98 ;E 

b.Do research or find out 
about things that you’re 
interested in 1 2 3 4 5 6 96, 97 ;E 98 ;E 

c.Watch or listen to sports 1 2 3 4 5 6 96, 97 ;E 98 ;E 

d.Check local news and 
information 1 2 3 4 5 6 96, 97 ;E 98 ;E 

e.For entertainment 1 2 3 4 5 6 96, 97 ;E 98 ;E 

f. Listen to music 1 2 3 4 5 6 96, 97 ;E 98 ;E 
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Television usage in general 

Q9 If 1 not coded in Q6 then goto Q21: Thinking now about television. In the last 2 weeks, have 
you… Read. Code many 

 
1 .....Watched any television (if necessary: broadcast/screened on air) 
2 .....Watched a video or DVD on your television 
3 .....Used TV to play games, listen to digital radio or do something else 
97 ...None of the above ;E **Do not read** 

Watching television 

Q10 If 1 not coded in Q9 then go to Q11: About how often would you say you have you watched 
television in the last two weeks? Would it be… Read 

 
1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice (if necessary: 2-4 days in total) 
5 .....Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q11 Would you say you are watching more or less television than you were 6 months ago? 
 

1 .....More 
2 .....Less 
3 .....Same 
98 ...Don’t know  

Q12 If Q11=3 or 98, go to Q13, else ask: And what are the main reasons you’re doing this? 
 

1 .....Because of the weather 
2 .....Sport on TV 
3 .....Better content (news/documentaries/movies) 
4 .....Have more free time 
5 .....Too busy/working 
6 .....Nothing on TV worth watching 
96 ...Other  Specify 
98 ...Don’t know  

Q13 If Q10=5 go to Q15, else ask: The last time you watched television in the last 2 weeks, did 
you mainly watch television by yourself or with other people? 
 

1 .....Self 
2 .....With other people 
98 ...Don’t know 
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Q14 And while you were watching, did you also do any of the following? Read. Code many 
 

1 .....Listen to music 
2 .....Use your cell phone 
3 .....Use the Internet 
97 ...None of the above ;E **Do not read** 
98 ...Don’t know ;E **Do not read** 

Q15 Compared to 6 months ago, are you now using your television more, less or about the same 
to play games, listen to digital radio or do something else? 
 

1 .....More 
2 .....Less 
3 .....Same 
4 .....Not applicable/don’t ever do this 
98 ...Don’t know  



Updated   15 October 2008 7 

 

 

Recording off television 

Q16 If Q6=4 or 5 ask, else go to Q21;. About how often in the last 2 weeks would you say you’ve 
used your video, hard drive or DVD recorder to record recorded something from the television? 
Would it be… Read 
 

1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice (if necessary: 2-4 days in total) 
5 .....Have never personally recorded anything from TV  **Do not read** 
97 ...Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q17 If Q16=5, go to Q21, else ask: Would you say you are doing more or less recording than you 
were 6 months ago, or doing it as frequently? 
 

1 .....More 
2 .....Less 
3 .....Same 
98 ...Don’t know  

Q18 IfQ17=3 or 98, go to Q19, else ask: And what are the main reasons you’re doing this? 
 

1 .....Easy to record with MySky, Hard drive recorder, etc. 
2 .....Too busy to watch ‘live’ 
3 .....Nothing worth recording 
96 ...Other  Specify 
98 ...Don’t know  

Q19 If Q16<5 ask, else go to Q21: The last time you recorded something from television, did you 
use… Read 
 

1 .....A video recorder 
2 .....A DVD recorder, or a hard drive, including MySky 
3 .....A computer 
96 ...Other **Do not read** 
98 ...Don’t know **Do not read** 

Q20 Have you watched what you have recorded yet? 
 

