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licence, provided that it does not purport to be 
published under government authority and that 
acknowledgement is made of this source.
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In the year ended June 2007, New Zealand 
households spent a total of $2.84 billion on cultural 
goods and services, representing an average of 
$34.70 a week per household.

Spending on cultural goods and services accounted 
for 3.6 percent of all household expenditure in 
2006/07. 

Broadcasting was the single largest category 
of cultural spending, accounting for 35 percent 
of all spending on cultural goods and services. 
Households spent an average of $12.30 a week per 
household on broadcasting.

Literature was the second largest category of 
cultural spending, with New Zealand households 
spending an average of $6.70 a week on books, 
magazines, newspapers and other publications. 

Cultural spending varied considerably by household 
income, with average weekly expenditure ranging 
from $13 in the lowest income decile to $76.90 in the 
highest decile. 

Households consisting of one-parent families or 
individuals living alone spent only about half of the 
national average on cultural goods and services. 

The Wellington region recorded the highest 
average weekly expenditure on cultural goods and 
services at $42.40. North Island regions outside 
of Wellington and Auckland recorded the lowest 
weekly average of $32.30. 

Some of the significant cultural item expenditure 
reported by private households in New Zealand in 
2006/07 included:

$509.9 million on subscriber television charges, 
or an average of $6.20 a week per household 

$499 million on audio and visual appliances  
(an average of $6.10 a week)

$292.6 million on books and other publications 
(apart from magazines and newspapers), an average 
of $3.60 a week per household 

$269.9 million on community cultural activities 
such as cultural societies, community service clubs, 
personal-interest groups and charitable, church or 
civic organisations – a weekly average of $3.30 per 
household

$218.5 million on the hire or purchase of DVDs 
and videos, a weekly average of $2.70 per household

$133.8 million on magazines and other 
periodicals (apart from newspapers), an average of 
$1.60 a week per household

$129.3 million on cinema tickets and cinema 
clubs, a weekly average of $1.60 per household

$124.5 million on newspapers, an average of 
$1.50 a week per household 

$95 million on recorded music (not including 
digital downloads)

$80.5 million on cultural education and training

$64.1 million on admission charges to theatre, 
ballet, concerts and plays.

Highlights
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Household Spending on Culture is one report 
in a series produced by the Ministry for Culture 
and Heritage as part of the Cultural Statistics 
Programme. The aim of the programme is to 
improve the range and quality of statistical 
information about the cultural sector – for the 
development of cultural policy by both central 
and local government, for monitoring the sector’s 
progress and performance, and for future planning.  

The report presents data relating to household 
expenditure on cultural goods and services from 
Statistics New Zealand’s Household Economic 
Survey (HES) for the year ended June 2007. The 
HES is a sample survey that collects information 
on the incomes and expenditure patterns of 
permanent and private households throughout 
New Zealand. The report follows a similar format to 
earlier reports on household spending on culture 
published in 1996, 2003 and 2006 1. Unfortunately 
the data presented in this report is not directly 
comparable with that in the earlier reports because 
of changes to the classification of expenditure items 
which affected a number of the cultural spending 
categories, as well as changes in the survey 
methodology and questionnaire. This report also 
differs from the earlier publications in that it does 
not report on the demographic profiles of individual 

purchasers as this information was unavailable for 
the latest survey. Nonetheless, it provides a valuable 
snapshot of the level of household spending on 
culture in the 2006/07 year - where possible broken 
down by household income, household composition 
and region.  

The sections in this report correspond to the 
structure of the New Zealand Framework for 
Cultural Statistics (NZFCS)2. The Overview section 
provides a snapshot of all cultural goods and 
services, providing aggregated information on 
total cultural spending. Subsequent sections deal 
with each major category listed in the NZFCS, and 
provide a more detailed analysis on the cultural 
spending patterns of households.

The information contained in this report is expected 
to be of use to people in the cultural goods and 
services industries, and government analysts and 
policy-makers, as well as independent researchers 
looking at the cultural sector. While those in the 
cultural industries may draw upon this report for a 
better understanding of the market, those in  
the government will find the report relevant 
to policy work. In addition, the regional-level 
information provided in this report should be of use 
to regional authorities.

Introduction

1 Statistics New Zealand and Ministry of Cultural Affairs (1996). Household Spending on Culture 1996. Statistics New Zealand and Ministry of Cultural 
Affairs, Wellington.

 Statistics New Zealand and Ministry for Culture and Heritage (2003). A Measure of Culture: Cultural Experiences and Cultural Spending in  
New Zealand. Statistics New Zealand and Ministry for Culture and Heritage, Wellington.

 Statistics New Zealand (2006). Household Spending on Culture 2006. Statistics New Zealand, Wellington.
 The 2003 report also included information from the Cultural Experiences Survey, a one-off survey conducted in 2002 to provide information on 

consumption patterns of cultural goods and services and barriers to consumption.
2 Statistics New Zealand and Ministry of Cultural Affairs (1995). New Zealand Framework for Cultural Statistics, Te Anga Tatauranga Tikanga-ā-iwi o 

Aotearoa. Statistics New Zealand and Ministry of Cultural Affairs, Wellington.
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HouSeHoLd economic Survey

The 2006/07 HES was based on a statistically 
representative sample of approximately 4,500 
private households drawn from rural and urban 
areas throughout New Zealand. It collected 
information on expenditure for a period of up to 
12 months before the interview. Measurement 
of cultural spending is not a specific objective of 
the HES but a list of cultural items drawn from 
the NZFCS has been identified from the survey to 
provide a picture of cultural spending. This list is 
provided in Appendix A, while Appendix B provides 
technical information on the HES itself.

As this report is intended to cover only those 
cultural goods and services for which New Zealand 
households report spending, it excludes those that 
are available free of charge but listed in the NZFCS 
such as visits to marae, wahi taonga, archives, 
and churches. For similar reasons the report also 
excludes cultural activities such as watching free-
to-air television, listening to the radio, reading 
library books, attending exhibitions, attending 
church services and participating in organised social 
activities. These activities were covered in detail 
in the 2003 report, A Measure of Culture: Cultural 
Experiences and Cultural Spending in New Zealand.

As the current report is based on HES data, it is 
bound by the limitations of the HES design. HES 
data pertains to money spent by permanent and 
private New Zealand households only and excludes 

non-permanent and non-private households 
including foreign embassies, companies, 
institutions, local authorities and government 
departments. People who are not surveyed include: 
overseas visitors who expect to be resident in  
New Zealand for less than 12 months; people living 
in non-private dwellings such as hotels, motels, 
boarding houses, hostels, motor camps or homes 
for the elderly; patients in hospitals; residents  
of psychiatric and penal institutions; members of the 
permanent armed forces; members of the  
non-New Zealand armed forces; overseas diplomats; 
children under the age of 15 years and children at 
boarding schools. Consequently, the expenditure 
data provided in this report represents only a portion 
of total cultural spending in New Zealand. 

Furthermore, since HES data is collected through 
a sample survey, reported spending figures are 
subject to sampling errors.1 Where the sampling 
errors for individual cultural items were higher than 
those normally accepted for published statistics, 
this report does not attempt further in-depth 
analysis for such items. Sampling errors are based 
on the number of households reporting spending 
in particular categories rather than the level of 
spending. Hence, some categories which have a 
relatively high level of spending cannot be analysed 
in detail because the number of households 
reporting such spending is too low. This may occur 
in categories where items tend to be more expensive 
and purchased less frequently, for instance, in the 
visual arts category.  

 

 

 

1  An explanation of sampling errors is given in Appendix B under the heading “Reliability of the survey estimates”. 
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overview of HouSeHoLd Spending 
on cuLture

In the year ended June 2007, it is estimated that 
New Zealand’s 1.57 million private households spent 
a total of $2.84 billion on cultural items – an average 
of $34.70 a week per household. This amounted to 
3.6 percent of all household expenditure, down from 
4.2 percent in the 2003/04 year and 4.0 percent in 
the 2000/01 year. The survey figures indicate that 
cultural spending in 2006/07 was 3 percent lower 
than in 2003/04, but still 24 percent higher than 
in 2000/01. However, this comparison should be 
treated with some caution as the latest survey used 
a new classification of expenditure items which 
included some major changes from that used in 
previous surveys and involved some changes to the 
survey methodology and questionnaire. This may 
account for at least some of the apparent fall in the 
percentage of spending on culture between the last 
two surveys.  

Figure 1 shows how cultural spending compares with 
expenditure on other types of goods and services. 
In the year to June 2007, New Zealand households 
spent more on cultural items than they did on 
clothing and footwear, health care or passenger 
transport. Cultural spending amounted to slightly 
less than spending on household energy but 
considerably less than spending on food, mortgage 
or rent payments, and vehicle expenses.   

Figure 2 shows a breakdown of cultural spending 
by category. Broadcasting accounted for over a 
third (35 percent) of the total spending on culture 
by households in 2006/07, at $1.01 billion or an 
average of $12.30 a week per household. This 
category includes spending on audio and visual 
appliances, which are classified as cultural items 
because they are used to access cultural products 
including broadcasting services.

Overview

Figure 1
total annual Household Spending on Selected goods and Services 
Year ended June 2007
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The next largest category of cultural spending was 
literature, which covers expenditure on books, 
magazines and newspapers. New Zealanders spent 
around $551 million on these items in 2006/07, an 
average of $6.70 a week per household. 

Community and government activities, visual arts, 
and film and video all accounted for similar amounts 
of spending – between $348 and $350 million, or 
around $4.30 a week per household. Community 
and government activities include cultural 
education and training as well as community 
cultural activities. The visual arts category includes 
expenditure on art and craft objects, the purchase 
of raw materials and equipment used to make those 
objects, and the professional fees of visual artists 
such as photographers and designers. The film and 
video category includes the purchase and hire of 
videos and DVDs as well as cinema admissions.

Total household expenditure on performing arts 
– including admission to events such as theatre, 
concerts and dance – amounted to $223 million in 
2006/07, an average of $2.70 a week per household.

By comparison with the other categories, household 
spending on library services and heritage activities 
was relatively low – $8.2 million for heritage 
activities (which includes visits to museums and art 
galleries as well as the purchase of antiques), and 
$5.7 million for library services. This reflects the fact 
that much of the activity in these categories involves 
little or no cost to users.

Comparison of the 2006/07 data with the previous 
survey in 2003/04 shows a fall in spending in all 
categories with the exception of broadcasting and 
visual arts. However, as with the overall level of 
cultural spending, individual categories will be 
affected by changes in the HES classifications, 
questionnaire and methodology. Classification 
changes mean that some spending items may 
have moved into different categories of cultural 
spending or may now be classed as non-cultural 
spending, although the effect of this should be 
relatively small as every effort has been made to 
ensure that the categories are as comparable as 
possible with earlier years. There does not seem to 
be any clear correlation between the classification 

Figure 2
Total Annual Household Spending on Cultural Goods and Services
Year ended June 2007
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changes and changes in spending levels, as some 
categories which appear to have been little affected 
by classification changes experienced significant 
falls in spending (eg heritage, performing arts 
and literature). This may reflect actual falls, or it 
may be related to changes in the way the survey 
is conducted, or possibly a combination of those 
factors. As it is impossible to gauge the effects of 
these different factors, not too much weight should 
be placed on changes shown in comparisons with 
earlier years. 