1 .....Yes 
2 .....No 
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Using iPods and other MP3 players 

Q21 If 9 not coded in Q6 then go to Q28: Thinking now about your iPod or MP3 player. About how 
often have you used this in the last 2 weeks? Would you say it’s been… Read 
 

1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice (if necessary: 2-4 days in total) 
5 .....have never personally used an iPod or MP3 player  **Do not read** 
97 ...Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q22 If Q21=5 go to Q28.      If Q21=97 go to Q23, else ask:.And have you used it to… Read. Code 

many 
 

 Yes No 
Can’t do this / 
Never do this 

Don’t 
know 

a. Listen to music  1 2 97 98 

b. Listen to radio stations 1 2 97 98 

c. Listen to other forms of 
audio such as podcasts or 
audio books 1 2 97 98 

d. Watch videos 1 2 97 98 

e. Look at photos 1 2 97 98 

 

Q23 Compared to 6 months ago, would you say you’re now using your iPod or MP3 player more, 
less or about the same to… [Read]? 
 

 More Less Same 
Not 

applicable Don’t know 

a. Listen to music  1 2 3 97 98 

b. Listen to radio stations 1 2 3 97 98 

c. Listen to other forms of audio such as 
podcasts or audio books 1 2 3 97 98 

d. Watch videos 1 2 3 97 98 

e. Look at photos 1 2 3 97 98 
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Q24  If 1 coded in Q23 for any of a-e then ask: For what particular reasons are you using your iPod 
or MP3 player to do these things more frequently? 
 

96 ...Other Specify 
98 ...Don't know 

Q25 If 2 coded in Q23 for any of a-e then ask: And for what particular reasons are you using your 
iPod or MP3 player less frequently for some things? 
 

96 ...Other Specify 
98 ...Don't know 

Q26 Where do you mainly get your music, videos and other files for your iPod or MP3 player? Do 
you get them from… Read. Code many 
 

1 .....Your own CD’s, photos or videos 
2 .....Friends’ and family’s CD’s, photos or videos 
3 .....Legal download sites that you pay a fee to such as iTunes, Amazon, Coketunes, 
or digiRAMA) 
4 .....Other sites, legal or not 
96 ...Other **Do not read** 
97 ...None/Not at all ;E **Do not read** 
98 ...Don’t know ;E **Do not read** 

Q27 Since getting your iPod or MP3 player, are you more or less likely to buy CDs? 
 

1 .....More 
2 .....Less 
3 .....Same 
98 ...Don’t know  
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Using cell phones 

Q28 If 8 not coded in Q6 then goto Q34: Thinking now about your cell phone. About how often 
have you used this in the last 2 weeks? Would you say it’s been… Read 

 
1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice (if necessary: 2-4 days in total) 
5 .....Have never personally used a cell phone  **Do not read** 
97 ...Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q29 If Q28=5, go to Q34, else ask: Have you ever used it for anything other than making or 
receiving phone calls, or texting? 
 

1 .....Yes 
2 .....No 

Q29a If Q29=2, go to Q34, else ask: What about in the last 2 weeks? 
 

1 .....Yes 
2 .....No 

Q30 If Q29a=2, go to Q32, else ask: Still thinking about the last two weeks, have you used your 
cell phone to… Read. Code many 
 

 Yes No 

Not applicable 
/ Don’t have 
feature 

Don’t 
know 

a. Play games 1 2 97 98 

b. Take a photo  1 2 97 98 

c. Take a video, or video messaging 1 2 97 98 

d. Download music or a video clip 1 2 97 98 

e. Downloading ringtones, wallpaper or screensavers 1 2 97 98 

f. Read the news or find out about the weather, sport 
results or some other information 1 2 97 98 

g. Listen to music or watch a video clip 1 2 97 98 

h. Watch TV 1 2 97 98 

i. Listen to the radio 1 2 97 98 
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Q31 Compared to 6 months ago, would you say you’re now using your cell phone more, less or 
about the same to…[Read]  
 