HouSeHoLd Spending profiLe

A total of 1,346,000 households reported some 
spending on cultural goods and services in the 
HES for the year ended June 2007, representing 86 
percent of all households. This was lower than the 
figures of 90 percent in 2003/04 and 91 percent 
in 2000/01 but the fall may reflect changes in the 
classification of cultural expenditure items.

As Figure 3 shows, expenditure on cultural goods 
and services increases with household income. 
During the 2006/07 year, households in the 
highest income decile ($131,300 and over) spent an 
average of $76.90 per week on cultural goods and 
services while those in the lowest income decile 
(under $17,600) spent an average of $13 per week.1 
Households with an annual gross income of less 
than $68,000 spent less than the national weekly 
average of $34.70 on cultural items. The association 
between household income and cultural spending 
is also apparent from the fact that the 10 percent of 
households which made up the top income decile 
accounted for 22 percent of the aggregate annual 
expenditure on cultural goods and services, while 
the 20 percent of the households which made up 
the lowest two deciles accounted for just 9 percent 
of the expenditure. 

1  The top decile is the 10 percent of households with the highest incomes, while the bottom decile is the 10 percent of households with the lowest incomes.

Figure 3 
average weekly Household Spending on cultural goods and Services 
By annual household income decile
Year ended June 2007
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Figure 4 shows that household composition also 
has a bearing on expenditure on cultural goods and 
services. During 2006/07, households in the ‘other’ 
category – mostly multiple-family and other multi-
person households – reported the highest average 
weekly spending on cultural items at $45.50. 
This may partly reflect the size of these types of 
households. Households consisting of couples with 
children and couples only also spent more than 
the national average ($40.90 and $38 respectively) 
while households consisting of one-parent families 
and one-person households only spent around 
half the national average. The low levels of cultural 
spending by one-parent families and one-person 
households reflect the fact that they tend to be 
smaller households but also that they tend to 
have lower personal incomes and therefore less 
opportunity for discretionary spending. 

The HES provides a limited breakdown of household 
spending by region. HES data collected from a 
sample of households across rural and urban areas 

throughout New Zealand is aggregated into five broad 
regions: Auckland, Wellington, Canterbury, the rest 
of the North Island (including Northland, Waikato, 
Bay of Plenty, Gisborne, Hawke’s Bay, Taranaki and 
Manawatu-Whanganui) and the rest of the South 
Island (including Tasman, Nelson, Marlborough, West 
Coast, Otago and Southland).

The Wellington region recorded the highest average 
weekly spending on cultural goods and services 
($42.40), followed by the rest of the South Island 
($36.30), Canterbury ($34.60) and Auckland 
($33.90). The rest of the North Island had the 
lowest weekly expenditure ($32.30). However, 
as Figure 5 shows, the rest of the North Island 
and Auckland regions accounted for the largest 
proportions of total cultural spending for the 
2006/07 year, owing to the fact that they had the 
largest number of households. While Wellington’s 
aggregate expenditure was much lower, it was 
disproportionately high in relation to its share of the 
nation’s households.

Figure 4 
average weekly Spending on cultural goods and Services 
By household composition
Year ended June 2007
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Figure 5
Regional Shares in Household Spending  
on Cultural Goods and Services
Year ended June 2007
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The heritage category in the New Zealand 
Framework for Cultural Statistics 1995 includes the 
following five sub-categories:

Heritage, which includes historic places•	

Museum services, which includes art    •	
galleries and museums

Archival services, which includes archives•	

Heritage retailing•	

Services to heritage.•	

There are only three items under the heritage 
category for which household spending was 
collected through the HES. These were antique 
furniture, antiques other than furniture, and 
admission charges to art galleries, museums,  
and painting exhibitions.

Just over 1 percent of households reported 
expenditure on these items in 2006/07, with 
spending totalling $8.2 million – an annual average 
of $5.20 per household. As spending on heritage 
items has high sampling errors, it has not been 
considered for more in-depth analysis.

Library services as defined in the New Zealand 
Framework for Cultural Statistics 1995 includes 
services provided by the National Library of  
New Zealand; public libraries; special, research and 
technical libraries; and those in schools and tertiary 
education institutions.

The HES includes two expenditure categories 
relating to library services: subscriptions and 
donations to libraries, and casual library charges 
and book hire. Less than 3 percent of households 
reported spending on these items in 2006/07, 
with the total spending amounting to $5.7 million, 
representing an annual average of $3.60 per 
household. The vast majority of the spending ($5.3 
million) related to casual library charges and book 
hire. As spending on library services items has 
high sampling errors, more detailed analysis is not 
possible.

Heritage  Library Services
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The New Zealand Framework for Cultural Statistics 
1995 divides literature into six sub-categories: 
primary literary creation, book publishing, 
periodical publishing, newspaper and other 
publishing, distribution and retailing of books 
and periodicals and services to literature. The 
framework sub-categories relevant to this report 
are the distribution and retailing of books and 
periodicals which cover all types of publications, 
from newspapers and magazines to a wide range of 
books (see Appendix A).

During the year to June 2007, 55 percent of 
households reported some form of expenditure 
on literature. This included 31 percent who bought 
newspapers, 28 percent who purchased magazines 
or periodicals, and 19 percent who bought books or 
other publications. Although precise comparisons 
are difficult because of changes in the survey, there 
does appear to have been a significant decline over 
recent years in the proportion of households buying 
newspapers and magazines which no doubt reflects 
the growing availability and popularity of online 
news and information services.

In the 2006/07 year, New Zealand households spent 
an average of $6.70 per week on literature, which 
equated to a national total of $10.6 million per 
week and $550.9 million for the year. Newspapers 
were the most frequently purchased item but, 
being relatively inexpensive, they accounted for 
the smallest share of the total spending – $1.50 
a week per household or a national aggregate of 
$124.5 million over the course of the year. Spending 
on other magazines or periodicals was slightly 
higher at a weekly average of $1.60 per household, 
representing total spending of $133.8 million over 
the year. While books and other publications are 
purchased less frequently, they tend to be more 
expensive and so contributed the greatest share of 
spending on literature – a weekly average of $3.60 
per household and an annual aggregate for all 
households of $292.6 million.   

Literature

Figure 6
average weekly Household Spending on Literature
By annual household income decile
Year ended June 2007
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HouSeHold SpendinG pRofile

Spending on literature varies markedly by the 
characteristics of the household. As Figure 6 shows, 
the average weekly expenditure tends to increase 
with household income, but more so in the case of 
books and other publications than with newspapers 
or magazines and periodicals. Average weekly 
spending on all literature items increased from 
$3.20 per household in the lowest income decile 
(under $17,600) to $13.40 in the highest decile 
($131,300 and over). Weekly spending on books and 
other publications increased from $1 per week in 
the lowest decile to $8.80 in the highest decile, with 
a particularly large increase in spending between 
the ninth and tenth deciles. For other publications, 
the increase in spending across the deciles was less 
marked and less consistent – from 90c to $2in the 
case of newspapers and from $1.30 to $2.60 in the 
case of magazines and periodicals.

While there was less variation in spending by 
household composition, the lowest weekly 
expenditure was not surprisingly in one-parent 
family households and one-person households – 
both spent an average of less than $5 per week on 
literature compared with between $7 and $8 for 
all other types of households (Figure 7). Spending 
on books and other publications was greatest 
among couples with dependent children and other-
households (both $4.30 per week) while spending 
on newspapers and other magazines and periodicals 
was greatest in couple-only households at just over 
$2 in each category. 

Regionally, the average weekly expenditure on 
literature ranged from $9.20 in Wellington to 
$5.40 in Auckland. Figure 8 shows that Wellington 
recorded the highest spending on books and other 
publications ($5.10 per week) and on magazines 
and periodicals ($2.10), while households in the 
rest of the South Island region spent the most on 
newspapers ($2.30). 

Figure 7
Average Weekly Household Spending on literature
By household composition
Year ended June 2007

ex
pe

nd
itu

re
 ($

)

Household composition

0

1

2

3

5

4

Couple only Couple with  
dependent child(ren)

One parent  
with dependent child(ren)

One-person household All other  
households

Newspapers
Other magazines and periodicals
Books and other publications



Household Spending on Culture 2010  / 15

Figure 8 
Average Weekly Household Spending on literature
By region
Year ended June 2007
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ex
pe

nd
itu

re
 ($

)

region

0

1

2

3

6

4

5

Newspapers
Other magazines and periodicals
Books and other publications



Household Spending on Culture 2010  / 16

The New Zealand Framework for Cultural Statistics 
1995 divides the broader performing arts category 
into three sub-categories:

Performing arts, which includes theatrical •	
performance, dance, opera and theatrical music; 
Maori performing arts; and the performing arts of 
other ethnic and cultural groups

Music, which includes primary music creation; •	
popular music performance; classical music 
performance; and the recording, publishing and 
retailing of music

Services to the performing arts, which includes •	
venues and other support services.

The HES has only one expenditure item relating 
to spending on the performing arts – “admission 
charges to theatre, ballet, concerts, and plays”. In 
the music category, the HES includes two relevant 
types of expenditure: recorded music retailing which 
includes expenditure on records, compact discs, 
stereo cassette tapes and hiring of recorded music; 
and musical instruments.

In all, 14 percent of households reported 
expenditure on performing arts and music in the 
2006/07 HES, spending a total of $222.7 million 
– an average of $2.70 a week per household or 
$142 annually. Included in this was $95 million 
spent on recorded music and $64.1 million spent 
on admission charges. While it is difficult to make 
precise comparisons with earlier years due to 
changes in the survey, there appears to have been 
a significant fall in spending on recorded music 
since the last survey in 2003/04 which no doubt 
reflects growth in the downloading of music from 
the Internet. 

Due to the relatively high sampling error attached 
to data on performing arts, it is not possible 
to undertake more detailed analysis of these 
categories of spending.

 

Performing Arts 
and Music

Visual Arts
The New Zealand Framework for Cultural Statistics 
1995 divides the visual arts category into two sub-
categories – visual arts and design.

The visual arts sub-category includes primary visual 
arts creation, incorporating, for instance, the work 
of painters, sculptors and photographers, and 
craftspeople such as potters, textile artists, carvers 
and jewellers. It also includes retailing of visual arts, 
commercial and industrial photographic services, 
and services to the visual arts, such as the sale of 
materials and objects essential to the creation of 
visual arts and crafts.

The design sub-category includes architectural 
services, landscape design, interior design, 
industrial design, fashion design, graphic design, 
advertising design, urban planning and design, and 
services to the design sector.