 More Less 
About 

the same 
Not 

applicable 
Don’t 
know 

a. ..Play games 1 2 3 97 98 

b. ..Take photos 1 2 3 97 98 

c. ..Take videos 1 2 3 97 98 

d. ..Download music or a video clip 1 2 3 97 98 

e. ..Download ringtones, wallpaper or screensavers 1 2 3 97 98 

f. ...Read the news or find out about the weather, sport 
results or some other information 1 2 3 97 98 

g. .. Listen to music or watch a video clip 1 2 3 97 98 

h. ..Watch TV 1 2 3 97 98 

i. ... Listen to the radio 1 2 3 97 98 

 

Q32 If 1 coded in Q31 for any of a-i then ask: For what particular reasons are you using your cell 
phone to do these things more frequently? 
 

1 .....Figured out how to use it 
2 .....Convenience 
3 .....It’s a new cellphone 
96 ...Other Specify 
98 ...Don't know 

Q33 If 2 coded in Q31 for any of a-i then ask: And for what particular reasons are you using your 
cell phone less frequently for some things? 
 

1 .....No time/too busy 
2 .....No credit/too expensive 
3 .....Boring/not as interesting as it once was 
96 ...Other Specify 
98 ...Don't know 
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Using computers with Internet access 

Q34 If 7 not coded in Q6 then goto Q43: About how often in the last 2 weeks have you connected 
to the Internet for personal use, either at home or at work? Would you say it’s been… Read 

 
1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice  (if necessary: 2-4 days in total) 
5 .....Have never personally connected to the Internet  **Do not read** 
97 ...Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q35 If Q34=5 go to Q43:, else ask: Have you ever connected for anything other than to send or 
receive personal emails? 
 

1 .....Yes 
2 .....No 

Q35a If Q35=2, go to Q43, else ask: What about in the last 2 weeks? 
 

1 .....Yes 
2 .....No 

Q36 If Q35a=2, go to Q37, else ask: In the last two weeks, have you connected to the Internet…? 
Read. Code many 
 

1 .....To check the news or weather 
2 .....Do research or get information about a topic you’re interested in 
3 .....To buy or sell something 
4 .....To download or stream music or videos from YouTube, TVNZ OnDemand or 
Internet radio for example 
5 .....To play games 
6 .....For entertainment 
7 .....Communicate with family or friends using a webcam or Skype 
8 .....For social networking using sites like Bebo, Facebook, or MySpace 
9 .....To create or add content to a website, such as posting your own video on 
YouTube, creating or adding to a blog 
10 ...To share a file or content with someone 
97 ...None/Not at all ;E **Do not read** 
98 ...Don’t know ;E **Do not read** 
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Q37 Compared to 6 months ago, are you connecting to the Internet more, less or about the same 
to…[Read] 
 

 More Less 
About 

the same 

Never do 
this / not 
applicable 

Don’t 
know 

a. Check the news or weather 1 2 3 97 98 

b. Do research or get information about a 
topic you’re interested in 1 2 3 97 98 

c. To buy or sell something 1 2 3 97 98 

d. To download music or videos 1 2 3 97 98 

e. To play games 1 2 3 97 98 

f. For entertainment 1 2 3 97 98 

g. Communicate with family or friends using a 
webcam or Skype 1 2 3 97 98 

h. For social networking using sites like Bebo, 
Facebook, or MySpace 1 2 3 97 98 

i. To create or add content to a website, such 
as posting your own video on YouTube, 
creating or adding to a blog 1 2 3 97 98 

j. To share a file or content with someone 1 2 3 97 98 

 

Q38 If 1 coded in Q37 for any of a-j then ask: For what particular reasons are you doing any of 
those things more frequently? 
 

1 .....Got broadband/faster Internet 
2 .....Using it for education/ study 
3 .....Convenience  
96 ...Other Specify 
98 ...Don't know 

Q39 If 2 coded in Q37 for any of a-j then ask: And for what particular reasons are you now doing 
some of these things less frequently? 
 

1 .....No longer studying/working 
2 .....No time/too busy 
3 .....Nothing to buy/sell 
96 ...Other Specify 
98 ...Don't know 

Q40 The last time you connected to the Internet to do any of these things, were you… Read 

 
1 .....At home 
2 .....At someone else’s house 
3 .....At work 
4 .....At a café or library 
96 ...Other **Do not read** 
98 ...Don’t know **Do not read** 



Updated   15 October 2008 14 

 

 

 

Q41 And about how long did you stay connected to the Internet? Were you connected for… Read 
 

1 .....Less than 30 minutes 
2 .....Up to 1 hour 
3 .....1-2 hours 
4 .....3 or more hours 
98 ...Don’t know **Do not read** 

Q42 While you were connected, did you also do any of the following? Read. Code many 
 

1 .....Listen to music on the radio or an iPod for example 
2 .....Use your cell phone 
3 .....Watch television 
97 ...None of the above ;E **Do not read** 
98 ...Don’t know ;E **Do not read** 
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Using the radio 

 

Q43 If 11 not coded in Q6 then goto Q48: About how often in the last 2 weeks have you listened to 
the radio? Would you say it’s been… Read 

 
1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice a week (if necessary: 2-4 days in total) 
97 ...Not at all in the last 2 weeks **Do not read** 
98 ...Don’t know **Do not read** 

Q44 At any time in the last two weeks, have you listened to… Read  CODE MANY  

 
1 .....Radio New Zealand’s National or Concert programme 
2 .....A Maori radio station 
3 .....Student radio 
4 .....A local access radio station 
5 .....an international radio station, streamed live from overseas, on the Internet for 
example, or 
6 .....Other (e.g. commercial stations such as the Breeze, Rock, ZMFM, Niu FM etc) 
**Do not read**    
98 ...Don’t know **Do not read** 

Q45 Would you say you’re now listening to the radio more, less or about the same as you were 6 
months ago?  
 

1 .....More 
2 .....Less 
3 .....Same 
98 ...Don’t know  

Q46 If Q45=1 ask, else go to Q46a: And what are the main reasons you’re doing this? 
 

1 .....Spending more time inside 
2 .....Found something good to listen to 
3 .....Doing more driving 
4 .....Companionship 
96 ...Other  Specify 
98 ...Don’t know 

Q46a If Q45=2 ask, else go to Q47: And what are the main reasons you’re doing this? 
 
1 .....Listening to iPod/CDs more 
2 .....Doing less driving 
3 .....Too busy/working 
96 ...Other  Specify 
98 ...Don’t know 

Q47 If Q43 =97 or 98 go to Q48, else ask: In the last two weeks, have you used the radio to… 

Read. Code many 
 

1 .....Check the news or weather 
2 .....Listen to music 
3 .....Listen to talkback programmes 
4 .....Listen to current affairs or documentary programmes 
5 .....Listen to radio hosts or DJ’s 
6 .....Get local news and information 
97 ...None/Not at all ;E **Do not read** 
98 ...Don’t know ;E **Do not read** 
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Maori Language and cultural content 

Q48 About how often in the last 2 weeks have you specifically watched, listened to or read 
anything that was in Maori or about Maori language or culture. Would you say it’s been… Read 

 
1 .....Every day 
2 .....Almost every day (if necessary: 11-13 days in total) 
3 .....A couple of times a week (if necessary: 4-10 days in total) 
4 .....Once or twice a week (if necessary: 2-4 days in total) 
5 .....Not at all in the last 2 weeks **Do not read** 
97 ...Never access Maori language/cultural content **Do not read** 
98 ...Don’t know **Do not read** 

Q49 If Q48=97, go to Q52, else ask: The last time you did this, were you… Read 

 
1 .....Watching a Maori television programme, on Maori TV for example 
2 .....Listening to a Maori radio programme or station such as Radio Waatea 
3 .....Visiting a Maori-related website 
4 .....Listening to Maori music 
96 ...Other Specify **Do not read** 
98 ...Don’t know **Do not read** 