The HES provides data for a wide range of expenses 
incurred under the visual arts category. These 
include expenditure on art and craft objects, 
materials and equipment to make such objects, and 
photographic equipment and associated fees. The 
design services under the HES include architectural 
and landscaping services.

Expenditure on the visual arts was reported 
by 18 percent of households in 2006/07, with 
spending totalling $348.7 million – an average 
weekly expenditure of $4.30 per household or $222 
annually.  

Due to the high sampling error associated with each 
of the items under the visual arts category, further 
in-depth analysis has not been undertaken.
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The New Zealand Framework for Cultural Statistics 
1995 structures film and video activities along 
industrial lines. It includes production, distribution 
and exhibition of motion pictures; hire and sales 
of video; and providing support services to film 
and video. The HES recorded how much money 
was spent by New Zealand permanent and private 
households on hire and purchase of video cassette 
tapes and DVDs, as well as on entry to cinemas and 
cinema clubs.

In the 2006/07 HES, 28 percent of households 
reported expenditure on film and video, including 
21 percent who hired or purchased DVDs or videos, 
and 11 percent who paid admission charges to 
cinemas or contributions to cinema clubs. The 
overall aggregate spending on film and video was 
$347.8 million, of which $218.5 million was on DVDs 
and videos, and $129.3 million on cinema. This 

Film and Video
equated to an average weekly expenditure of $4.30 
per household – $2.70 on DVDs and videos, and 
$1.60 on cinema. On an annual basis, the average 
expenditure was $139 on DVDs and videos, and $82 
on cinema.   

HouSeHold SpendinG pRofile

Spending on film and video varies markedly 
according to the characteristics of the household. 
As Figure 9 shows, it tends to increase with 
household income, from an average of $1.10 per 
week for households in the lowest decile (under 
$17,600) to $8.70 for those in the highest decile 
($131,300 and over). The increase in spending  
was more marked for DVDs and videos than for 
cinema, and DVDs and videos accounted for the 
majority of the spending in all but the lowest two 
income deciles.

Figure 9
Average Weekly Household Spending on film and Video
By household income decile
Year ended June 2007
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In terms of household composition, Figure 10 shows 
that those in the category of other-households 
spent by far the greatest amount on film and 
video, possibly reflecting the fact that this category 
includes people living in flatting situations and tends 
to have a younger age profile. These households 
spent an average of $7.60 a week on film and video, 

including $4.70 on DVDs and videos, and $2.90 on 
cinema. One-person households spent the lowest 
amount on both DVDs and videos, and cinema, 
and along with one-parent family households were 
distinctive in that they spent similar amounts on 
each of these items. 

Figure 10 
average weekly Household Spending on film and video
By household composition
Year ended June 2007

ex
pe

nd
itu

re
 ($

)

Household composition

0

1

2

3

5

4

Couple only Couple with  
dependent child(ren)

One parent  
with dependent child(ren)

One-person household All other  
households

DVD and video hire and purchase
Cinema



Household Spending on Culture 2010  / 19

The overall average weekly spending on film and 
video was similar in the Auckland, Wellington 
and Canterbury regions at between $4.80 and $5 
a week. However, as Figure 11 shows, Wellington 

was distinctive in that its households spent more 
on cinema than on DVDs and videos. South Island 
regions outside of Canterbury had the lowest level 
of spending on both items.

Figure 11 
Average Weekly Household Spending on film and Video
By region
Year ended June 2007
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The category of broadcasting in the New Zealand 
Framework for Cultural Statistics 1995 includes 
all types of radio and television services including 
commercial and non-commercial services, 
community-based stations, and subscriber and 
free-to-air channels. Though the Internet is part 
of the broadcasting category, it is not included 
in the NZFCS as it was still in its early stages of 
development when the framework was designed  
in 1995.

Broadcasting-related expenditure covered by the 
HES falls into two categories: subscriber television 
charges, including subscription fees and installation 
and modification charges; and audio and visual 
appliances, including the purchase, hire and 
servicing of such appliances. While it is accepted 
that not all audio and visual appliances will be 
used to receive broadcasting signals or have this 
as their primary purpose (eg stereos), they have 
been included in the analysis as it is difficult to 
disaggregate such items. Expenditure on Internet-
related services, although recorded in the HES, has 
not been included in this report due to its omission 
from the NZFCS.

In the 2006/07 HES, 47 percent of households 
reported expenditure on broadcasting, including 
37 percent who paid subscriber television charges 
and 19 percent who spent money on audio and 
visual appliances. Total spending on broadcasting 
for the year amounted to $1.01 billion or an average 
of $12.30 per household each week, making it 
by far the largest category of cultural spending. 
Subscriber television charges and audio and visual 
appliances each accounted for about half the 
spending on broadcasting – $509.9 million and 
$499 million respectively. This translated to average 
weekly household spending of $6.20 on subscriber 
television and $6.10 on audio and visual appliances.  

Broadcasting
HouSeHold SpendinG pRofile

As with other types of cultural spending, 
expenditure on broadcasting tends to increase 
with household income. Figure 12 shows that 
the average weekly expenditure ranged from 
$4.90 for households in the lowest income decile 
(under $17,600) to $28.10 for those in the highest 
decile ($131,300 and over). Households in the 
highest decile spent almost $10 a week more on 
broadcasting than those in any other decile.

Figure 13 shows that one-parent family households 
and one-person households spent much less on 
broadcasting than other types of households – just 
over $6 a week compared with $14 to $15 for couple-
only, couple-with-children and other-households.

There was less variation by region, with Auckland 
($12.60 a week), the rest of North Island region 
($13), and the rest of South Island region ($12.60) 
all spending similar amounts on broadcasting 
while Wellington and Canterbury households spent 
slightly less ($11.70 and $10.50 respectively). 
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Figure 12  

average weekly Household Spending on broadcasting
By household income decile
Year ended June 2007
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Figure 13  
Average Weekly Household Spending on Broadcasting
By household composition
Year ended June 2007

ex
pe

nd
itu

re
 ($

)

Household composition

0

2

6

10

14

4

8

16

12

Couple only Couple with  
dependent child(ren)

One parent  
with dependent child(ren)

One-person household All other  
households



Household Spending on Culture 2010  / 22

The New Zealand Framework for Cultural Statistics 
1995 divides community and government 
activities into sub-categories covering religious 
activities, secular community activities, festivals, 
cultural education and training, and government 
administration related to culture.

Household spending on community and government 
activities as recorded in the HES can broadly be 
split into two sub-categories – cultural education 
and training, and community cultural activities. 
Cultural education and training includes household 
spending on music and singing lessons, dancing 
lessons, art courses and hobby classes, and speech 
and drama lessons. It also records spending on 
pre-school education expenses. Community cultural 
activities include household spending in the form of 
subscriptions and donations to cultural societies, 
community service clubs, personal-interest groups, 
and charitable, church or civic organisations.

Around 20 percent of households reported spending 
on these items in the 2006/07 HES, with 15 percent 
spending on community cultural activities and 8 
percent on cultural education and training. The total 
amount of spending for the year was $350.4 million, 
including $269.9 million on community cultural 
activities and $80.5 million on cultural education 
and training. This translated to an average weekly 
expenditure of $4.30 per household, of which $3.30 
was spent on community cultural activities and $1 
on cultural education and training. 

As spending on these activities has high sampling 
error, more detailed analysis is not possible. 

 

Community  
and Government 
Activities

Conclusion
New Zealand households spend significant amounts 
on cultural goods and services – around as much 
as they spend on household energy or on clothing 
and footwear. Broadcasting-related items account 
for the largest share of this spending, followed by 
literature, community and government activities, 
visual arts, and film and video. Among the most 
significant individual items are subscriber television 
charges, audio and visual appliances, books and 
other non-periodical publications, community 
cultural activities, and DVDs and videos. High-
income households, not surprisingly, are the biggest 
spenders, while households in the Wellington region 
tend to spend more on cultural goods and services 
than those in the rest of the country. 

Comparison with previous years indicates a 
fall in cultural spending between 2003/04 and 
2006/07 but this may be at least partly due to 
changes in the HES, so caution is required when 
drawing conclusions from this.  Data from the next 
HES, which will cover the 2009/10 year, will be 
comparable with that presented in this report. This 
will enable us to better judge trends in cultural 
spending, and so contribute to the monitoring of 
this important sector of the New Zealand economy. 
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HouSeHoLd economic Survey cuLturaL Spending categorieS

 

framework category nZHec code nZHec description

Heritage 05.1.01.0.0.12 Antique furniture

11.3.02.2.0.12 Antiques other than furniture

09.4.02.2.1.01 Admission charges to art galleries, museums, painting exhibitions

Library services 09.4.02.2.2.01 Subscriptions and donations to libraries

09.4.02.2.2.02 Casual library charges, book hire

Literature 09.5.02.0.0.01 Newspapers

09.5.02.0.0.99 Other magazines and periodicals

09.5.01.0.0.02 Encyclopaedias and atlases

09.5.01.0.0.03 Dictionaries, thesaurus

09.5.01.0.0.04 Instruction books

09.5.02.0.0.02 Comics

09.5.01.0.0.05 Leisure books

09.5.03.0.0.03 Programmes for concerts, theatre and sporting fixtures

09.5.01.0.0.06 Religious books

09.5.01.0.0.07 Children’s books

09.5.01.0.0.08 Music books, sheet music

09.5.03.0.0.01 Calendars

09.5.03.0.0.02 Maps

09.5.01.0.0.10 Book and audio tape sets

09.5.01.0.0.09 Textbooks

09.5.03.0.0.00 Miscellaneous printed matter nfd

09.5.01.0.0.01 Second-hand books

09.5.01.0.0.99 Books nec

09.5.03.0.0.99 Miscellaneous printed matter nec

09.5.01.0.0.00 Books nfd, book vouchers, book clubs

performing arts 09.4.02.1.0.02 Admission charges to theatres, ballets, concerts, plays

09.2.00.2.0.02 Pianos

09.2.00.2.0.03 Stringed non-electrical instruments

09.2.00.2.0.04 Wind instruments

09.2.00.2.0.05 Percussion instruments

09.2.00.2.0.06 Electrical/electronic musical instruments

09.2.00.2.0.07 Accessories for musical instruments

09.2.00.2.0.01 Second-hand musical instruments

09.2.00.2.0.99 Musical instruments nec

09.2.00.2.0.00 Musical instruments nfd

09.1.03.0.0.05 Records 

09.1.03.0.0.02 Compact discs

09.1.03.0.0.00 Stereo cassette tapes, tapes nfd

09.4.02.3.2.04 Hire of stereo cassette tapes, records and compact discs

visual arts 04.2.03.0.0.01 Design services

05.1.01.0.0.39 Wall décor

05.1.01.0.0.05 Pottery nfd

05.4.00.1.0.10 Vases

Appendix A
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framework category nZHec code nZHec description