Q50 If Q49=4, 96 or 98 go to Q52, else ask: Was this because you… Read. Code many 

 
1 .....Wanted to find out about the news or weather 
2 .....Get the latest sports results 
3 .....Do research or find information on a topic you were interested in 
4 .....Get local news or information 
5 .....Listen to music 
6 .....Be entertained 
7 .....Create or add content to a website 
8 .....Share content or information 
9 .....Social networking or interacting 
96 ...Other Specify **Do not read** 
98 ...Don’t know ;E **Do not read** 

Q51 About how long did you do this for? Was it… Read 

 
1 .....Less than 30 minutes 
2 .....Up to about one hour 
3 .....1-2 hours 
4 .....3 or more hours 
98 ...Don’t know **Do not read** 
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Classification questions 

Q52 Finally, we have a few questions to make sure we have spoken to a good range of New 
Zealanders. Which of the following best describes your household? Read 

1 .....Young couple without children 
2 .....Family household with youngest child under 5 
3 .....Family household with youngest child 5 to 15 
4 .....Family household with youngest child over 15 
5 .....Older couple – no children or none living at home 
6 .....Single/one person household 
7 .....Flat/shared household – not a family household 
96 ...Other **Do not read** 
98 ...Don’t know **Do not read** 
99 ...Refused **Do not read** 

Q53 And which of these best describes your highest educational qualification? Read 
 

1 .....NCEA, School Certificate, or other secondary school qualification 
2 .....Polytechnic qualification or Trade Certificate, or 
3 .....Bachelors degree or higher 
96 ...Other Specify **Do not read** 
97 ...None / No qualifications **Do not read** 
98 ...Don’t know **Do not read** 

Q54 Are you ...? Read. Code many 

1 .....Self employed 
2 .....A salary or wage earner 
3 .....Retired  

4 .....A full time home-maker  
5 .....A student  
6 .....Unemployed  
96 ...Other beneficiary  

99 ...Refused ;E **Do not read** 

Q55 Which of these categories best describes you? Read 

1 .....Married/living with partner (note to interviewer: this includes civil unions) 
2 .....Separated, divorced, widowed or 
3 .....Never married 
99 ...Refused **Do not read** 

Q56 Which of these best describes your personal income from all sources, before tax for the last 
year? Read 

1 .....Under $20,000 
2 .....$20,000 but less than $40,000 
3 .....$40,000 but less than $60,000 
4 .....$60,000 but less than $80,000 
5 .....$80,000 but less than $100,000 
6 .....$100,000 but less than $120,000 
7 .....$120,000 but less than $140,000 
8 .....$140,000 but less than $160,000 
9 .....$160,000 or more 
98 ...Don’t know **Do not read** 
99 ...Refused **Do not read** 
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Q57 Which of these best describes where you live? Do you live in a…? Read words and numbers 

1 .....Rural area (under 1,000 population) 
2 .....A small town (1,000-9,999 population) 
3 .....A medium-sized town (10,000-29,999 population) 
4 .....A large town or city (30,000 or more population) 
98 ...Don’t know **Do not read** 
 
 

 

Closing Questions 

Q58 Do you have any other comments you’d like to make about the subject of this interview? 

1 .....Comments Specify 
2 .....No 

Q59 May I please confirm your name in case my supervisor needs to check on the quality of this 
interview? Record first and last name 

 

Q60 And can I just confirm that you are the male/female in the household who is [15-24, 25-39, 
40-54, or 55] years or over, and has the next birthday?  Code "Yes" if all three elements are 
confirmed.  If answer to any element is "No", code No. 

1. ....Yes 
2. ....No 
98. ..Don't Know**Do not read** 
99. ..Refused**Do not read** 

 

Those are all the questions I have. Thank you very much for your help. My name is Q0IV from 

Research New Zealand. If you have enquiries about this survey, please ring the Project Manager, 

Shane Palmer on our toll-free number: 0800 500 168. (Wellington respondents 499-3088) 

 
 