05.1.01.0.0.40 Ornaments

05.1.01.0.0.41 Ornamental plant containers

09.3.03.0.0.02 Artificial plants and flowers

09.4.02.4.1.02 Picture framing

05.6.01.2.0.26 Cake decorations (non-edible)

09.4.02.4.1.04 Photographers’ fees

09.1.01.2.0.00 Magnifying glasses, binoculars and other optical instruments

09.1.01.1.0.06 Digital projectors

09.1.01.1.0.07 Film and slide projectors

09.1.01.1.0.22 Photographic cameras, camera attachments

09.1.01.1.0.08 Projection screens

09.1.01.1.0.23 Slide racks, darkroom equipment and supplies

09.1.01.1.0.98 Photographic and cinematographic equipment nec

09.1.01.1.0.03 Second-hand photographic and cinematographic equipment

09.1.01.1.0.01 Photographic and cinematographic equipment nfd

09.5.04.0.0.06 Artist’s materials

09.3.01.0.0.11 Handcraft equipment

09.3.01.0.0.14 Materials for pottery and ceramics

09.3.01.0.0.15 Handcraft materials (for canework, leatherwork, embroidery)

09.4.02.4.1.99 Charges for other cultural services nec

film and video 09.1.03.0.0.03 Video cassette tapes

09.1.03.0.0.01 DVD discs, discs nfd

09.4.02.3.2.03 Hire of video cassette tapes

09.4.02.3.2.05 Hire of DVD discs

09.4.02.1.0.01 Admission charges to cinemas, contributions to cinema clubs

broadcasting 09.1.01.1.0.10 Television sets, televideos, teledvds

09.1.01.1.0.02 Second-hand audio and visual equipment and appliances

09.1.01.1.0.04 Video cassette recorders, video tuner/timers

09.1.01.1.0.14 Stereo system

09.1.01.1.0.15 Amplifiers, stereo tuners, receivers, stereo timers

09.1.01.1.0.13 Stereo cassette decks, stereo turntables

09.1.01.1.0.12 Compact disc players, minidisc players, MP3 players and the like

09.1.01.1.0.17 Speakers

09.1.01.1.0.16 Radios (portable, mantel), clock radios

09.1.01.1.0.05 DVD players and recorders

09.1.01.1.0.11 Video cameras

09.1.01.1.0.09 Home theatre systems

09.1.01.1.0.24 Combinations of audio or audio-visual equipment

09.1.01.1.0.18 Replacement parts for audio and visual equipment

09.1.01.1.0.19 Accessories for audio and visual equipment

09.1.01.1.0.00 Audio and visual equipment and accessories nfd

09.1.01.1.0.99 Audio and visual equipment and accessories nec

09.4.02.3.2.01 Rental charges or hire of television sets

09.4.02.3.2.02 Rental charges or hire of DVD players and video cassette recorders

09.1.04.0.0.01 Service contracts for audio-visual, photographic and information processing equipment 

09.1.04.0.0.02 Servicing and repairs of audio-visual equipment and accessories

09.4.02.3.1.01 Subscriptions to subscriber television

09.4.02.3.1.02 Installation and modification charges for subscriber television
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framework category nZHec code nZHec description

09.4.02.4.2.02 Subscriptions and donations to community service clubs

09.4.02.4.2.07 Subscriptions and donations to garden societies, floral societies

09.4.02.4.2.04 Subscriptions and donations to cultural societies

09.4.02.4.2.08 Subscriptions and donations to charitable, church, or civic organisations

09.4.02.4.2.09 Subscriptions and donations to personal-interest groups

09.4.01.0.1.01 Music lessons, singing lessons

09.4.01.0.1.02 Dancing lessons

09.4.01.0.1.04 Art courses, hobby classes

09.4.01.0.1.05 Speech lessons, drama lessons

10.1.00.0.2.00 Payments to kindergartens, playcentres and other pre-schools

nec = not elsewhere classified
nfd = not further defined
 

 

community and  
government activities
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HouSeHoLd economic Survey 
2006/07: tecHnicaL noteS1

The Household Economic Survey (HES) was 
conducted on an annual basis from 1973 until the 
year ended March 1998. Since the year ended June 
2001, it has been conducted triennially. The HES 
provides a comprehensive range of statistics relating 
to income and expenditure, as well as demographic 
information on households and individuals. 

Scope 

The target population for the HES is the usually 
resident population of New Zealand residents living 
in private dwellings. This means that the population 
does not include: 

overseas visitors who expect to be resident in •	
New Zealand for less than 12 months 

people living in non-private dwellings such as •	
hotels, motels, boarding houses, hostels, and 
homes for the elderly 

patients in hospitals, or residents of psychiatric •	
and penal institutions 

members of the permanent armed forces •	

people living on offshore islands (excluding •	
Waiheke Island) 

members of the non-New Zealand armed forces •	

overseas diplomats. •	

Children at boarding schools are not surveyed, but 
expenditure on behalf of those children is included 
in the record-keeping of the parent or guardian. 

Appendix B
For survey purposes, a ‘household’ comprises a 
group of people who share a private dwelling and 
normally spend four or more nights a week in the 
household. They must share consumption of food 
or contribute some portion of income towards the 
provision of essentials for living as a group. 

Survey components 

There are five survey components to the HES, and 
they are: 

 a household questionnaire •	

an expenditure questionnaire •	

an income questionnaire for each household •	
member 15 years and over 

expenditure diaries for each household member •	
15 years and over 

an Economic Living Standards Index (ELSI) short •	
form for one member per household who is aged 
18 years and over. 

recall and reference periods

The survey was carried out over the period from 
1 July 2006 to 30 June 2007. Respondents were 
asked about their spending up to 12 months before 
the interview. 

Expenditure data was collected by the following 
methods: 

12-month recall (for single payments of $200 or •	
more) 

latest payment (for regular commitments such as •	
electricity, telephone, rates, rent, insurance, and 
superannuation) 

14-day diary keeping. •	

1  From Statistics New Zealand: http://www.stats.govt.nz/browse_for_stats/people_and_communities/Households/HouseholdEconomicSurvey_
HOTPYeJun07/Technical%20Notes.aspx
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Note that expenditure data collected by the diary 
covers a one-year period (from 1 July 2006 for 
households interviewed in that month, to 30 June 
2007 for those interviewed then). Expenditure data 
collected by recall in the expenditure questionnaire 
covers a two-year period (one year back from 1 July 
2006 for households interviewed in that month, 
through to 30 June 2007 for households interviewed 
then). Reported expenditure has not been adjusted 
for the effects of that difference in coverage. 

Similarly, for information on income, each 
household member aged 15 years and over was 
asked about their income in the year before their 
interview date. As a result, income data covers a 
two-year period, depending on the month each 
household was interviewed. 

expenditure classification 

The new expenditure classification is titled the 
New Zealand Household Expenditure Classification 
(NZHEC). It is based on the internationally 
recognised Classification of Individual Consumption 
According to Purpose (COICOP), but has slight 
modifications to better suit household spending 
patterns in New Zealand and the limitations of self-
reporting using expenditure diaries. 

population weighting adjustments 

The population weighting used for HES is Integrated 
Weighting, which was first introduced for the 
2000/01 release. This statistical method adjusts 
the statistical output to match externally sourced 
population benchmarks. In particular, it takes 
account of under-coverage in the survey for specific 
population groups such as young males and Māori. 

Key benefits to using Integrated Weighting are: 

improvements to the robustness and accuracy of •	
the survey estimates 

the reduction of the effect of bias in estimates •	
resulting from under-coverage 

a decrease in the level of sampling error for •	
benchmark variables. 

For the HES 2006/07, the population used for the 
Integrated Weighting has been benchmarked to 
estimates based on the 2006 Census. Where a 
time series comparison is possible, estimates for 
the 2003/04 survey have been revised to be on the 
equivalent population benchmarks. 

reliability of the survey estimates

The HES sample comprised approximately 4,500 
private households, sampled on a statistically 
representative basis from rural and urban areas 
throughout New Zealand. Information was obtained 
for each member of a sampled household that 
fell within the scope of the survey and met survey 
coverage rules. For 2006/07, the overall response 
rate was 62 percent (provisional). 

Two types of error are possible in estimates based 
on a sample survey: sampling error and non-
sampling error. Sampling error can be measured, 
and quantifies the variability that occurs by chance 
because a sample rather than an entire population 
is surveyed.

Relative sampling errors are calculated for 
expenditure, income and region. For example, in 
2006/07 the estimated average annual household 
income for wages and salaries was $50,235. This 
is subject to a percentage sampling error at the 
95 percent confidence interval of plus or minus 5 
percent. This means there is a 95 percent likelihood 
that the true value lies between $47,723 and $52,747. 

The HES estimates are also subject to non-sampling 
error. Non-sampling errors include those arising 
from biases in the patterns of response and non-
response, inaccuracies in reporting by respondents, 
and errors in the recording and coding of data. 
Statistics New Zealand endeavours to minimise the 
impact of these errors through the application of 
best practice survey methods and the monitoring of 
known indicators (eg non-response).
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under-reporting of expenditure

For some types of expenditure, the estimated 
amount for all private households is less than that 
reported from other data sources. The main reasons 
for this are: 

expenditure by residents of non-private •	
households or by those ineligible for the survey 
(eg overseas visitors) is excluded from this survey 

respondents to the survey forget or omit some •	
types of purchases – known items susceptible to 
under-reporting are clothing, cigarettes, alcoholic 
drinks, confectionery, newspapers, and public 
transport fares 

expenditure by children aged under 15 is not •	
recorded in the survey 

there is a bias associated with non-response that •	
affects some statistics. 

For the HES 2006/07, as well as those usual 
expenditure types mentioned above, under-
reporting has also occurred for education and 
restaurant meals.

No adjustments were made to the data to 
compensate for any under-reporting. Items for 
which under-reporting occurs in the HES are 
generally consistent with items that are under-
reported in similar overseas surveys. 

definitions 

Average weekly household expenditure: Sum 
of the weekly household expenditure of those 
reporting a type of expenditure, divided by the sum 
of the number of households in the population.

expenditure: Total net expenditure refers to net 
of sales, trade-ins and refunds, whereas total 
gross expenditure excludes these. All expenditure 
includes Goods and Services Tax (GST).

decile: One-tenth of the population. The bottom 
decile in terms of income represents the 10 percent 
of the population with the lowest incomes, while 
the top decile represents the 10 percent of the 
population who receive the highest incomes. 
Income relates to before-tax (gross) income.

percentage of households reporting: Sum of 
the households reporting a type of expenditure, 
divided by the sum of number of households in the 
population. 

Region: The HES sample design allows for a regional 
breakdown to the level of five broad regions. 
Auckland, Wellington and Canterbury regional 
council areas as separate regions, and the remaining 
regional council areas are grouped as ‘Rest of North 
Island’ and ‘Rest of South Island’. 

Rest of North Island: consists of Northland, Waikato, 
Bay of Plenty, Gisborne, Hawke’s Bay, Taranaki and 
Manawatu-Whanganui regional council areas. 

Rest of South Island: consists of Nelson, 
Marlborough, Tasman, West Coast, Otago and 
Southland regional council areas.


